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.  N.  C.  Wyelh,  early  1900’s. 

It  all  began  in  Needham',  Massachusetts  in  1882.  That  was 
the  year  N.C.  Wyeth  was  born.  In  fact,  it  was  in  a  Boston  art 
school  that  N.C.  Wyeth’s  talent  was  recognized  and  his  love  of 
art  was  encouraged— a  love  so  strong,  he  passed  it  on  to  his  son 
Andrew,  who  in  turn  passed  it  on  to  his  son,  Jamie. 

But  long  before  the  Wyeths  were  the  picture  perfect  family, 
people  got  a  clear  picture  of  what  was  happening  in  the  news 
from  The  Boston  Globe. 

They  read  about  everything  f rom  society  weddings  to  celeb¬ 
rity  divorces.  From  the  Kennedy  family  to  the  Manson  family.  * 

Sonny  and  Cher  to  Sunny  Von  Bulow.  If  it  made  people  talk  , 
it  made  The  Boston  Globe. 

Which  is  why  years  before  N.C.  Wyeth  started  to  draw, 
people  were  being  drawn  to  The  Boston  Globe. 

fhf  Boston  (globe 

A  wholly  owned  subsidiary  of  Affiliated  Publications,  Inc. 


N.C.  Wyeth  Photograph  courtesy  of  the  Wyeth  family  archives. 


This  story  was  40  years  in  the  making. 

In  1948,  Neil  Morgan  was  a  rookie  reporter  “God  was  good  to  us  here  and  we  haven’t  yet 

with  a  Carolina  drawl.  San  Diego  was  a  Midwest  entirely  screwed  up  the  place,”  he  wrote  during 
town  that  had  strayed  out  to  a  pretty  Pacific  an  America’s  Cup  defense  last  month.  “Take  a 

shore.  They  met  and  became  inseparable.  long  look  at  your  city  from  ESPN’s  helicopters 

Now,  40  years  later,  they’ve  growm  up.  He’s  tomorrow  and  see  if  you’d  like  to  keep  it. 

still  doing  what  he  started  then:  a  column  about  Remember,  it  would  take  shrewd  planning  and  a 

each  day  in  the  life  of  the  city  he  loves.  San  Diego,  lot  of  hard  work.” 

suddenly  a  community  of  two  million,  swears  His  sailing  buddy  Walter  Cronkite  will  lead  a 

by  and  at  Neil  Morgan  as  he  strokes  and  prods  roast  on  October  25  when  San  Diego  State 
the  people  of  his  city  and  shares  its  secrets.  University  adds  to  Neil  Morgan’s  diverse  honors. 

Since  becoming  editor  in  1981  he’s  had  to  pass  He’ll  have  his  say  next  day  as  usual  in  The 
up  some  opening  nights,  but  his  column  has  new  Tribune.  By  our  count  it’ll  be  Morgan  Column 
bite.  Now  he’s  the  wise  old  uncle  to  his  No.  11,944.  It  certainly  won’t  be  his  last, 

rambunctious  young  city. 

THE-^TRIl^UNE 

San  Diego’s  Pulitzer  Prize- winning  newspaper. 


Introducing  the  NP  2299  Inserter 

Pocket  Your  Profit 


bur  insertiorr  methods  have  a  tremendous  impact  on  your  bottom 
That’s  why  you  need  a  system  that’s  fast.  Accurate.  Easy  to  operate. 
And  able  to  handle  your  growing  inserting  needs— both  daily 
and  Sunday!  You  need  the  new  NP  2299  from  Harris  Graphics. 

The  NP  2299  is  without  question  the  world’s  premiere  inserter. 
Introduced  at  AN  PA/TEC  ’88,  the  2299  gives  you  the  kind  of 
performance  and  flexibility  you  need  in  your  mailroom,  like 
inserting  on-line  at  straight  press  speeds— even  while  de- 
,  livering  as  many  as  21  inserts  in  a  single  jacket!  It  can  also 

\  handle  five  inserts  into  a  jacket  at  a  rate  of  60,000  per  1 

^  hour  through  three  deliveries. 

Plus,  the  NP  2299  handles  all  your  insert  and  Uk 
zoning  functions. ..  adjusts  easily  from  single  to  Kh 
ImSA  quadruple  delivery  modes...  and  automat-  Kim 
ically  repairs  a  missed  section.  K/Mj, 

Furthermore,  the  NP  2299  uses  the  new  Kji  jml 

fully  programmable  ICON  (INserter 
CONtrol)  system  to  make  automatic 
repairs,  monitor  zone  control  (up  to  KMIIJI 
1000  individual  zones  per  delivery) 
and  determine  all  other  key  func- 

Call  Roger  Miller,  Director  Kl^ji 
^  of  Sales,  at  (513)  278-2651  Ufl/] 
to  find  out  more  about  KIMjlu 
the  NP  2299  inserter, 

Especially  how  it 
can  put  profits  in  n  ^'  -v 

>  your  pocket! 
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BINDERY  AND  FORMS  PRESS  DIVISION 

4900  Webster  Street  •  Dayton,  Ohio  45414 
(513)  278-2651 
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OCTOBER 

23- 26 — International  Newspaper  Financial  Executives,  Annual  Meeting, 

Queen  Elizabeth  Hotel,  Montreal,  Quebec,  Canada. 

24- 27— American  Association  of  Independent  News  Distributors,  Fall  Con¬ 

vention,  Wanivick  Hotel,  New  York  City. 

26- 29— National  Newspaper  Association,  Annual  Convention  and  Trade 

Show,  San  Antonio. 

27- 28— New  England  Newspaper  Advertising  Executive  Association,  Fall 

Sales  Convention,  Sheraton  Inn,  Newport,  R.l. 

27-29— Howard  University  School  of  Communications  Annual  Conference, 
“Minorities  and  Communications,”  Howard  University,  Washington, 
D.C. 

NOVEMBER 

1-4 — Audit  Bureau  of  Circulations,  Annual  Meeting,  Royal  York  Hotel, 
Toronto,  Canada. 

16- 19— Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Annual  Con¬ 

vention,  Clarion  Hotel,  Cincinnati. 

17- 18— New  Jersey  Press  Association,  Annual  Meeting  and  Convention. 

Seaview  Country  Club,  Absecon,  N.J. 

17- 19— New  England  Society  of  Newspaper  Editors,  Convention,  Stratton 

Mountain  Resort,  Stratton  Mountain,  Vt. 

18- 20— Foundation  for  American  Communications,  Advanced  Economics 

Conference  for  Journalists:  The  Next  Four  Years;  Cosponsored  with 
Cox  Enterprises  Inc.,  Atlanta  Journal  and  Constitution  and  the  Ford 
Foundation,  Hyatt  Regency  Ravinia,  Atlanta. 

Seminars/ Workshops/Clinics 

OCTOBER 

30- 11/4 — American  Press  Institute,  Human  Resources  Management,  Reston, 

Va. 

31- 11/2 — ANPA/ICMA/NPRA,  Circulation  Managers  Workshop,  Hyatt 

Regency,  Austin,  Tex. 

NOVEMBER 

1-2— ANPA  Workshop,  Strategic  Compensation  Planning  for  Newspa¬ 
pers,  The  Newspaper  Center,  Reston,  Va. 

1-4 — Pennsylvania  Society  of  Newspaper  Editors,  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

3-4 — ANPA  Health  and  Safety  Symposium,  Boston  Mariott,  Long  Wharf. 
3-4 — Missouri  Advertising  Manager  Association,  Fall  Workshop,  Ramada 
Inn,  Springfield. 

3- 5 — International  Circulation  Managers  Association  (with  CSCMA),  Man¬ 

agement  Seminar,  Rockford,  III. 

4- 5 — California  Polytechnic  State  University,  PrePress  Color  Workshop, 

San  Luis  Obispo. 

19— HotTopics  in  Newspaper  Circulation,  Seminar,  Sponsored  by  King  & 
Ballow,  Nashville/San  Diego  Law  Firm,  San  Diego  Hilton. 

11-13 — Mid  America  Press  Institute,  Better  Writing  Seminar,  Clarion  Hotel, 
St.  Louis. 

13-16— ANPA  Management  Development  Workshop,  Washington,  D.C. 
13-16— SNPA  Foundation  Seminar,  Promoting  the  Total  Newspaper,  Char¬ 
leston,  S.C. 

13- 18— American  Press  Institute,  Promoting  the  Daily  Newspaper,  Reston 

Va. 

14- 16 — ANPA/ASNE/APME,  Leadership  in  the  Newsroom,  Omni  Interna¬ 

tional  Hotel,  Miami,  Fla. 

14-16 — ANPA  Web  Offset  Newspaper  Press  Operations  Seminar,  The 
Newspaper  Center,  Reston,  Va. 

16-18— ICMA  Circulation  Management  Seminar,  University  of  South  Car¬ 
olina,  Columbia,  S.C. 

17— Gannett  Center  for  Media  Studies,  Columbia  Communication  & 
Society  Seminar,  Policy  for  Children  and  Television,  Columbia  Uni¬ 
versity,  New  York  City. 

20-23— The  Poynter  Institute  for  Media  Studies,  Ethics  Center;  Applied 
Ethics  for  College  Newspaper  Editors,  St.  Petersburg. 

27-30— SNPA  Foundation,  Seminar  on  Newsroom  Management,  Louisville, 
Ky. 

27-1 2/2— The  Poynter  Institute  for  Media  Studies,  Graphics  Center;  Graphics  & 
Illustration;  Writing  Center;  Writing  &  Editing,  St.  Petersburg. 

27- 12/7 — American  Press  Institute,  Circulation  Managers.  Reston,  Va. 

28- 1 2/2 — ANPA  Newspaper  Quality  Control  Seminar,  The  Newspaper  Center, 

Reston,  Va. 
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The  4th  Estate 

By  Doug  Borgstedt 


^THEYRr  TRYIMG  TO  PECIDE:  WHOM  THE  PAPER. 
SHOULD  ENDORSE  -  THE  PUBLISHER  1$  FOR  WISH' 
THE  EDIT  PAGE  EDITOR  IS  FOR  DUKAKIS,  AND 
THE  HAMA6IM6  EDITOR  IS  UHOEClDEP 

About  Awards 


Otto  honored.  Jean  Otto,  editorial  page  editor  of  the 
Denver  Rocky  Mountain  News  and  founder  of  the  First 
Amendment  Congress,  has  been  named  the  1988  winner  of 
the  University  of  Arizona’s  John  Peter  Zenger  Award. 
The  award  honors  those  who  distinguish  themselves  on 
behalf  of  freedom  of  the  press  and  people’s  right  to  know. 

SNA  winners.  First-place  community  service  awards 
given  by  Suburban  Newspapers  of  America  went  to  Era 
Banner,  Mississauga,  Ont.,  West  Bank  Guide,  Gretna, 
La.;  and  the  Southeast  Missourian,  Cape  Girardeau,  Mo. 

Other  top  winners  in  SNA’s  annual  editorial  contest 
were  Dallas-Fort  Worth  Suburban  Newspapers  with  10 
awards;  and  The  Daily  Journal,  Wheaton,  Ill.;  Lesher 
Communications,  Walnut  Creek,  Calif.,  and  The  Pioneer 
Press,  Wilmette,  111.,  with  eight  awards  each. 

Dan  Barger  of  the  South  Side  Journal,  part  of  the 
Suburban  Newspapers  of  Greater  St.  Louis,  was  named 
SNA  Suburban  Journalist  of  the  Year. 

Southern  Journalism  Awards.  The  Institute  for  Southern 
Studies  announced  the  winners  of  its  1988  Southern  Jour¬ 
nalism  Awards: 

Investigative  reportering:  Bill  Dedman,  the  Atlanta 
Journal-Constitution,  dailies  over  100,000  circulation,  for 
stories  on  discriminatory  lending  patterns  by  banks;  Peter 
R.  Brock,  El  Paso  (Tex.)  Herald-Post,  division  two,  dai¬ 
lies  with  30,000  to  100,000  circulation,  for  a  series  on  the 
Southwest’s  water  crisis;  and  Emily  Bentley,  Frank  Bass, 
Susan  Eggering  and  Peggy  Roberts,  The  Alabama  Jour¬ 
nal,  Montgomery,  dailies  under  30,000  circulation,  for 
their  series  on  the  state’s  high  infant  mortality  rate. 

Campaign  reporting:  Richard  Whitte  and  R.G.  Dunlop, 
the  Louisville  Courier-Journal  for  a  series  on  vote  buying 
and  corrupt  election  practices;  and  Norman  Older,  Char¬ 
leston  (W.  Va.)  Gazette,  for  analyzing  the  significance  of 
the  election  of  West  Virginia  supreme  court  judges. 
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Let’s  talk 

. . .  about  careers 


GA^NETT 


Equal  Opportunity  Employer 


. . .  about  change 
. . .  about  opportunity. 

If  you  are  an  experienced  newspaper 
advertising  sales  representative  or 
advertising  executive  looking  for 
advancement,  consider  Gannett, 
the  nationwide  media  company  that 
offers  opportunities  in  advertising  at 
all  levels.  But  don’t  take  just  our 
word  for  it.  Listen  to  Henr>'  Phillips, 
advertising  director  of  The  Des 
Moines  Register 

With  Gannett,  the 
opportunities  are  so 
broad,  with  so  many 
newspapers  in  all  parts 
of  the  country,  that  you 
can  join  the  company 
and  continue  your 
development  from  any 
point  in  your  career.  ” 

If  you  want  more  information 
about  the  opportunities  with 
Gannett,  please  send  a  copy  of 
your  resume  to: 

Judy  Ross 

Manager/Recruitment 
Gannett  Co.,  Inc. 

P.O.  Box  7858  CC 
Washington,  D.C.  20044 
800-828-4414,  ext.  6236. 


IN  BRIEF 


Ad  spending  up 
6.2%  in  first  half 

Expenditures  for  newspaper  adver¬ 
tising  for  the  first  six  months  of  1988 
totaled  $15.1  billion,  an  increase  of 
6.2%  over  the  same  period  in  1987, 
according  to  figures  compiled  and 
reported  by  the  Newspaper  Adver¬ 
tising  Bureau. 

Expenditures  for  national  adver¬ 
tising  were  up  1.6%  to  $1.8  billion; 
retail  expenditures  rose  3.1%  to  $7.3 
billion  and  classified  increased  1 1 .8% 
to  $5.9  billion. 

Revised  first-quarter  figures  show 
that  expenditures  for  newspaper 
advertising  totaled  $7.1  billion,  a 
7. 1%  increase  over  the  first  quarter  of 
1987.  Spending  for  national  totaled 
$879  million,  a  6.0%  increase;  retail 
expenditures  totaled  $3.45  billion,  up 
4.6%;  and  classified  spending  totaled 
$2.7  billion,  up  10.8%. 

In  the  second  quarter,  expenditures 
totaled  $8  billion,  up  5.3%.  National 
was  down  2.2%  to  $919  million;  retail 
was  up  1.7%  to  $3.9  billion;  and  clas¬ 
sified  went  up  12.8%  to  $3.2  billion. 

Holliday  joins  NAB 

Kathleen  A.  Holliday  has  joined 
the  Newspaper  Advertising  Bureau 
as  vice  president,  creative.  She  will 
report  to  Richard  Dome,  NAB  vice 
president  and  creative  director. 

Holliday  comes  to  the  Ad  Bureau 
from  Bloomingdale's,  where  she  was 
operating  vice  president  and  director 
of  sales  promotion  for  Blooming- 
dale’s  by  Mail. 

CWO&O  celebrates 
100th  anniversary 

At  its  annual  sales  conference,  held 
this  year  in  Williamsburg,  Va.,  news¬ 
paper  representative  firm  Cresmer 
Woodward  O’ Mara  &  Ormsbee  noted 
its  100th  anniversary  at  a  celebratory 
banquet. 

A  special  replated  front-page  of 
CWO&O  client  newspaper  the  Daily 
Press  of  Newport  News,  Va.,  pro¬ 
duced  for  the  meeting  featured  a 
salute  to  the  rep  firm  and  its  people  as 
well  as  coverage  of  some  of  the  meet¬ 
ing’s  speakers,  including  Robert  Hai- 
man,  president/managing  director  of 
the  Poynter  Institute  for  Media  Stud¬ 
ies;  Robert  Coen,  senior  vice  presi¬ 
dent/director  of  forecasting  at 
McCann-Erickson;  Michael  Gross, 
vice  president/associate  media  direc¬ 


tor,  J.  Walter  Thompson;  Philip 
Sweenie  and  Keith  Ritter,  marketing 
and  national  sales  executives  at  Capi¬ 
tal  Cities/ABC;  John  Morton,  presi¬ 
dent  of  Morton  Research;  Len  Mat¬ 
thews,  president  of  the  American 
Association  of  Advertising  Agencies; 
and  Joseph  D.  Cantrell,  president  and 
publisher  of  the  Daily  Press. 

Thomson  offers 
employee  buyouts 
in  Bridgeport 

The  Bridgeport  (Conn.)  Post-Tele¬ 
gram,  which  was  sold  last  June  for 
$2 10  million  by  the  Pfriem  family  to  an 
affiliate  of  Thomson  Newspapers,  is 
seeking  to  reduce  its  650-person 
work  force  by  up  to  one-third  through 
a  voluntary  severance  program. 

Publisher  Dudley  B.  Thomas  said, 
“This  substantial  reduction,  brought 
about  by  serious  overstaffing,  has  led 
the  company  to  offer  financial  incen¬ 
tives  in  excess  of  those  normally 
offered  in  the  newspaper  industry 
under  this  type  of  program.’’ 

Thomas  said  he  “hopes”  the  buy¬ 
out  program  will  enable  the  Bridge¬ 
port  dailies  to  “reach  realistic  staffing 
levels  in  all  departments  so  that  no 
involuntary  separations  will  have  to 
be  initiated.” 

Southam  may  sell 
Selkirk  shares 

John  P.  Fisher,  president  and  chief 
executive  officer  of  Southam  Inc., 
said  that  management  of  the  company 
may  seek  approval  from  the  board  of 
directors  to  sell  its  interest  in  Selkirk 
Communications  Limited,  which 
operates  radio  and  television  stations 
and  cable  tv  systems. 

Southam  has  held  a  substantial 
equity  interest  in  Selkirk  since  1965. 
Recent  market  activity  and  price 
increases  in  Selkirk  Class  A  non-vot¬ 
ing  shares  prompted  management  to 
evaluate  its  position  and  alert  share¬ 
holders  to  the  possibility  of  a  divesti¬ 
ture. 

Hearst  journalism 
awards  program 
begins  29th  year 

The  William  Randolph  Hearst 
Foundation’s  Annual  Journalism 
Awards  Program  entered  its  29th  year 
with  the  competition  that  began  with 


the  1988-89  academic  year. 

During  the  year,  undergraduate 
journalism  students  at  89  colleges  and 
universities  in  the  U.S.  will  compete 
for  $153,800  in  scholarships,  grants 
and  stipends  offered  by  the  San  Fran¬ 
cisco-based  foundation. 

The  program  consists  of  six 
monthly  writing  competitions,  a 
photojournalism  competition,  and  — 
commencing  this  year  —  a  broad¬ 
cast  news  competition. 

The  monthly  winners  in  all  divi¬ 
sions  will  travel  to  San  Francisco  in 
May,  1989,  to  compete  in  the  champi¬ 
onship  finals  for  additional  scholar¬ 
ships. 

During  the  school  year,  80  monthly 
scholarships  ranging  from  $300  to 
$1,500  are  awarded,  with  the  schools 
of  the  winners  receiving  matching 
amounts. 

Eighteen  scholarships  are  awarded 
in  the  championship  finals,  ranging 
from  $350  to  $2,000. 

The  Journalism  Awards  Program  is 
conducted  under  the  auspices  of  the 
accredited  schools  of  the  Association 
of  Schools  of  Journalism  and  Mass 
Communications.  Deans  and  profes¬ 
sors  of  the  89  accredited  colleges  rep¬ 
resent  the  ASJMC  in  monitoring  the 
program. 

New  address  for 
Robert  Bolitho 

Robert  N.  Bolitho,  a  principal  of 
Bolitho-Sterling  Newspaper  Service, 
has  moved  to  new  offices  in  Kansas 
City. 

Bolitho  is  now  located  at  4500 
Main,  Suite  927,  Kansas  City,  Mo., 
64111;  (816)  932-5310. 

James  C.  Sterling  remains  at  P.O. 
Box  492,  Bolivar,  Mo.,  65613;  (417) 
326-8700. 

Dible  elected 
PNPA  president 

James  E.  Dible,  publisher  of  the 
Lewiston  (Pa.)  Sentinel,  was  elected 
president  of  the  Pennsylvania  News¬ 
paper  Publishers  Association  during 
the  group’s  recent  convention  in  Erie. 

Other  officers  elected  were;  Ray¬ 
mond  Gover,  publisher  of  the  Patriot- 
News  newspapers  in  Harrisburg,  vice 
president/daily  newspapers;  Robert 
H.  Fowler,  chairman  of  Swank-Fow¬ 
ler  Publications  Inc.  New  Bloomfield, 
vice  president/weekly  newspapers; 
and  Stewart  Grubert,  publisher  of  the 
Mountaintop  Eagle,  secretary-trea¬ 
surer. 
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STILL  ANOTHER  INNOVATION  FROM 


ON-LINE  INSERTING-FROM  PRESS  TO  POCKET- 
UP  TO  160-PAGE  JACKET  AT  PRESS  SPEEDS! 


THE  MOST  EFFICIENT 
ON-LINE  INSERTING  SYSTEM 
AVAILABLE  TODAY! 

GMA— once  again  responding  to  the 
growing  needs  of  the  newspaper 
industry— has  developed  a  revolution¬ 
ary  new  system  for  on-line  inserting  of 
your  daily  or  Sunday  newspaper— at 
press  speeds! 

This  high  performance  Inserting  System 
integrates  several  GMA  designed  pro¬ 
ducts  to  provide  a  highly  flexible  and 
cost  effective  system  for  your  total 
inserting  requirements. 

Individual  jackets  up  to  160  pages 
broadsheet  are  transported  from  the 
press  directly  to  the  pocket  of  the  high 
speed  SLS-1000®,  utilizing  GMA’s  - 
PRECISION  LAPMAKER™,  NEWS- 
GRIP""  Single  Gripper  Conveyor,  and 
the  new  PRESS-TO-POCKET"  (PTP) 
inserting  system. 

This  new  method  of  feeding  newspaper 
jackets  into  the  inserter  pocket  results 
in  additional  advertising  potential  for 
your  daily  or  Sunday  product.  The  PTP 
system  also  increases  net  throughput 
and  efficiency  by  eliminating  initial 
hopper  set-up  time  and  normal  jacket 
feeder  problems  associated  with  large 
products. 

The  PTP  system’s  versatility  also  allows 
you  to  utilize  the  SLS-1000®  off-line  to 
produce  your  Sunday  Supplement  or 
pre-stuff  package,  with  over  thirty 
hoppers  available  for  your  growing 


insert  requirements! 


GMA’s  High  Speed  SLS-1000''  with  On-Line  Press-To-Pc3Ckef“  (PTP)  System 


For  more  information  on  increasing  your 
inserting  capacity,  call  GMA  -  We 
respond  to  the  needs  of  the  newspaper 
industry! 
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of  Circulations 
Member  American 

Newspaper  ANPA 

Publishers  Association 
6  mo.  avg.  circulation  Dec.,  t987— 27.614 


A  tribute  to  the  work  of  lAPA 

The  members  of  the  Inter  American  Press  Association  have  been 
addressed  by  numerous  undersecretaries  of  state  over  the  years,  but 
Secretary  of  State  George  Shultz  is  the  highest  U.S.  government 
official  to  meet  with  lAPA  and  recognize  the  work  it  has  done  in  the 
hemisphere  since  November  of  1969  when  President  Richard  Nixon 
spoke  to  its  General  Assembly  in  Washington,  D.C.,  and  before  that 
President  John  Kennedy  in  Miami  in  1963. 

Secretary  Shultz  spoke  to  the  lAPA  group  at  its  44th  General 
Assembly  in  Salt  Lake  City  last  week  and  he  paid  a  well-deserved 
tribute  to  the  leadership  the  organization  has  exercised  in  fighting  for 
democracy  and  freedom  in  this  hemisphere. 

The  secretary  noted  that  “we  are  fortunate  to  live  in  a  period  of  the 
renaissance  of  freedom.  Openness  is  in  the  ascendancy.  Closed 
societies  are  not  working.  The  results  of  freedom  are  increasingly 
compelling.”  Yet  he  warned  that  Latin  America’s  “continued  transi¬ 
tion  to  democracy  cannot  be  taken  for  granted. 

“You  in  the  lAPA  have  defended  the  free  flow  of  information  and 
ideas,”  he  said.  “You  know  the  price  of  freedom.  You  know  that 
economic  and  social  problems — debt,  poverty,  capital  flight,  drugs — 
must  be  dealt  with.  You  know  that  political  problems — represson, 
dictatorship,  censorship — must  be  overcome. 

“The  answers  are  not  easy,  but  in  freedom  we  can  forge  answers 
that  work.  Freedom  has  proven  its  worth.  Freedom  works.  Freedom 
is  our  goal  and  our  surest  means  to  a  brighter  future.  Pulling 
together,  the  friends  of  democracy  can  make  democracy  a  lasting, 
durable  achievement  for  everyone  in  the  Americas,”  he  concluded. 

We  believe  that  Secretary  Shultz’  testimonial  to  lAPA’s  fight  for 
freedom  in  this  hemisphere  should  be  of  significance  to  every  editor 
who  is  interested  in  what  is  happening  in  Central  and  South  America. 
Latin  American  editors  are  on  the  firing  line.  They  know  what  has 
been  going  on.  But  in  spite  of  the  “renaissance  of  freedom”  the 
secretary  spoke  about,  they  still  need  all  the  help  they  can  get  from 
their  North  American  friends. 


Just  for  openers... 

The  beauty  of  the  proposal  for  a  national  libel  statute,  just  put  forth 
by  the  Annenberg  Washington  Program,  is  that  it  is  not  fixed  in 
concrete  as  a  take-it-or-leave-it  suggestion  but  is  offered  as  a  propos¬ 
al  from  a  distinguished  panel  of  experts  open  for  discussion  and 
refinement. 

Feb.  13  has  been  selected  for  a  follow-up  discussion  by  the  panel  on 
the  proposals  and  we  feel  that  by  then  a  lot  of  different  points  of  view 
will  be  expressed.  Out  of  that  discussion  may  come  something  that 
will  be  acceptable  by  most  editors  as  a  way  to  reduce  the  number  of 
libel  suits  as  well  as  the  outrageous  punitive  damages  that  some 
juries  have  awarded. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22,  1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editors  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 

Comments  on  the  ‘whiteness’  of  comics 


Re;  “Comics  are  too  white,”  Oct.  8 
E&P. 

David  Astor’s  latest  installment  in 
your  ongoing  campaign  to  decry  the 
whiteness  of  America’s  comic  pages 
(“They  say  that  the  comics  are  too 
white,”  Oct.  8)  is,  as  usual,  blissfully 
ignorant  of  the  real  causes  and  solu¬ 
tions  to  what  is  a  very  real,  pressing 
problem. 

Mr.  Astor  touches  upon  the  gist  of 
the  problem  of  bland,  white-bread 
comic  strips.  He  notes  that  editors 
tend  to  be  very  conservative.  How¬ 
ever,  perhaps  the  most  ironic  aspect 
of  his  piece  is  the  photography  which 
accompanies  it  —  with  the  partici¬ 
pants  at  the  Newspaper  Feature 
Council’s  session  being  an  average 
age  of  perhaps  50,  about  the  same 
average  age  of  employed  American 
cartoonists  —  it’s  little  wonder  that 
comic  strips  today  are  unappealing  to 
the  nation’s  growing,  increasingly 
urban  minority  population. 

The  unfortunate  suggestion  that  the 
best  solution  to  the  white  comics  situ¬ 
ation  is  to  force  or  encourage  existing 
syndicated  artists  to  incorporate 
minority  characters  is  not  only 
unworkable,  but  also  of  dubious  ethi¬ 
cal  value  insofar  as  it  intrudes  on  car¬ 
toonists’  artistic  freedom.  Moreover, 
it  serves  only  to  continue  the  present 
trend  of  a  hiring  freeze  among  the 
syndicates  and  newspapers  for  car- 

No  laughs 

I  tried  to  get  a  chuckle  out  of  the 
editorial  “Press-bashing  for  Quayle 
bashing.”  Laughs  are  kind  of  hard  to 
come  by  in  my  household  these  days. 

I  gave  the  story  to  the  Indianapolis 
News  first  and  on  a  silver  platter.  It 
was  common  knowledge  among  my 
friends,  family  and  office  lads  who  are 
still  around.  I  should  have  given  it  to 
NBC,  which  knew  about  it  first  in  the 
current  crisis,  or  ABC,  which  has  a 
family  employee.  So  I  got  no  thanks 
from  the  News,  I  was  misquoted 
(multitude  of  calls  instead  of  one  call 
to  one  person)  and  AP  picked  up  the 
error  and  sent  it  around  the  world. 

The  day  after  the  story  was  pub¬ 
lished,  I  was  attacked  along  with 
Quayle  in  an  editorial.  Some  joke,  eh? 

I  have  been  unfairly  labeled  as  a 
friend  of  the  Quayle  family  in  this 
outbreak  of  “Media  McCarthyism.” 

Wendell  Phillippi 

(Phillippi  is  former  managing  editor 
of  the  Indianapolis  News.) 


toonists.  Most  knowledgeable  jour¬ 
nalists  are  aware  that  only  five  to  10 
nationally  syndicated  cartoonists 
have  been  hired  in  the  last  10  years. 

Furthermore,  the  implication  that 
only  new  minority  cartoonists  are 
capable  of  producing  viable  work 
including  minority  characters  is 
absurd.  Many  currently  unemployed 
cartoonists,  white  and  otherwise. 


Too  much  protest 

Lawrence  Wallace  of  the  Washing¬ 
ton  Post  protests  too  much  (Letters, 
E&P,  Aug.  20.)  It  is  he  who  should  get 
his  fact  straight  about  VDT  health  and 
safety. 

Wallace  would  like  to  believe  that 
the  recent  study  by  Kaiser  Per- 
manente  did  not  link  VDT  use  with  an 
increased  risk  of  miscarriages.  Unfor¬ 
tunately,  such  a  link  was  found, 
though  the  cause  has  not  yet  been 
identified. 

Here,  in  their  own  words,  is  what 
the  Kaiser  researchers  reported:  “We 
found  a  significantly  elevated  risk  of 
miscarriage  for  working  women  who 
reported  using  VDTs  for  more  than  20 
hours  per  week  during  the  first  trimes¬ 
ter  of  pregnancy  compared  to  other 
working  women  who  reported  not  us¬ 
ing  VDTs. 

Instead  of  denying  the  risk  —  or 
engaging  in  wishful  thinking  — 


have  created  strips  and  panels  incor¬ 
porating  minority  characters.  It  is 
impossible  to  tell  an  artist’s  race  or 
sex  through  his  drawing  style  so,  if  the 
syndicates’  search  is  really  for 
minority  cartoon  characters,  they 
need  not  restrict  themselves  to 
minority  cartoonists,  which  are 
apparently  in  short  supply  these  days. 

Ted  Rall 


executives  like  Mr.  Wallace  should 
be  encouraging  the  search  for  the 
cause  of  the  increase  and  then  finding 
solutions. 

Louis  Slesin 

(Slesin  is  editor  and  publisher  of 
VDT  News.) 

Over  the  brink 

Far  be  it  from  me  to  defend  JOAs, 
but  Chris  Powell’s  condemnation  in 
your  Sept.  3  issue  goes  over  the  brink 
of  reason. 

Spoken  like  a  man  with  sheltered 
editorial  upbringing,  Powell  believes 
that  the  sole  interest  of  the  chains  in 
Detroit  is  “to  avoid  competition.” 

Though  competition  may  be  differ¬ 
ent  in  Manchester,  Conn.,  it  comes  in 
many  forms  for  a  major  market  daily. 
It  starts  with  the  U.S  mail  and 
includes  tv,  regionalized  and  city 
magazines,  radio,  suburban  dailies 
and  king-size  weeklies.  None  of  these 
competitive  influences  are  removed 
(Continued  on  page  53) 


FINALLY.  THE  FASHION  STATEMENT 
YOU’VE  BEEN  WAITING  TO  MAKE. 


MnoBMnwiMixaKi 


Exclusive  text,  B&W  photos  and  color  slides  from  Fairchild  Publications’  WOMEN'S  WEAR  DAIUf, 
W  AND  M.  For  details  on  this  new  5-day-a-week  news  and  feature  service, 
and  information  about  availability  in  your  area: 

call  Pat  Ecke  at  The  New  York  Times  Syndication  Sales  Corp.  at  800-972-3550  or  (212)  645-3000. 
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Harrisburg  Patriot-News 

Represented  by  Newhouse  Newspapers 


The  Patriot-News  and  Sunday  Patriot-News 
reach  Pennsylvania’s  most  important 
decision-makers  because  Harrisburg  is  the 
Keystone  State’s  capital  market. 

The  captains  of  government  (four  military 
bases  as  well  as  state  government) 
call  the  Harrisburg  Patriot-News  their 
hometown  paper. 

105,581  Daily 

168,084  Sunday"' 

Phone 

(717)  255-8203  or  (212)  697-8020 
for  details. 


*  ABC  Audit,  March  31, 1988 


Reach  Pennsylvania's 
Capital  Marlcet 


E&P 


October  22,  1988 


Every  Saturday  since  1884 


Miami  News  may  fold 

Cox  Enterprises  puts  the  money-losing  paper  up  for  sale,  but  a 
renegotiated  JO  A  makes  it  likely  the  paper  will  close  on  Dec.  31 


By  Andrew  Radolf 

Just  a  week  after  its  renegotiated 
joint  operating  agreement  with 
Knight-Ridder  Inc.’s  Miami  Herald 
Publishing  Co.  took  effect,  Cox 
Enterprises  announced  Oct.  14  it  will 
fold  the  92-year-old  evening  Miami 
News  on  Dec.  31  if  it  is  unable  to  sell 
the  newspaper. 

The  renegotiated  agreement  makes 
it  more  lucrative  for  Cox  to  fold  or  sell 
the  News  than  to  continue  publishing 
it. 

The  agreement  essentially  calls  for 
Cox  —  in  return  for  taking  a  lower 
percentage  —  to  share  in  the  Miami 
Herald's  operating  profits  until  2021 
whether  or  not  it  is  publishing  a  news¬ 
paper  in  Miami.  Herald  Publishing 
will  no  longer  be  covering  most  of  the 
News’  escalating  annual  losses, 
which  now  would  become  greater 
than  the  royalty  Cox  receives  from 
the  JOA. 

“If  we  have  100^  of  the  News’ 
costs,  the  losses  would  be  greater 
than  the  payments  [from  Herald 
Publishing],”  said  Cox  newspaper 
division  president  David  Easterly. 
Selling  or  shutting  the  News  “is  the 
only  decision  we  could  make,”  he 
said. 

Cox  could  receive  as  much  as  $300 
million  in  royalties  under  the  revised 
agreement  between  now  and  2021. 
Easterly  said  that  sum  was  a  “guesti- 
mate”  that  assumes  Herald  Publish¬ 
ing  profits  will  grow  4%  annually. 

“Who  knows  what  the  profits  of  the 
Miami  Herald  will  be  during  the  next 
33  years?”  Easterly  asked,  adding 
that  the  “net  present  value”  of  the 
$300-million  payout  is  “substantially 
less  than  that.  It’s  not  like  [getting] 
$300  million  today.” 

For  Knight-Ridder,  the  new  pact’s 
benefit  comes  from  being  relieved  of 
having  to  cover  85%  of  the  News’ 
losses  through  1996.  when  the  original 


30-year  pact  expired.  The  JOA  part¬ 
ners  also  split  profits  85/15  in  the 
original  agreement. 

The  revised  pact  calls  for  Herald 
Publishing  to  absorb  just  half  of  the 
News’  losses  in  1989  and  none  there¬ 
after.  Cox  will  receive  15%  of  Herald 
Publishing  profits  in  1989,  but  its  roy¬ 
alty  will  be  reduced  by  one  percen¬ 
tage  point  a  year  until  it  reaches  10% 
in  1994.  The  payments  will  remain  at 
10%  to  2021. 

The  News  lost  about  $90  million 
from  1967  to  1987,  but  in  1988  alone  it 
will  lose  about  $9  million.  Herald 
Publishing’s  savings  in  getting  out 
from  under  the  News’  losses  will  be  a 
total  of  around  $70  million  over  the 


rather  than  just  folding  it  —  is  also 
being  done  to  satisfy  Justice  Depart¬ 
ment  requirements  established  in  St. 
Louis  when  the  JOA  between  Pulitzer 
Publishing  and  Newhouse  wanted  to 
fold  the  Glohe-Democrat  and  publish 
only  the  Post-Dispatch.  The  Justice 
Department  compelled  Newhouse  to 
put  the  Globe-Democrat  up  for  sale. 
Buyers  emerged,  but  the  Globe- 
Democrat  lasted  only  about  18 
months. 

Given  the  “St.  Louis  experience,” 
trying  to  sell  the  News  is  “the  appro¬ 
priate  step  to  take,”  Easterly  said,  add¬ 
ing  Cox  is  hopeful  “someone  else 
wants  to  keep  it  going." 

Cox  has  retained  Lee  Dirks  as  its 


A  sale  of  the  News  appears  unlikely  since  what  any 
buyer  would  be  getting  is  the  newspaper’s  name,  sub¬ 
scriber  list  and  any  editorial  employees  who  stayed  on. 
Any  purchaser  of  the  News  would  not  be  part  of  a  JOA. 


next  eight  years. 

“It’s  basically  a  fair  deal;  it  feels 
fine  for  both  companies,”  said 
Knight-Ridder  president  James  Bat¬ 
ten.  “We  got  significant  relief  up  front 
in  exchange  for  a  longer  payout.” 

Batten  said  the  payments  to  Cox 
also  have  to  be  balanced  with  “the 
growth  of  the  Miami  Herald  into  the 
next  century.” 

A  sale  of  the  News  appears  unlikely 
since  what  any  buyer  would  be  getting 
is  the  newspaper’s  name,  subscriber 
list  and  any  editorial  employees  who 
stayed  on. 

Any  purchaser  of  the  News  would 
not  be  part  of  a  JOA.  Herald  Publish¬ 
ing  is  obligated  only  to  negotiate  a 
one-year,  mutually  acceptable  print¬ 
ing  contract  with  any  News  buyer. 

Putting  the  News  up  for  sale  — 


broker.  The  company  also  filed  the 
revised  JOA  agreement  with  the  Jus¬ 
tice  Department. 

Since  the  JOA  with  the  Herald  went 
into  effect  in  1966,  the  News’  circula¬ 
tion  has  dwindled  from  1 12,000  daily 
to  less  than  48,000  daily,  while  its 
advertising  volume  represented  only 
1 1%  of  the  total  between  the  two  dai¬ 
lies. 

Cox  considered  alternatives  for  the 
News,  such  as  making  it  a  sports  and 
entertainment  tabloid,  a  business 
publication  or  a  Spanish-language 
newspaper,  but  the  company  finally 
concluded  the  News  could  not  be 
rescued. 

“The  business  facts  and  market 
conditions  in  Miami  have  left  us  with 
only  one  conclusion.  The  Miami 
(Continued  on  page  10) 
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James  Batten 
'It's  basically  a  fair  deal. 


Miami  News 

(Continued  from  pa  tie  9) 

News  is  not  a  viable  newspaper  for 
the  future,”  Easterly  told  News 
employees. 

“The  [News’]  losses  were  part  of 
the  overall  Miami  Herald  Publishing 
results,”  said  Knight-Ridder  spokes¬ 
man  Frank  Hawkins,  adding  that 
essentially  Herald  Publishing  was 
“reimbursing  them  for  their  news¬ 
room  costs.” 

According  to  figures  published  in 
the  Miami  Herald,  Cox's  annual  share 
of  Herald  profits  in  the  1980s  has 
ranged  from  $5  million  to  $8.5  million. 

It  was  Cox  which  approached 
Knight-Ridder  about  renegotiating 


the  Miami  JOA  with  the  idea  of 
extending  it,  Hawkins  said. 

“We  said  ‘OK,  but  we  want  to 
change  the  financial  relationship.’  ” 

The  deal  was  concluded  in  1987, 
but  not  disclosed  until  last  week. 

Cox’s  decision  to  put  the  News  up 
for  sale  was  made  unilaterally, 
Hawkins  said.  “We  didn’t  have  any¬ 
thing  to  do  with  it.  When  we  agreed  to 
change  the  agreement,  we  thought 
maybe  we  could  find  a  way  to  extend 
the  life  of  the  News.” 

The  News  currently  employs  108 
people  in  its  newsroom.  Cox  plans  to 
find  jobs  for  about  25  of  them  at  its 
other  publications.  The  remainder 
will  be  offered  help  in  finding  jobs. 

Cox  has  also  pledged  to  pay  at  least 
three  months’  severance  to  employ¬ 
ees  who  remain  with  the  paper  until 
Dec.  31. 

The  Herald  Publishing  Co.  employs 
about  60  people  who  work  on  News 
operations,  mostly  in  circulation. 
Another  244  independent  deliverers 
are  used  to  distribute  the  News. 

Miami  Herald  publisher  Richard 
Capen  said  he  did  not  foresee  any 
layoffs  of  Herald  employees  from  the 
News’  closure  or  sale. 

Hawkins  said  the  situation  in 
Miami  will  have  “absolutely  no 
effect”  on  Knight-Ridder’s  applica¬ 
tion  for  joint  agency  for  its  Detroit 
Free  Press  and  Gannett’s  Detroit 
News. 

“The  Detroit  case  is  closed,”  he 
stated. 

Former  Attorney  General  Edwin 
Meese  III,  after  considering  months 
of  testimony,  approved  the  Detroit 
JOA  shortly  before  he  left  office  last 
August.  However,  before  joint 
agency  could  be  implemented,  it  was 


David  Easterly 

"The  only  decision  we  could  make." 

challenged  in  federal  court  and  an 
injunction  was  issued. 

The  News  was  founded  as  a  weekly 
in  1896  named  The  .Metropolis.  It  was 
Miami’s  first  newspaper.  James  M. 
Cox,  founder  of  Cox  Enterprises, 
acquired  the  newspaper  in  1923  and 
changed  its  name  to  the  Miami  News. 
At  the  time,  it  was  the  city’s  largest 
daily  and  the  Cox  flagship. 

The  News’  market  position  began 
to  erode  after  World  War  II.  In  1966, 
it  entered  into  the  joint  operating 
agreement  with  Herald  Publishing, 
which  performed  all  of  the  News’ 
business,  sales  and  production  func¬ 
tions,  while  the  two  newspaper  con¬ 
tinued  to  compete  on  the  news  side. 

Even  without  the  News,  Cox  will 
continue  to  maintain  a  presence  in 
southeast  Florida  with  its  Palm  Beach 
Post. 


SNPA  board  approves  minority  schoiarship  program 


The  board  of  the  Southern  Newspa¬ 
per  Publishers  Association  has 
approved  a  pilot  “adopt  a  student” 
scholarship  program  intended  to 
place  minorities  upon  graduation 
from  college  directly  into  jobs  at  their 
hometown  newspapers. 

The  program  was  developed  by 
SNPA’s  Minority  Affairs  Committee. 
The  money  for  the  scholarships  is 
being  provided  by  the  SNPA  Founda¬ 
tion. 

“What  we’re  really  out  to  do  is 
make  SNPA  a  catalyst  for  commu¬ 
nity-based  action,”  said  David  Eas¬ 
terly,  chairman  of  the  committee  and 
president  of  Cox  Newspapers. 

Easterly  explained  that  the  SNPA 
program  also  involves  a  commitment 


from  local  newspapers  to  provide 
both  jobs  and  additional  scholarship 
money  to  students  chosen  to  partici¬ 
pate. 

The  program  calls  for  newspapers 
to  identify  a  local  high  school  junior 
who  has  expressed  an  interest  in  a 
career  in  some  aspect  of  the  business 
and  give  that  student  a  summer 
internship. 

“This  will  give  the  newspaper  a  real 
opportunity  to  know  the  kid,”  Eas¬ 
terly  said. 

If  the  newspaper  likes  the  job  the 
student  did,  it  can  then  nominate  him 
or  her  for  a  scholarship. 

The  foundation  will  select  five  stu¬ 
dents  for  the  scholarships,  providing 
$2,000  a  year  during  the  four  years  of 


college.  The  hometown  newspaper 
will  provide  another  $1,000  a  year  in 
scholarship  money  and  also  summer 
jobs. 

Upon  graduation,  the  student  will 
be  given  a  full-time  job  at  his  local 
newspaper. 

The  student  will  also  be  required  to 
make  a  commitment  to  stay  at  the 
newspaper  for  two  or  three  years. 

The  program  is  intended  to  help 
smaller  and  medium-sized  dailies 
increase  their  minority  employment 
by  giving  them  a  way  to  compete  for 
talent.  Easterly  said. 

“We  think  the  larger  newspapers 
have  had  an  easier  time  attracting 
minorities,”  he  said. 

( Continued  on  pa  fie  50) 
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APME  to  create  foundation  to  fund  projects 

Boccardi  announces  Associated  Press  will  also  expand  its  news  staff 


By  George  Garneau 

The  Associated  Press  Managing 
Editors  Association,  bidding  for  a 
wider  role  in  newspapers,  is  creating  a 
foundation  to  fund  its  journalism  proj¬ 
ects. 

Associated  Press  Managing  Editors 
Foundation  Inc.,  a  not-for-profit,  tax- 
exempt  corporation,  would  collect 
money  from  newspaper  foundations 
and  other  sources  and  channel  it  into 
APME  educational  and  other  proj¬ 
ects,  outgoing  APME  president  Bob 
Giles  told  the  annual  convention  in 
Boston  this  week. 

Meanwhile,  Louis  Boccardi,  Asso¬ 
ciated  Press  president  and  general 
manager,  announced  plans  to  expand 
the  news  staff  significantly  and  to  cre¬ 
ate  services  for  delivering  pictures  and 
graphics  for  third  parties. 

Presidential  candidates  Michael 
Dukakis  and  George  Bush  had  been 
invited  to  address  the  conference,  but 
neither  was  expected  to  appear. 

The  foundation  proposal  was 
expected  to  be  approved  by  APME 
members  as  E&P  went  to  press.  It  is 
subject  to  approval  by  New  York 
state  and  would  operate  from  AP 
headquarters  in  New  York  City. 

“The  foundation  would  give  us  the 
resources  to  initiate  ambitious  proj¬ 
ects,  to  carry  out  creative  studies,  to 
provide  scholarships,  to  enlarge  our 
contribution  to  the  flow  of  informa¬ 
tion  about  problems  and  opportuni¬ 
ties  for  newspapers  and  journalists,” 
said  Giles,  editor  of  the  Detroit  News. 

He  said  APME  was  reevaluating  its 
role  and  planned  “a  larger,  more 
influential  role  in  shaping  newspaper 
journalism.” 

An  idea  first  considered  in  1 983 ,  the 
foundation  would  be  run  by  a  board  of 
directors  working  with  APME  offi¬ 
cers  and  committees  in  planning  proj¬ 
ects  and  funding. 

While  there  was  no  immediate 
funding  goal,  APME  would  seed  the 
foundation  with  perhaps  $10,000  from 
its  healthy  bankroll  of  over  $100,000, 
Giles  said.  Newspaper  foundations 
would  be  the  next  source,  followed  by 
a  fund-raising  strategy  to  be  estab¬ 
lished  by  the  foundation. 

In  wide-ranging  remarks  to  open 
the  convention,  Giles  called  on  news¬ 
papers  to  strengthen  ties  to  journal¬ 
ism  schools  and  to  break  away  from 
presidential  campaign  coverage  dic¬ 


tated  by  television. 

The  growing  alienation  of  newspa¬ 
pers  from  journalism  schools 
threatens  to  shrink  the  supply  of  col¬ 
lege-trained  journalists  and  to  shift 
that  job  to  small  newspapers,  Giles 
warned. 

Newspapers  should  encourage 
minority  journalists  to  moonlight 
teaching  college  journalism  to  help 
inspire  minorities  toward  newspa¬ 
pers.  Giles  said,  and  should  hire  jour¬ 
nalism  professors  for  summer  jobs. 


He  urged  journalism  schools, 
where  newspaper  majors  are  dwin¬ 
dling  in  proportion,  not  to  relax  liberal 
arts  standards.  Allowing  journalism 
students  to  satisfy  liberal  arts  history 
requirements  with  media  history 
courses  is  “wrong”  and  “weakens 
the  ideal  of  a  liberal  arts  education 
that  the  newspaper  industry  believes 
is  so  important,”  he  commented. 

Such  trends  could  leave  a  few 
schools  training  newspaper  journal¬ 
ists  and  the  rest  teaching  broad  com¬ 
munications  programs. 

He  also  said  newspaper  editors 
have  allowed  television  news  and  the 
presidential  campaigns  to  influence 
their  Page  One  agendas,  and  that  has 
opened  newspapers  to  accusations 
about  biased  and  frivolous  coverage. 

Newspapers  that  follow  orches¬ 
trated  events,  fall  “prey  to  the  15-sec- 
ond  sound  bite,”  he  declared.  They 
allow  campaign  managers  to  inject 
messages  of  style  and  image  and  filter 
out  issues  and  substance. 

Saying  the  best  campaign  journal¬ 
ism  is  being  done  by  reporters  who 
talk  to  voters  after  the  candidates 
depart,  Giles  urged  newspapers  to 
leave  the  “pack  work”  of  campaign 
coverage  to  the  wire  services. 

In  his  annual  appearance  at  APME, 
Boccardi  declined  to  say  how  many 
jobs  would  be  added  but  said  they 
would  come  at  state  bureaus. 

He  said  a  $7-million  capital  pro¬ 
gram  would  replace  front-end  com¬ 


puter  systems  in  AP’s  41  U.S. 
bureaus  with  new  Digital  Equipment 
Corp.  VAX  hardware. 

The  third-party  satellite  delivery 
services  were  scheduled  to  be  on  line 
in  1989. 

In  other  news  Boccardi  said: 

•  Increases  in  news  delivery  speed 
from  1200  to  9600  baud  had  been 
delayed  by  a  shortage  of  computer 
chips,  but  would  proceed  in  1989. 

•  New,  customizable  stock  tables 
and  financial  data  would  be  delivered 
in  the  first  half  of  1989. 


•  AP  had  established  its  own  affir¬ 
mative  action  program  to  hire  and 
promote  women  and  minorities.  It 
replaces  a  five-year  consent  decree 
that  expired  in  July.  The  agreement 
with  the  federal  government  followed 
a  discrimination  suit  by  employees. 

•  AP  membership  stands  at  a  rec¬ 
ord  1,467  U.S.  newspapers. 

•  AP’s  $292-million  1989  budget 
includes  $28  million  for  capital 
improvements,  including  $15  million 
for  new  news,  photo,  graphics  and 
financial  systems. 

•  The  GraphicsNet  system  for 
delivering  graphics  by  computer  to 
members  and  third  parties  is  virtually 
here  and  will  begin  service  in  1989. 

•  The  PhotoStream  high-speed 
digital  photo  delivery  system  is  sev¬ 
eral  months  away  and  will  increase 
speed,  volume  and  quality  of  photo 
delivery. 

•  Revenue  from  outside  or  “non- 
traditional”  sources  has  reached 
about  20%,  nearly  tripling  in  10  years. 

Topping  elected 
treasurer-designate 
of  editors’  group 

Seymour  Topping,  director  of  edi¬ 
torial  development  for  the  New  York 
Times  Co.,  has  been  elected  to 

(Continued  on  page  50) 
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Presidents  and  the  Press 

This  year's  presidential  candidates  respond  to  ASNE  questionnaire 


The  American  Society  of  Newspaper  Editors  recently 
submitted  questionnaires  to  each  of  the  principal  candi¬ 
dates  for  the  presidency  regarding  his  views  on  press 
policy. 

Candidates  were  asked  to  comment  on  the  openness  of 
their  administrations,  the  role  of  the  White  House  press 
secretary,  frequency  and  type  of  press  conferences.  First 
Amendment  considerations  in  the  selection  of  judicial 
appointees,  news  coverage  of  military  operations,  use  of 
lie  detectors  in  tracking  down  leaks,  amendment  of  the 
Freedom  of  Information  Act,  and  use  of  press  credentials 
by  intelligence  officers  in  clandestine  operations. 

The  answers  from  the  Republican  candidate.  Vice  Presi¬ 
dent  George  Bush,  and  the  Democratic  candidate.  Gover¬ 
nor  Michael  Dukakis,  were  published  in  the  current  issue 
of  The  Bulletin,  ASNE's  monthly  magazine,  and  were 
released  for  study  by  the  journalism  community  at  large. 

In  all,  eight  questions  were  mailed  to  the  candidates  on 
Aug.  8.  The  questions  and  responses  follow: 

What  are  your  views  regarding  government  in  sunshine? 
What  do  you  think  is  the  president’s  responsibility  for 
keeping  the  public  informed?  How  would  you  carry  it  out? 

Vice  President  George  Bush:  Within  the  limits  of  national 
security,  government  should  be  open  to  scrutiny  by  the 
media  and  the  public.  This  is  a  democracy  where  govern¬ 
ment  must  be  accountable  to  the  people.  The  information 
process  from  a  news  conference  to  the  Freedom  of  Infor¬ 
mation  Act  is  an  appropriate  and  integral  part  of  ensuring 
that  accountability. 

Governor  Michael  Dukakis:  A  Dukakis  administration 
would  fully  comply  with  the  Freedom  of  Information  Act. 
The  fundamental  premise  of  this  statute  is  that  American 
citizens  have  the  right  to  know  about  the  activities  of  their 
own  government.  The  current  administration  claims  that 
complying  with  the  FOIA  is  too  time-consuming,  too 
expensive,  and  too  bothersome.  These  are  execuses  for 
government  secrecy.  And  they  could  serve  as  a  cloak  for 
incompetence,  mismanagement,  illegality,  or  corruption. 
From  Vietnam  to  Watergate  to  Iran-contra,  we  Americans 
have  learned  what  happens  when  government  operates  in 
secrecy,  accountable  to  no  one.  A  Dukakis  administration 
will  treat  requesters  of  information  as  clients,  not  as  bur¬ 
dens.  For  only  in  an  atmosphere  of  the  fullest  possible 
disclosure  can  the  American  people  retain  confidence  in 
their  government. 

What  are  your  views  about  periodic  assaults,  even  by  the 
courts  on  occasion,  on  the  free  press  guarantee  of  the  First 
Amendment?  As  president,  will  you  review  their  First 
Amendment  philosophies  with  potential  nominees  to  the 
U.S.  Supreme  Court,  other  federal  judicial  posts,  the  attor¬ 
ney  general,  the  solicitor  general,  and  others  whose  respon¬ 
sibilities  include  potential  First  Amendment  issues? 

Bush:  The  First  Amendment  is  one  of  the  real  strengths 
of  our  Constitution  and  the  foundation  of  our  democracy.  I 


believe  in  it  very  strongly.  Free  speech  cases  are  some  of 
the  most  controversial  and  complex  to  come  before  the 
Court,  and  it  is  impossible  to  give  a  blanket  answer  that 
would  be  appropriate  to  all  situations. 

Dukakis:  The  First  Amendment  freedoms  are  the  foun¬ 
dation  of  democracy.  As  president,  1  would  make  sure  that 
the  executive  branch  of  government  carefully  protects  the 
First  Amendment.  I  would  make  certain  that  all  judicial 
appointments  maintain  the  highest  standards  of  ethical 
conduct  and  respect  the  Constitution. 

Will  you  hold  regular,  frequent  news  conferences?  How 
often?  Do  you  intend  to  review  present  ground  rules  for 
televised  press  conferences?  In  addition  to  televised  news 
conferences,  will  you  also  answer  questions  at  informal 
(non-televised)  conferences  that  permit  follow-up  in  depth? 

Bush:  There  are  a  number  of  ways  to  communicate  with 
both  the  media  and  the  public.  Press  conferences  are  one 
important  way  and  they  would  certainly  be  an  integral  part 
of  any  strategy  to  ensure  accessibility  in  my  administra¬ 
tion.  One-on-one  and  group  interviews,  satellite  news 
conferences  with  regional  media,  national  televised 
addresses  are  other  examples  of  methods  that  a  president 
can  and  should  use  to  provide  the  media  with  opportuni¬ 
ties  to  discuss  administration  policies  and  programs. 

The  trick  is  to  get  the  right  mix  of  all  of  the  options 
available  to  guarantee  an  open  administration.  Realisti¬ 
cally,  you  can’t  put  a  number  on  any  of  the  working  parts 
of  an  accessibility  strategy,  but  you  can  make  a  commit¬ 
ment  to  the  goal  itself.  And  then  keep  the  commitment. 

Dukakis:  As  president,  1  would  make  sure  that  the  press 
had  the  regular  access  necessary  to  fulfill  its  role.  As 
governor  of  Massachussets,  I  have  been  accessible  to 
Statehouse  reporters  several  times  a  week.  1  enjoy  the 
spirited  give-and-take  of  press  conferences,  and  the  vigor¬ 
ous  exchange  of  an  interview.  As  president,  1  would  hope 
to  continue  this  pattern  of  accessibility  to  the  White  House 
press  corps,  giving  them  and  me  the  opportunity  to  use  our 
First  Amendment  freedoms. 

What  philosophy  will  you  pursue  with  regard  to  your 
press  secretary  or  other  authorized  spokesman?  Will  he  (or 
she)  have  access  to  Cabinet-level  and  other  meetings  at 
which  basic  policy  regarding  foreign  and  domestic  matters 
will  be  discussed  and  formulated?  Will  he  hold  daily  brief¬ 
ings?  Will  he  or  his  staff  be  available  around  the  clock  to  deal 
with  important  questions  on  an  urgent  basis?  Would  you 
instruct  other  federal  appointed  executives  to  follow  similar 
open  government  practices? 

Bush:  The  job  of  the  White  House  press  secretary  is  one 
of  the  toughest  in  any  administration  and  a  number  of 
qualities  are  important.  A  press  secretary  must  be  honest, 
ethical,  steady,  candid  with  both  the  media  and  the  presi¬ 
dent  and  experienced  with  an  understanding  of  the  media 
and  its  needs.  A  sense  of  humor  doesn’t  hurt  either. 
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Michael  Dukakis 

AP  photo 

If  access  is  important  to  reporters,  it  is  absolutely  vital 
to  a  press  secretary.  I  understand  that  to  function  effec¬ 
tively  a  press  secretary  must  have  a  firsthand  knowledge 
of  a  president’s  policies  and  positions.  That  kind  of  knowl¬ 
edge  doesn’t  happen  by  chance.  It  is  the  result  of  a  close, 
working  relationship,  and  1  stress  the  word  personal.  A 
public  official’s  spokesperson  in  some  ways  becomes  his 
“alter  ego"  and  the  better  the  relationship  between  the 
two,  the  better  the  relationship  with  the  media. 

Finally,  1  approve  my  own  quotes. 

Dukakis:  The  White  House  spokesperson  in  my  admin¬ 
istration,  as  well  as  Cabinet-level  spokespersons,  must  be 
able  to  provide  the  press  with  accurate  information.  They 
will  be  aware  of  all  important  policy  decisions.  The  White 
House  spokesperson  will  hold  daily  briefings  for  the  press. 
The  spokesperson  and  his  or  her  staff  will  be  available  to 
the  media  at  all  times  to  answer  questions,  as  will  the  press 
officers  for  major  government  agencies. 

Events  in  recent  years  spark  the  press’s  interest  in  several 
specific  areas: 

As  commander  in  chief,  will  you  continue  the  historic 
practice  (interrupted  during  the  Grenada  invasion  but  rees¬ 
tablished  since)  of  arranging  for  the  U.S.  press  —  in  the 
form  of  a  small  pool,  if  necessary  —  to  go  in  with  our  armed 
forces  on  any  future  military  operation? 

Bush:  Certainly  the  public  has  a  right  to  know  the  details 
of  military  operations  in  an  appropriate  time  frame  and  in  a 
way  that  does  not  risk  national  security.  But  the  safety  of 
the  troops  and  success  of  the  mission  must  be  paramount, 
and  1  will  risk  neither. 

Dukakis:  Press  coverage  of  American  forces  during  war¬ 
time  has  played  an  important  part  in  our  nation’s  history 
and  an  even  more  important  role  in  informing  the  Ameri¬ 
can  people  about  crucial  events  which  affect  all  of  our 
lives.  As  president,  I  would  require  the  secretary  of 
defense  and  the  Joint  Chiefs  of  Staff  to  develop  policies 


George  Bush 
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which  ensure  that  members  of  the  press  are  able  to  provide 
coverage  of  military  operations  —  none  of  which  are 
necessarily  in  conflict  with  the  First  Amendment  freedom 
of  the  press. 

At  one  point  during  the  Reagan  administration,  subordi¬ 
nates  recommended  the  use  of  mandatory  lie-detector  tests 
for  government  officials  and  employees  to  track  down  those 
responsible  for  unauthorized  disclosures  to  the  press. 
Would  you  consider  such  a  policy? 

Bush:  The  Bush  administration  will  be  an  open  one. 
That  doesn’t  mean  every  staff  member  will  be  authorized 
to  serve  as  an  administration  spokesman  or  interpreter  of 
events  and  policies.  The  best  interests  of  the  government, 
media  and  public  aren’t  served  by  the  confusion  and 
misinformation  that  usually  results  from  that  kind  of  pol¬ 
icy. 

Dukakis:  I  am  strongly  opposed  to  mandatory  lie-detector 
tests  of  White  House  staff,  government  officials  or  employ¬ 
ees  to  determine  the  source  of  leaks  to  the  press. 

What  are  your  views  of  the  Freedom  of  Information  Act? 
Would  you  support  recent  efforts  to  amend  it  in  any  way?  If 
so,  how  and  why? 

Bush:  The  disagreements  over  the  intent  and  scope  of 
the  Freedom  of  Information  Act  are  the  result  of  differ¬ 
ences  in  definition.  What  kind  of  information  risks  the 
national  security  of  our  nation?  What  kinds  of  information 
fit  the  FOIA  definition  of  “existing  data”?  Does  computer 
data  fit  the  definition?  What  is  the  difference  between  a 
“fishing  expedition"  request  requiring  enormous  staff 
time  and  expense  versus  a  legitimate  request  for  needed 
“information"?  These  are  difficult  questions  to  answer. 
The  courts  will  no  doubt  provide  some  clarification  but 
arriving  at  answers  to  these  questions  will  go  a  long  way  to 
assure  citizens  access  to  government  information. 

{Continued  on  page  39) 
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Big  lead  in  Big  D 

First  Dallas  ABC  audit  in  three  years  gives  a  big  lead  to  the 


Morning  News; 


By  Mark  Fitzgerald 

The  first  Audit  Bureau  of  Circula¬ 
tions  audit  of  the  Dallas  newspaper 
market  in  more  than  three  years 
shows  the  Dallas  Morning  News  has 
captured  its  biggest  lead  ever  over  the 
Dallas  Times  Herald. 

In  figures  compiled  by  the  Big  Eight 
accounting  firm  of  Arthur  Anderson 
&  Co.,  Morning  News  average  daily 
circulation  for  the  six  months  ended 
March  31,  1988,  was  362,959. 

That  represents  a  136,673  lead  over 
the  Times  Herald  audited  average 
daily  circulation  of  226,286. 

On  Sundays,  the  Morning  News 
lead  has  grown  to  sizable  proportions; 
Its  average  circulation  of  526,743  is  a 
lead  of  201 ,941  over  the  Times  Herald 
Sunday  total  of  324,802. 

According  to  the  audit,  the  Morn¬ 
ing  News  share  of  the  daily  newspa¬ 
per  circulation  is  61.6%. 


“The  differential  is 
greater  in  Dallas  County 
than  it  ever  has  been  as 
far  as  I  know,”  Osborne 
said  in  a  phone 
interview. 


The  ABC  audit  —  which  was 
delayed  by  now-settled  circulation 
fraud  litigation  involving  both  papers 
and  the  audit  bureau  —  further 
showed  the  News  gained  circulation 
Sunday  and  daily  since  the  last  audit 
for  the  period  ended  March  31,  1985. 

Average  daily  circulation  was  up 
4,196  and  Sunday  up  68,399. 

By  contrast,  the  Times  Herald 
declined  in  the  same  period.  Daily 
circulation  dropped  28,727,  while 
Sundays  were  down  an  average 
34,177  copies. 

However,  according  to  its  own  fig¬ 
ures,  the  long  Texas  recession  has 
been  hard  on  the  Morning  News  as 
well. 

In  a  May  1 ,  1987,  letter  to  advertis¬ 
ers  and  the  industry.  Morning  News 
president  and  editor  Burl  Osborne 


the  Times  Herald  insists 


said  average  daily  circulation  was 
388,039  and  Sunday  540,512  for  the 
six  months  ended  March  31,  1987. 

Using  those  numbers  —  which 
were  not  audited  by  the  ABC,  but 
which  Osborne  wrote  were  “tabu¬ 
lated  under  strictest  auditing 
standards”  —  the  Morning  News  cir¬ 
culation  declined  over  the  past  year. 

Year  to  year,  using  these  figures. 
Morning  News  circulation  is  down 
25,080  daily  and  down  13,769  on  Sun¬ 
days. 

During  the  litigation  —  which  for¬ 
mer  Times  Herald  owner  William 
Dean  Singleton  launched  soon  after 
he  bought  the  paper  from  Times  Mir¬ 
ror  Co.  and  which  he  settled  just 
before  selling  the  paper  to  business 
partner  John  Buzzetta  —  the  Times 
Herald  declined  to  release  any  circu¬ 
lation  figures. 

Morning  News’s  Osborne  hailed 
the  figures  as  good  news  that  proved 
“groundless”  charges  that  the  paper 
had  artificially  inflated  its  circulation. 

“The  former  ownership  and  man¬ 
agement  of  the  Times  Herald  decided 
to  use  the  courts  or  litigation  as  a 
substitute  for  competing  in  the 
market  .  .  .  They  impugned  the  repu¬ 
tation  of  some  very  fine,  upstanding 
people  here  and  made  assertions  that 
were  not  true  —  and  are  now  demon¬ 
strated  not  to  be  true,”  Osborne  said 
in  a  telephone  interview. 

Neither  paper  showed  significant 
audit  adjustments  despite  the  sensa¬ 
tional  accusations  both  exchanged 
about  papers  trucked  directly  to 
paper  recyclers  or  buried  on  farms  or 
forced  on  rural  delivery  agents. 

For  their  part,  despite  the  bottom 
line  of  the  new  audited  figures.  Times 
Herald  executives  professed  to  see 
good  news  in  them,  too. 

“Obviously  we  didn’t  come  in  first 
place  in  the  circulation  numbers,” 
Times  Herald  president  and  chief 
operating  officer  Ike  Massey  said  in  a 
telephone  interview. 

“But  the  main  thing  the  audit 
shows  is  there  is  no  dominant  first- 
place  paper  in  the  Dallas  market,”  he 
said. 

Massey  argued  that  the  figures 
show  the  Morning  News  penetration 


there’s  a  silver  lining 


in  Dallas  County  —  “where  you’ve 
got  80%  of  the  retail  in  the  PMSA  and 
70%  of  the  population”  —  is  just 
32%.  (PMSA  stands  for  primary  met¬ 
ropolitan  statistical  area.) 

“[The  audit]  establishes  what  we 
have  said  all  along  —  and  that’s  Dal¬ 
las  is  a  two-newspaper  town,”  Mas¬ 
sey  continued.  “In  Tarrant  County, 
the  Fori  Worth  Star-Telegram  pene¬ 
trates  something  like  56%  of  the 
households.  So  to  get  more  than  50% 
penetration  requires  two  papers.” 

In  response,  Osborne  first  cited  the 
widening  lead  the  Morning  News  has 
in  Dallas  County  —  where  it  tradi¬ 
tionally  did  worse  than  the  Times 
Herald. 

“The  differential  is  greater  in  Dal¬ 
las  County  than  it  ever  has  been  as  far 
as  1  know,”  Osborne  said  in  a  phone 
interview. 


“I  guarantee  you  on 
the  next  audit  there  will 
be  an  increase,”  Times 
Herald  president  Massey 
said. 


According  to  the  audit  report,  the 
Morning  News  in  Dallas  County  has  a 
lead  of  61,197  daily  and  96,096  Sun¬ 
days. 

Further,  Osborne  maintained  that 
the  Morning  News  is  even  more 
dominant  in  the  suburban  Dallas 
counties  where  retail  and  housing  is 
growing. 

“Dallas  County  does  not  really 
describe  the  primary  market  of  Dal¬ 
las,”  he  said.  “There  is  Collin  and 
Denton  and  to  some  extent  Tarrant 
counties  .  .  .  and  not  to  recognize 
that  that  is  where  the  retail  market  is 
going  is  foolish.  Tell  retailers  that 
they  should  ignore  Plano,  Denton  and 
those  towns,  that  they  don’t  really 
count  and  they  are  just  not  going  to 
take  kindly  to  that. 

“I  think  that’s  really  a  kind  of  spe¬ 
cious  argument,”  Osborne  said. 

In  an  open  letter,  Osborne  said  its 
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advertising  share  reflects  its  circula¬ 
tion  dominance. 

Citing  Media  Records  figures,  the 
paper  claims  a  retail  advertising 
share,  for  the  period  from  January  to 
August  1988,  of  58.2%;  a  58. 1%  share 
of  general/national  ads;  and  61.2%  of 
classified  advertising. 

However,  Times  Herald  president 
Massey  said  his  paper  is  encouraged 
by  its  own  advertising  performance. 

“Despite  the  audit  and  the  new 
ownership,  we  are  maintaining  over 


40%  of  the  market  share  in  advertis¬ 
ing,”  he  said.  “And  in  August, 
according  to  a  report  just  completed, 
we  gained  the  [majority]  share  in 
advertising  of  1 1  of  the  top  20  depart¬ 
ment  stores  and  retail  stores  in  the 
Dallas  market.” 

Massey  further  said  the  paper’s 
just-completed  fourth  quarter  showed 
an  operating  profit  that  was  the  high¬ 
est  since  1984,  when  the  Dallas  news¬ 
paper  market  peaked. 

Executives  at  both  papers  said  they 
believe  publishers’  statements  for  the 


period  ended  Sept.  30,  1988  will  be 
included  in  the  ABC  FAS-FAX, 
which  will  be  be  out  soon. 

Both  indicated  their  numbers 
would  be  up  from  this  audit. 

“1  guarantee  you  on  the  next  audit 
there  will  be  an  increase,”  Times 
Herald  president  Massey  said.  “Fll 
give  you  a  Joe  Namath  on  that,”  he 
added,  referring  to  the  New  York  Jets 
quarterback’s  famous  guarantee  of  a 
1969  football  Super  Bowl  victory  for 
his  team. 


Creating  unfair  advantage? 

Multicultural  case  study  for  Dallas  Morning  News  raises  controversy 


By  Mark  Fitzgerald 

Should  veteran  journalists  from 
throughout  the  country  design  mar¬ 
keting  plans  to  help  the  Dallas  Morn¬ 
ing  News  beat  the  Dallas  Times  Her¬ 
ald? 

That,  some  journalists  charge,  is 
just  what  has  been  happening  for  at 
least  two  years  at  the  University  of 
Missouri’s  Multicultural  Manage¬ 
ment  Program  and  for  several  more 
years  in  seminars  at  the  Poynter  Insti¬ 
tute  in  Florida. 

The  question  provoked  a  rebellion 
at  this  year’s  just-completed  Multi¬ 
cultural  Management  Program. 

Led  by  the  protests  of  a  former 
Times  Herald  reporter,  the  18 
fellows  —  reporters  and  editors  from 
newspapers  across  the  country  — 
changed  the  direction  of  the  program 
to  give  what  they  said  was  fair  play  for 


Times  Herald  editor  Roy  Bode  said 
the  study  raises  serious  ethical  ques¬ 
tions. 


the  market-lagging  Times  Herald. 

Linda  Wallace,  the  former  Times 
Herald  reporter  who  now  works  for 
the  Philadelphia  Inquirer,  said  she 
objected  when  she  was  told  fellows 
for  the  third  year  in  a  row  would 
design  plans  favoring  the  Morning 
News  in  the  Dallas  competition. 

“We  were  told,  ‘Act  like  you  are 
officials  of  the  Dallas  Morning 
News,’  ”  she  said.  “Our  assignment 
essentially  was  to  hurt  the  Times  Her¬ 
ald.  Our  goal  essentially  was,  the 
Times  Herald:  How  do  you  knock 
them  out?” 

Wallace  spread  the  alarm  to  the 
Times  Herald,  where  executives  said 
they  had  cooperated  with  the  study  at 
the  U  niversity  of  Missouri  for  the  past 
two  years  —  but  under  the  impres¬ 
sion  that  it  did  not  favor  one  Dallas 
paper  over  the  other. 

“1  do  think  there  are  serious  ethical 
questions  involved  here,”  Times 
Herald  editor  Roy  Bode  said.  “I  don’t 
think  it’s  the  interest  or  the  desire  of 
the  Multicultural  Management  Pro¬ 
gram  or  the  Poynter  Institute  to 
assemble  the  brainpower  of  the  indus¬ 
try  to  help  produce  monopoly  mar¬ 
kets.” 

At  issue  is  a  case  study  of  the 
Morning  News  first  developed  in  1985 
by  John  Murphy,  a  PhD  on  the  adver¬ 
tising  program  faculty  of  the  Univer¬ 
sity  of  Texas  at  Austin. 

Using  the  extensive  case  study  and 
a  videotape  about  the  Dallas  competi¬ 
tion,  journalist-students  at  the  multi¬ 
cultural  program  and  Poynter  learn  to 
develop  both  short-term  and  five-year 
strategic  plans. 

Murphy  said  the  study,  which  he 
said  has  been  used  “probably  45 
times”  at  Poynter  programs,  clearly 
takes  the  Morning  News  viewpoint. 


There  is  nothing  wrong  with  that, 
he  argues  strenuously. 

“I  stress  to  the  participants  that  the 
whole  thing  is  focused  on  the  Morning 
News  and  they  have  got  to  role-play. 
One-fourth  [of  a  class]  role-plays  the 
Times  Herald,”  Murphy  said. 

Maintaining  the  Morning  News 
slant,  Murphy  said,  is  “a  rule  of  the 
game”  that  he  described  as  a  kind  of 
quid  pro  quo  for  the  “incredibly 
generous  cooperation  in  terms  of 
time”  that  Morning  News  executives 
have  given  him. 

“There  is  nothing  hidden  about  it, 
nothing  clandestine,”  he  added.  “I 
created  a  learning  vehicle.  1  haven’t 
done  anything  unethical.” 

Ben  Johnson,  the  Columbia  Mis¬ 
sourian  managing  editor  who  founded 
the  multicultural  program,  said  the 
viewpoint  of  the  study  has  always 
(Continued  on  page  52) 


Morning  News  editor  and  president 
Burl  Osborne  said  he  is  not  very  enthu¬ 
siastic  over  the  study. 
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China  and  the  Press 

Demands  for  press  freedom  abound  in  a  country  that  has 
been  under  a  communist  regime  for  nearly  four  decades 


By  Milton  Hollstein 

The  Chinese  press  is  being  rocked 
by  the  most  vigorous  demands  for 
press  freedom  since  the  Communist 
regime  was  founded  in  1949. 

Dozens  of  press  forums  and  pub¬ 
lished  letters,  editorials,  and  other 
commentaries  from  newsmen,  schol¬ 
ars,  and  even  from  within  the  govern¬ 
ment,  have  argued  for  the  past  year 
that  a  free  press  system  is  not  incom¬ 
patible  with  Communism.  They  say 
the  press —  1,500  newspapers  and 
more  than  5,000  magazines  —  should 
be  more  than  the  party  mouthpiece 
and  should  speak  for  the  people. 

Only  a  year-and-a-half  ago  China's 
reform  movement,  which  was  born  in 
1979,  seemed  to  be  skidding  to  a  halt. 
An  “anti-bourgeois  liberalism”  cam¬ 
paign  that  followed  the  widespread 


(Hollstein  spent  a  year  living  in 
China  as  a  Fuibright  lecturer  in  jour¬ 
nalism  at  the  Chinese  Academy  of 
Social  Sciences.  He  taught  20  graduate 
students  who  will  be  going  to  work  for 
the  China  Daily  or  New  China  News. 
He  is  a  professor  of  communications  at 
the  University  of  Utah.) 


student  riots  put  the  press  under 
siege.  By  official  accounts,  at  least  37 
newspapers  and  other  periodicals 
were  shut  down  summarily.  Some 
were  deemed  pornographic,  others 
simply  “redundant.” 

Editors  were  disciplined  for  print¬ 
ing  mild  criticism  of  the  establish¬ 
ment.  Most  prominently,  the  cele¬ 
brated  investigative  journalist  Liu 
Binyuan  was  expelled  from  the  party 
and  fired  by  the  party  paper  People’s 
Daily. 

“Bourgeois  liberalism”  was 
defined  as  arguing  against  socialism 
or  for  capitalism  but,  since  last  fall’s 
momentous  13th  Party  Congress  in 
Beijing,  capitalist-style  reforms  have 
come  on  even  stronger.  The  official 
line  is  that  the  reforms  are  merely 
“the  first  stage  of  socialism”  and  that 
achieving  socialism  depends  on  get¬ 
ting  rid  of  the  “ossified  thinking”  of 
the  past. 

That  party  congress  was  the  most 
open  ever,  covered  by  about  400 
Chinese  and  foreign  newspeople.  In 
his  report  to  the  congress  the  then- 
premier  and  acting  party  chief,  Zhao 
Ziyang,  said  media  should  provide 
wide  coverage  of  government  and  the 


party. 

The  congress  was  notable  also  for 
Zhao’s  televised  press  conference,  in 
which  he  mingled  and  joked  with  the 
newspeople  and  answered  every 
question,  a  great  tour  de  force. 

Zhao  also  has  made  many  pro¬ 
nouncements  about  the  need  to  enlist 
the  public  wisdom  to  guide  govern¬ 
ment  and  hold  officials  in  check.  In  a 
letter  to  the  All  China  Journalists 
Association  last  winter,  after  he  relin¬ 
quished  the  premiership  to  become 
party  general  secretary,  he  urged 
journalists  to  develop  press  freedom, 
though  he  hedged  by  saying  it  should 
be  freedom  with  “socialist  character¬ 
istics.” 

The  same  kind  of  relative  openness 
and  press  coverage  characterized  the 
National  People’s  Congress,  the  leg¬ 
islative  body,  in  March.  While  deci¬ 
sions  were  made  in  closed  sessions, 
they  were  reported  in  unprecedented 
press  conferences. 

There  is  a  considerable  gap,  how¬ 
ever,  between  government  rhetoric 
supporting  “dialogue  and  consulta¬ 
tion  with  the  people”  and  press  per¬ 
formance. 

Zhong  Peizhang,  the  former  direc- 


China’s  new  press  law  delayed  a  year 


The  press  law  being  drafted  in 
China  would  define  freedom  and  spell 
out  some  rights.  It  also  would  list 
some  obligations  and  limitations.  It 
would  for  the  first  time  provide  the 
shelter  of  laws  for  some  freedom  of 
information  in  covering  government. 

The  law,  which  was  to  have  been 
ready  in  June,  has  been  pushed  back 
at  least  a  year,  possibly  two,  while 
various  task  forces  draft  proposals. 
One  study  draft,  developed  by  the 
Chinese  Academy  of  Social  Sciences 
Press  Law  Research  Office,  is  35 
close-spaced  pages  in  translation. 

The  draft  indicates  at  least  the 
thinking  that  underlies  the  press 
reform  movement.  Some  highlights: 

•  It  includes  the  revolutionary 
concept  that  private  individuals 


should  have  the  right  to  establish 
newspapers,  periodicals,  wire  ser¬ 
vices,  radio  stations  and  television 
stations.  There  are  no  private  media 
in  China  today.  It  also  provides  for 
registration  of  the  press. 

•  It  specifies  that  journalists  will 
have  the  right  to  attend  open  meetings 
of  government,  parties  and  other 
organizations. 

•  It  establishes  a  right  to  acquire 
government  information,  but  leaves  a 
number  of  specific  kinds  of  informa¬ 
tion  that  may  not  safely  be  acquired  or 
published,  including  not  only  state 
and  military  secrets  but  cases  in 
which  “the  consequences  will  dam¬ 
age  public  interests  protected  by 
other  laws.” 

•  It  prohibits  official  interference 


with  “the  work  of  spreading  news  and 
expressing  opinions”  as  censorship. 

•  It  provides  for  a  right  of  reply  to 
false  news  accounts. 

•  It  sets  up  a  kind  of  press  council, 
a  “National  News  Appraisal  Commit¬ 
tee,”  which  would  report  annually  to 
the  National  People’s  Congress,  the 
legislature.  A  third  of  its  membership 
would  be  journalists. 

One  chapter  deals  with  registration 
of  foreign  media  and  resident  corre¬ 
spondents  in  China. 

The  draft  law  would  spell  out  pun¬ 
ishments  for  both  the  reporters  and 
editors  who  overstep  the  law  as  well 
as  individuals  who  obstruct  the  work 
of  the  press. 

—  Milton  Hollstein 


16 


EDITOR  &  PUBLISHER  for  October  22,  1988 


1*^ 


I- 

i-. 


■1- 


h 


rEditor&  1 
Publisher  I 


*One  Year  □ 

52  Issues — $40.00 

Name 

Two  Years  □  Three  Years  □ 

104  Issues— $73.00  156  Issues— $96.00 
(You  save  $7. 00)  (You  save  $24. 00) 

Title 

Comnanv  1 

Nature  of  Business 

nepartment 

ArlrlreQt: 

Rte  /Apt 

Citv 

State  Zio 

Home  address  EH  Office  address  EH  Renewal  EH  New  Suos.  EH 

Bill  me  1 _ 1 

Bill  my  company! _ |  Payment  enclosed  I _ I  1 

*U.S.  and  Canada  only.  All  other  countries  $75.00  a  year. 

AFFIX 

POSTAGE 

HERE 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


I . 


tor  of  the  Press  Bureau  of  the  Party’s 
Central  Committee  Propaganda 
Department,  made  one  of  the  most 
remarkable  arguments  for  a  new  direc¬ 
tion  in  May. 

Zhong  Peizhang,  the  former  direc¬ 
tor  of  the  Press  Bureau  of  the  Party’s 
Central  Committee  Propaganda 
Department,  made  one  of  the  most 
remarkable  arguments  for  a  new 
direction  in  May. 

Zhong  wrote  in  the  official  Press 
and  Publications  Journal  that  while 
the  Chinese  press  no  longer  slavishly 
copied  the  (pre-glasnost)  Soviet  model, 
it  was  failing  to  meet  the  needs 
of  the  people.  It  printed  “sheer  gov¬ 
ernment  propaganda  rather  than  try¬ 
ing  to  inform.” 

It  lacked  variety  and,  though  sup¬ 
ported  by  the  state  —  there  are  no 
private  papers  though  many  are  now 
required  to  be  partly  self- 
supporting  —  the  papers  owed  less  to 
their  readers  than  to  the  cadres,  or 
government  and  party  bigwigs,  he 
said. 

Gan  Xifen,  director  of  the  Opinion 
Research  Institute  at  Beijing’s  presti¬ 
gious  People’s  University,  wrote  a 
widely  quoted  journal  article  this  year 
arguing  that  “the  people  have  the 
right  to  act  as  watchdogs  over  party 
and  government  organizations  and 
officials  through  the  press.  So  news¬ 
papers  should  print  criticism,  without 
social  discrimination.” 

Gan  also  suggested  that  China 
approve  privately  owned  newspa¬ 
pers.  One  of  his  polls  showed  200  well- 
known  persons  surveyed  were 
dissatisfied  with  the  media,  particu¬ 
larly  because  the  papers  did  not  pro¬ 
vide  enough  “transparency”  or 
insight  into  events  involving  the  lead¬ 
ership. 

The  media  still  tread  lightly  on 
issues  the  regime  is  particularly  sensi¬ 
tive  to,  such  as  Tibet,  Taiwan,  and 
hostilities  with  Vietnam  over  islands 
in  the  South  China  Sea.  Deviation 
from  the  government  line  on  these 
issues  is  never  permitted.  The  press 
uses  quotation  marks  in  referring  to 
the  “president”  of  Taiwan,  for 
instance. 

Student  unrest  is  another  matter 
that  gets  less  than  objective  coverage. 
In  the  past  year  students  at  two  Bei¬ 
jing  universities  have  demonstrated 
demanding  quick  justice  for  toughs 
who  killed  students.  In  both  cases, 
the  press  virtually  ignored  the  demon¬ 
strations,  focusing  on  the  apprehen¬ 
sion  of  the  slayers  and  the  quick 
execution  of  one. 

The  most  recent  incident,  in  early 
June,  escalated  into  a  general  political 
protest  that  criticized  Chinese  leaders 
by  name  and  demanded  more  free¬ 
dom  of  speech  and  greater  student 


power.  the  press.  “Mothers-in-law”  in  this 

Both  the  International  Herald  Tri-  Chinese  context  means  people  hyper- 
bune  and  South  China  Daily  Post  of  critical  of  others.  An  editor  has  to  go 
Hong  Kong,  which  circulate  to  for-  to  cadres  or  mothers-in-law  for 
eigners  in  China,  led  Page  One  with  approval  of  the  sensitive  stories, 
the  protests.  The  Chinese  papers  and  although  he  theoretically  has  the  final 
tv  ignored  them,  though  they  did  say. 

report  the  slajdng  after  the  suspects  Another  aim  is  to  spell  out  some 
were  seized.  Characteristically,  the  rights  to  get  information, 

papers  report  a  crime  only  after  it  is  The  press  has  criticized  restrictions 
solved.  Meanwhile,  the  media  gave  on  covering  not  only  government  but 
generous  coverage  to  the  student  riots  of  natural  disasters  and  other 

on  the  West  Bank.  tragedies. 

Much  of  the  hope  for  reforms  cen-  Candor  has  improved  vastly  since 
ters  on  the  a  press  law  being  written  to  the  Gang  of  Four  regime  refused,  for 
make  the  constitutional  guarantee  of  example,  at  the  end  of  the  Cultural 
free  press  operable.  Probably  news-  Revolution,  to  admit  to  the  rest  of 

people  are  placing  too  much  hope  in  China  and  the  world  that  an  earth- 

it,  though  some  have  pointed  out  that  quake  killed  at  least  242,000  people  in 
a  law  might  also  demand  duties  of  the  and  around  Tangshan,  a  northern 
press  or  limit  freedoms  as  it  defines  industrial  city  of  a  million  population, 
them.  in  1976. 

Writing  of  a  draft  law  started  in  Coverage  of  disasters  is  at  best 
1984.  It  was  then  shelved,  probably  uneven.  A  coal  mine  explosion  that 
because  of  resistance  of  the  then-  killed  42  miners  in  Shanxi  province  in 
Party  General  Secretary  Hu  Yao-  Maywasnotreportedforfourdays.lt 
bang.  rated  only  three  paragraphs  in  China 

Hu  was  ousted  after  the  1987  stu-  Daily,  the  official  English-language 

dent  riots.  daily,  though  it  got  Page  One  play 

The  congress  was  notable  also  for  Zhao’s  televised 
press  conference,  in  which  he  mingled  and  joked  with 
the  newspeople  and  answered  every  question,  a  great 
tour  de  force. 

After  last  fall’s  party  congress  the  below  the  fold.  The  Chinese  learned 

calls  for  a  press  law  started  again.  A  more  about  a  coal  mine  disaster  the 

former  editor  of  People’s  Daily,  Hu  same  week  in  Germany  that  involved 

Jiwei,  who  headed  work  on  a  draft  law  58  miners. 

in  1985,  suggested  a  law  was  needed  if  Figures  on  the  Shanghai  hepatitis 
“media  supervision”  of  the  govern-  epidemic  this  year  were  announced  as 

ment  and  party  were  to  come  out.  18,000  cases  even  after  the  World 

Writing  began  under  a  committee  Health  Organization  said  they  were 

headed  by  a  deputy  director  of  the  clearly  much  higher  and  urged  the 

Press  and  Publications  Administra-  government  to  come  clean  on  the 

tion,  which  supervises  all  publica-  epidemic’s  extent.  The  figure  later 

tions.  reported  to  the  National  People’s 

Several  studies  and  drafts  are  being  Congress  in  March  was  180,000  and 

written.  The  committee  is  apparently  more  recently  was  cited  in  casual 

studying  three  European  models  —  press  mention  as  500,000. 
Yugoslavia,  Poland  and  Czechoslo-  Foreign  correspondents  give  Chi- 
vakia.  The  first  two  are  communist  nese  journalists  high  marks  for 

nations  that  permit  some  private  asking  aggressive  questions  but  don’t 

publications.  It  is  also  known  that  the  say  much  about  responses  ever  being 

State  Council,  the  highest  executive  reported.  The  press  is  canying  investi- 

body,  wants  to  have  a  comprehensive  gative  stories  on  corruption  and  abuse 

study  on  the  adversary  relationship  of  of  power,  though  officials  criticized 

the  press  in  the  United  States  and  tend  to  mobilize  leaders  at  various  lev- 

Great  Britain.  els  to  pressure  the  press. 

The  draft  law  was  expected  to  be  However,  a  case  last  March 
made  public  last  June.  Now  the  bet-  showed  that  high-handed  censorship 

ting  is  that  it  will  not  be  ready  for  two  can  now  backfire,  at  least  at  the  local 

years.  level. 

Newspaper  people  hope  the  law  Party  chiefs  in  Gansu  Province,  in 
will  spell  out  rights  and  privileges  north-central  China,  were  so  irritated 

clearly  and  thereby  do  away  with  that  the  Wuwei  Journal  criticized 

some  of  the  difficulties  of  pleasing 

many  “mothers-in-law”  who  watch  (Continued  on  page  38) 
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Pent^on  to  probe 
t/ockhoed  iUneM>e» 


Hutchinson  Center 
approves  new  site 


By  M.L.  Stein 

A  woman’s  allegation  of  sexual 
assault  against  a  U.S.  senator  set  off  a 
rip-roaring  competitive  battle 
between  Seattle’s  two  major  dailies, 
as  well  as  producing  an  unusual  agree¬ 
ment  between  the  newspapers  and  a 
source. 

Kari  Tupper,  a  former  congres¬ 
sional  aide  who  claims  that  Sen. 
Brock  Adams  (D-Wash.)  drugged  and 
then  sexually  molested  her,  would 
allow  an  interview  with  both  papers 
only  if  her  lawyers  could  review  the 
stories  for  accuracy  before  publica¬ 
tion.  Another  condition  was  that 
there  be  no  cameras  or  tape  recorders 
present  during  the  interview. 

Both  the  Seattle  Post-Intelligencer 
and  the  Seattle  Times  agreed  to  the 
terms. 

“But  we  broke  the  story,”  asserted 
P-1  executive  editor  J.  D.  Alexander. 

The  circumstances  of  the  interview 
could  serve  as  a  scenario  for  a  modern 
version  of  the  theater  classic.  The 
Front  Page." 

P-1  investigative  reporter  Duff  Wil¬ 
son  had  set  up  the  interview  in  the 
office  of  Tupper’s  lawyer  but,  before 
it  began.  Times  reporter  Susan  Gil¬ 
more  barged  in  uninvited.  She  had 
been  tipped  off  to  the  event.  Times 
executive  editor  Mike  Fancher  said. 

The  P-1  already  had  agreed  to  the 
interview  terms.  Gilmore  was  told  she 
would  be  permitted  to  sit  in  under  the 
same  conditions  —  that  her  copy  be 
reviewed.  She  called  her  office, 
which  gave  her  a  go-ahead. 

The  result  of  the  interview  were 
sensational  front-page  stories  on 
Sept.  30  in  both  papers,  which  have  a 
Joint  operating  agreement  for  non-edi¬ 
torial  functions  and  compete  fiercely 
on  the  news  side. 

Tupper,  whose  parents  are  old 
friends  of  Adams  and  his  wife,  told  of 
being  invited  to  Adams’  Washington, 
D.C.,  home  to  discuss  his  helping  her 
find  a  new  job  in  the  capital. 

Instead,  she  said,  she  was  drugged 
and  woke  up  in  the  morning  to  find 
Adams  fondling  her  in  bed.  Tupper 
also  related  that  Adams  had  made 
passes  at  her  on  other  occasions. 


CTk  Seattle  Gmes 

A  family’s  story  of  betrayal  by  a  friend 

Tupoffs dam yeore Of s«Q«i adrances ^ 


She  made  it!  S*  ^ 

shake-up 


Lockheed  plant  health  probleins  probed 


Shuttle  crew 
launches  huge 
new  satellite 


United  Way  ousts 
Planned  Parenthood 


The  Kari 

Tupper 

interview 

Miyr  aenstur  pumHid 


i  U.N.  peai'ekettpmg 
troops  win  19^ 
Nobel  Peace  Prire 


How  the  two  Seattle  papers  played  the  interview. 


Adams  refused  to  be  interviewed 
by  the  press,  but  issued  a  denial  of  the 
allegations  through  his  press  secre¬ 
tary. 


conditions  or  losing  the  opportunity 
to  interview  Tupper.  However,  in  the 
end,  the  agreement  had  no  effect  on 
the  content  of  the  story.” 


P-l  investigative  reporter  Duff  Wiison  had  set  up  the 
interview  in  the  office  of  Tupper’s  iawyer  but,  before  it 
began,  Times  reporter  Susan  Giimore  barged  in 
uninvited.  She  had  been  tipped  off  to  the  event . . . 


Adams  admitted  he  had  made  an 
error  in  judgment  in  inviting  Tupper 
to  his  home  while  his  wife  was  away, 
but  called  Tupper’s  charges  “abso¬ 
lutely  false”  and  said  she  had  been 
harassing  him  for  more  than  a  year. 
He  also  noted  that  police  and  the 
United  States  attorney  did  not  press 
charges  against  him  following  their 
investigations. 

In  a  sidebar,  the  Times  told  readers 
that  the  review  arrangements  with 
Tupper  and  her  attorneys  “are  very 
unusual  and  against  normal  Times 
guidelines  .  .  .  The  Seattle  Times 
was  given  the  choice  of  accepting  the 


Fancher  told  E&P\hd{  neither  Tup¬ 
per  nor  or  her  lawyers  asked  for 
changes  in  the  story.  The  editor  said 
he  could  not  recall  another  instance 
where  the  Times  had  made  such  an 
agreement. 

“If  their  policy  was  that  important, 
why  did  they  accept  the  agreement?” 
Alexander  said  of  the  Times. 

Alexander  added  that  the  P-l  does 
not  routinely  submit  its  stories  for 
review  by  sources  “but  we  some¬ 
times  run  it  by  a  source.  1  know  a  lot 
of  reporters  around  the  country  who 
do  this  regularly  on  long  interviews.  1 
(Continued  on  page  53) 


Prior  review 


Two  Seattle  dailies  agree  to  let  alleged  sexual  assault 
victim’s  lawyers  review  interview  before  it  is  published 


18 


EDITOR  &  PUBLISHER  tor  October  22,  1988 


GREAT  PAPERS  HAVE 
ALWAYS  DEMANDED 
THE  REAL  STORY. 


To  run  a  paper  for  profit  today,  you  need  the 
kind  of  insight  that  can  command  tomorrow. 

When  you  choose  INS,  you’re  choosing  a 
software  source  that  can  really  help— both  now 
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With  INS,  reporting  is  actually  different— a 
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programs  give  management  the  cohesive, 
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LEGAL 


Press  vs.  privacy 

Supreme  Court  agrees  to  decide  whether  a  newspaper  is  iiabie  for 
pubiishing  the  identity  of  a  rape  victim  taken  from  a  poiice  report 


By  George  Garneau 

The  U.S.  Supreme  Court,  in  a 
sharp  press  vs.  privacy  dispute,  has 
agreed  to  rule  whether  a  newspaper  is 
liable  for  publishing  true 
information  —  the  identity  of  a  rape 
victim  —  garnered  from  a  police 
report. 

The  case  arrived  on  appeal  of  a 
Florida  civil  suit  in  which  a  jury 
ordered  the  weekly  Florida  Star  to 
pay  almost  $100,000  for  violating  a 
woman’s  privacy  by  naming  her  as  a 
rape  victim. 

Though  it  is  a  misdemeanor  in 
Florida  to  identify  victims  of  sexual 
assaults,  the  state  did  not  prosecute 
the  paper. 

The  case,  Florida  Star  v.  B.J.F., 
could  clarify  whether  a  newspaper 
can  be  penalized  —  on  privacy 
grounds  —  for  publishing  accurate 
information  legally  obtained  from 
government  records.  It  also  chal¬ 
lenges  the  constitutionality  of  Flori¬ 
da’s  statute  banning  the  media  from 
identifying  victims  of  alleged  sexual 
assault. 

The  case  almost  mirrors  a  1976  case 


in  which  the  High  Court  struck  down 
as  unconstitutional  a  similar  Georgia 
law.  The  difference  in  Cox  Broad¬ 
casting  Corp.  V.  Cohn  was  that  the 
Cox-owned  radio  station  obtained  the 
victim’s  name  from  official  public  rec¬ 
ords,  indictment  lists. 

For  the  Star,  a  reporter  trainee 
copied  the  name  from  a  police  inci¬ 
dent  report  —  which  is  not  a  public 
record  under  Florida’s  sunshine  law. 


by  a  state  appeals  court  ruling  holding 
the  victim’s  name  “was  of  a  private 
nature  and  not  to  be  published  as  a 
matter  of  law.”  The  Florida  Supreme 
Court  refused  to  hear  the  case  last 
year. 

Attorneys  for  Betty  Jean  Freeman 
argued  that  the  newspaper’s  report  of 
the  1983  rape  and  robbery  at  knife¬ 
point  in  Jacksonville  was  “the  ulti¬ 
mate  invasion  of  her  privacy.”  Free¬ 


“You’ve  got  a  small  weekly  newspaper  and  It  has  a 
judgment  hanging  over  Its  head  that  Is  going  to 
bankrupt  it  unless  it  is  overturned.  That’s  as  much  of 
a  chilling  effect  as  I  can  imagine,”  Kirtley  remarked. 


Though  the  report  was  supplied  by 
police  in  the  pressroom,  a  staff  writer 
unintentionally  included  it  in  a  police 
blotter  column  in  1983  in  violation  of 
state  law  and  the  newspaper’s  policy. 

The  newspaper  has  admitted  it  erred 
in  printing  the  victim’s  name. 

The  jury’s  1985  verdict  was  upheld 


man  settled  for  $2,500  her  case 
against  the  Sheriff’s  Department, 
which  she  claimed  violated  the  law  by 
releasing  her  name. 

The  Star  argues  the  state  law  sanc¬ 
tions  “broad,  prior  legislative  punish¬ 
ment  of  truthful  publications”  and 
amounts  to  “a  clear  prior  restraint” 


FROM  MOSCOW  .  .  . 

“After  a  change  in  the  Soviet  leadership 
some  years  ago,  Andrei  Gromyko  turned  to 
a  visiting  foreign  minister  and  cracked: 

‘You  know  how  it  is  around  here — a  bit 
like  the  Bermuda  Triangle.  From  time  to 
time,  one  of  us  just  disappears.’ 

“Today  it  was  the  turn  of  Gromyko,  the 
loyal  worker  for  Joseph  Stalin  and  Mikhail 
Gorbachev  alike,  to  ‘disappear.’  His 
retirement,  along  with  those  of  several  other 
aging  party  leaders,  marks  the  effective  end 
of  a  long  and  difficult  political  transition 
from  Leonid  Brezhnev,  who  filled  the  party 
ranks  with  scores  of  hacks,  to  Gorbachev.” 

— David  Remnick  of  The  Washington  Post 
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Group  overturns  Chicago  media  credentiai  iaw 


A  Turkish  journalist,  a  Voice  of 
America  reporter  and  a  public  rela¬ 
tions  specialist  teamed  up  recently  to 
overturn  an  antiquated  law  that  pre¬ 
vented  foreigners  from  getting  Chi¬ 
cago  Police  Department  press  creden¬ 
tials. 

As  a  result  of  their  efforts,  the  Chi¬ 
cago  City  Council  this  summer  over¬ 
turned  a  1942  ordinance  that  permit¬ 
ted  only  U.S.  citizens  to  receive  the 
police  press  cards.  The  cards  are 
required  to  pass  police  and  fire  lines, 
and  to  get  into  some  other  areas,  such 
as  the  City  Council  floor. 

The  story  of  how  the  ordinance 
came  to  be  amended  involves  the 
increasing  interest  that  foreign  Jour¬ 
nalists  have  in  the  Midwest  city  — 
plus  some  old-fashioned  Chicago 
clout. 

It  begins  with  Kubilay  Celik,  who  is 
Midwest  correspondent  for  Milliyet, 
the  262,000-circulation  national  paper 
based  in  Istanbul. 

Upon  arriving  in  Chicago  eight 
years  ago,  Celik  discovered  he  would 
need  the  police  press  card  in  order  to 
work  efficiently. 

“When  they  said  I  had  to  be  a  U.S. 
citizen,  I  realized  we  [foreign 
journalists]  either  have  to  work  here 
illegally  —  or  fight  for  it,”  he  said. 

Celik  fought  for  it  Chicago-style:  he 
pulled  some  strings. 

“I  knew  somebody,  I  had  the  right 
connections,”  he  said. 


“However,  I  started  to  think,  well, 
what  about  the  other  foreign  corre¬ 
spondents?  What  do  they  do?  1 
decided  I  had  to  fight  for  them,”  Celik 
said. 

Celik  brought  his  concerns  to  Andy 
Guthrie,  the  Midwest  bureau  chief  for 
the  Voice  of  America. 

Then  early  this  year  Celik  was  con¬ 
tacted  by  the  Chicago  office  of  the 
public  relations  firm  Hill  and  Knowl- 
ton  which  was  putting  together  for  the 
Civic  Committee  Commercial  Club  of 
Chicago  a  tour  of  the  city  by  foreign 
journalists. 

“I  was  talking  to  the  other  foreign 
correspondents  and  asked  them  if 
they  had  these  credentials  and  they 
said  no.  Perhaps  they  were  shy  peo¬ 
ple,  or  people  who  just  didn’t  know 
how  to  [get  them],”  Celik  said. 

He  told  the  PR  firm  and  the  com¬ 
mittee  about  his  concerns. 

The  committee  became  involved 
because  it  is  interested  in  “spreading 
the  word  of  Chicago  to  the  world,”  its 
marketing  director.  Bob  Roach,  said. 

Taking  direct  action,  VGA’s 
Guthrie  contacted  Edwin  Eisendrath, 
his  ward’s  alderman,  about  the  ordi¬ 
nance. 

Eisendrath,  in  turn,  introduced  an 
updated  draft  of  the  ordinance  at  the 
City  Council’s  committee  on  munici¬ 
pal  code  revision. 

Guthrie,  on  vacation  time,  testified 
before  that  committee,  as  did  Celik 


and  Barbara  Schleck,  president  of  the 
Headline  Club,  the  Chicago  affiliate 
of  the  Society  of  Professional  Jour¬ 
nalists,  Sigma  Delta  Chi. 

“Although  my  involvement  was  as 
a  private  citizen,  the  U.S.  Informa¬ 
tion  Agency’s  mission  is  to  facilitate 
coverage  of  all  types  for  all  foreign 
journalists,”  Guthrie  said. 

“It  was  a  crazy  law,”  Turkish  jour¬ 
nalist  Celik  said.  “I  am  glad  we  finally 
changed  it.” 


Ky.  media  win 
reversal  of  open 
records  decision 

Protests  by  Kentucky  news  organi¬ 
zations  have  resulted  in  reversal  of  a 
legal  opinion  that  held  police  citations 
for  felonies,  misdemeanors  and  traffic 
violations  were  not  open  records. 

Attorney  General  Fred  Cowan  said 
police  citations  “are  in  fact  ‘public 
records’  and  subject  to  the  [Open 
Records]  Act.” 

Cowan’s  opinion  said  specific 
exceptions  to  the  law,  set  out  in  a 
separate  statute,  should  be  used 
“only  rarely”  and  a  police  agency 
refusing  to  allow  inspections  of  its 
records  must  state  its  reasons  in  writ¬ 
ing. 

The  opinion  also  said  local  police 
and  sheriff  departments  must  file 
daily  lists  of  citations,  by  serial  num¬ 
ber,  with  court  clerks. 

Cowan’s  opinion  was  sought  by  the 
Ashland  Daily  Independent .  The 
newspaper  submitted  a  standing 
request  to  review  the  Ashland  Police 
Department’s  records  on  a  daily  basis 
was  denied,  and  on  Sept.  2  Assistant 
Attorney  General  Thomas  R.  Emer¬ 
son  upheld  the  denial. 

He  said  citations  need  not  be  made 
public  “until  .  .  .  legal  proceedings 
involving  those  citations  have  been 
concluded  or  resolved.” 

Although  Cowan’s  opinion 
reversed  Emerson’s,  he  said  the  Daily 
Independent’s  standing  request  could 
probably  be  denied  as  “an  unreason¬ 
able  burden  in  producing  voluminous 
public  records. 

But  specific  requests  for  certain 
citations,  or  groups  of  citations, 
“would  probably  not  place  an  unrea¬ 
sonable  burden  on  the  agency,”  he 
said. 


Do  You  Know  If  A  Radar 
Detector  Was  Involved 
In  This  Fatal 
Collision? 


Did  You  Ask? 

Radar  detectors  have  only  one  purpose;  to  let  motor  vehicle  operators  speed  and  get  away 
with  it.  They  are  used  on  highways,  in  school  zones  and  in  residential  neighborhoods. 

But  owners  of  radar  detectors  don't  always  get  away  with  it.  They  receive  a  disproportionate 
share  of  speeding  tickets.  They  also  may  be  involved  in  a  disproportionate  share  of  traffic 
fatalities. 

It's  time  for  the  media  and  the  police  to  look  into  this  question,  especially  when  there  is  a 
fatality.  Speeding  is  not  an  accident  --  it's  a  crime.  Why  not  find  out  all  the  facts? 

Paid  for  by  GUARD  —  Group  United  Against  Radar  Detectors.  For  further  information 
please  call  t-800-4GUARD4. 
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%  newspaper  should  take 
the  roof  off  the  ivorld  and 
let  the  people  see  in,”  . 


—  Qiarles  H.  Taylor  f 

li 
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The  Mutual 
Insurance  Company 
Of  Hamilton,  Bermuda 

Providing  Ubei  and 
Strike  Protection 
For  The  Press 


Charles  Taylor  accepted  the  post  of  manag¬ 
ing  editor  of  The  Boston  Glohe  at  a  time  when 
newspapers  were  known  for  screaming  head¬ 
lines  and  sensational  stories.  But  Taylor  was 
a  man  who  liked  hard  fects. 

After  acquiring  controlling  interest  of  The 
Glohe,  he  created  a  paper  that  provided 
Bostonians  with  objective,  in-depth  coverage 
of  local  news,  events,  and  elections.  He  was 
also  regarded  as  an  excellent  leader  and 
organizer  of  staff,  one  of  whom  would  later 
describe  Taylor’s  Glohe  as  “a  prophecy  of  the 
newspapers  of  today.” 


The  Boston  Globe 


Mutual  Insurance  Company  of  Hamilton, 
Bermuda,  is  also  an  experienced  leader  in  the 
newspaper  industry.  Mutual  has  provided 
insurance  coverage  to  the  newspaper  industry 
exclusively  for  more  than  twenty-five  years, 
and  the  board  of  directors  has  125  years  of 
cumulative  experience  in  the  business. 

That’s  why  nearly  800  newspapers  through¬ 
out  the  U.S.  and  Canada  rely  on  Mutual  for 
libel  and  strike  insurance,  and  for  seminars  on 
how  to  avoid  libel  suits.  For  more  informa¬ 
tion,  please  contact  Mutual. 


P.O.  Box  1179,  Hamilton  5,  Bermuda  •  (809)  292-7633  •  Send  all  mail  via  OVERSEAS  AIRMAIL 


USIA  loses  funding;  tv  operations  hampered 


The  U.S.  Information  Agency’s 
television  operations  have  gone 
mostly  black  since  a  congressional 
funding  cutoff  took  hold  —  and  lay¬ 
offs  threaten  until  money  is  restored. 

Most  of  USlA’s  WorldNet  satellite 
television  network  halted  broadcast¬ 
ing  Oct.  1  after  a  survey  found  its 
European  audience  at  234,000  — 
slightly  over  10%  of  the  two  million 
Congress  required  for  continued 
funding  from  a  $37  million  budget. 

“We  may  be  the  only  government 
agency  .  .  .  that  has  money  it  can't 
spend,”  William  Eames,  deputy 


director  of  USIA  television  and  film 
operations,  said. 

USIA  officials  said  the  survey  was 
based  only  on  a  small  part  of  its  world¬ 
wide  audience  and  WorldNet  pro¬ 
vided  up  to  40%  of  U.S.  coverage  in 
some  Third  World  countries. 

The  cutoff  ended  all  WorldNet 
“passive”  programming,  including 
news  and  information  programs  and 
presidential  debates,  to  some  90 
countries.  It  did  not  affect  “interac¬ 
tive”  programs  in  which  journalists 
interview  U.S.  officials  via  satellite. 


Of  about  12  hours  of  broadcasts 
daily,  seven  are  passive  and  produced 
or  purchased  by  USIA. 

Eames  said  if  Congress  does  not 
restore  funding  soon  the  television 
operation,  created  in  1983,  would 
“contemplate”  layoffs  of  an  undeter¬ 
mined  number  of  its  340  employees. 
He  said  he  was  “hopeful”  a  bill  in 
Congress  would  provide  relief. 

He  said  reaction  to  the  cutoff  has 
been  negative  and  has  forced  some 
broadcasters  to  switch  to  programs 
from  other  countries,  including  the 
Soviet  Union. 


ANPA  board  delays  action  on  standards  for  journalists  pact 


The  board  of  directors  of  the 
American  Newspaper  Publishers 
Association  has  decided  to  delay 
taking  any  action  concerning  a  provi¬ 
sion  in  the  U.S. -Canada  trade  agree¬ 
ment  that  sets  immigration  standards 
for  journalists. 

The  provision  —  by  defining  a 
journalist  as  someone  with  a  college 
degree  and  three  years  of  working 
experience  —  has  raised  concern 
among  press  groups,  including  the 
American  Society  of  Newspaper  Edi- 
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tors,  that  it  could  open  the  way  to 
government  licensing  of  reporters. 

Arthur  Ochs  Sulzberger,  publisher 
of  the  New  York  Times  and  chairman 
of  ANPA,  shared  those  concerns, 
saying,  “It  is  really  outrageous  that 
the  government  should  try  once  again 
to  license  journalists  (E&P,  Sept.  17, 
P.  12).”  Sulzberger  said  that  he  was 
“very  confident”  the  ANPA  board 
would  take  a  “strong  position”  on  the 
issue  when  it  met  Sept.  14  in  New 
York. 

ANPA  president  and  executive 
director  Jerry  Friedheim  said  the 
board  discussed  the  issue,  but 
decided  there  “wasn’t  any  need”  to 
take  action  at  this  time. 

Friedheim  pointed  out  that 
although  the  U.S.  Congress  approved 
the  trade  agreement,  it  has  stalled  in 
Canada  and  a  national  election  has 
been  called  to  decide  the  pact’s  fate. 

NPC  sends  $1,000 
to  journalist 
in  Chilean  jail 

The  National  Press  Club  has  sent 
$1,000  to  a  Chilean  journalist  who  has 
been  convicted  of  subversion  and 
whose  family  was  left  homeless  when 
a  fire  destroyed  their  home. 

The  club  also  has  set  up  the  Juan 
Pablo  Cardenas  fund  to  collect  money 
for  the  oppressed  editor  of  Amilisis,  a 
30,000-circulation  newsweekly. 

The  fire  Sept.  8  occurred  two  years 
exactly  after  his  foreign  editor,  Jose 
Carrasco,  was  kidnapped,  tortured 
and  killed.  It  left  Cardenas’  wife  and 
six  children  destitute. 

Cardenas  is  serving  a  54 1 -day  sen¬ 
tence  in  prison  nightly  for  his  muck¬ 
raking.  He  is  but  one  journalist 
hounded  for  offending  the  regime  of 
Gen.  Augusto  Pinochet. 


In  addition,  Friedheim  said,  the 
trade  agreement  itself  is  required  to 
come  up  for  periodic  review,  when  it 
can  be  modified.  He  said  ANPA  legal 
and  government  affairs  staff  believe 
the  best  time  to  address  the  matter  is 
during  that  review  process. 

McGrath  to  head 
Teamsters  union 
news  drivers 

The  Teamsters  union  has  named 
Thomas  J.  McGrath  to  head  its  News¬ 
paper  Drivers  and  Print  Employees 
Division. 

McGrath,  who  joined  the  now- 
defunct  Newark  (N .].)  Evening  News 
in  1951  as  an  apprentice  mailer,  said 
the  division  represents  over  40,000 
newspaper  industry  employees  — 
the  biggest  single  union  in  newspa¬ 
pers  and  the  fastest  growing  segment 
of  the  Teamsters. 

McGrath,  who  has  coordinated  the 
printing  and  mailing  trade  district  of 
the  newspaper  drivers  division, 
replaces  Carmen  Parise. 

The  Teamsters  said  in  a  release 
they  have  made  “a  top  priority”  of 
organizing  all  classifications  of  news¬ 
paper  employees. 

Boston  Globe  cited 
for  newsletter  on 
children’s  books 

The  New  York-based  Children’s 
Book  Council  has  honored  the  Boston 
Globe  for  its  publication  of  The 
Young  Reader,  a  newsletter  on  chil¬ 
dren  and  reading. 

The  Young  Reader,  written  by  chil¬ 
dren’s  books  editor  Stephanie  Loer, 
was  created  in  1987  and  is  offered  free 
to  Globe  readers  as  a  public  service. 


24 


EDITOR  &  PUBLISHER  for  October  22,  1988 


CJ/CIRCULATION™ 

CJ/ADVERTISING™ 

CJ/CLASSIFIED™ 

CJ/AD  TRACKING™ 

CJ/LAYOUT™ 

CJ/NEWSPRINT™ 

CJ/BAD  DEBT  TRACKING' 


CJ/ADVANCED  GENERAL  LEDGER' 
CJ/ACCOUNTS  PAYABLE™ 
CJ/ACCOUNTS  RECEIVABLE™ 
CJ/FIXED  ASSETS™ 
CJ/PURCHASING™ 

CJ/PAYROLL™ 

CJ/PERSONNEL™ 


CJ/EMPLOYEE  FUND  ADMINISTRATION' 
CJ/REPORT  WRITER™ 

CJ/EXECULINK™ 

_ ■  Colltor-Jaclisen,  Inc. 

A  CompuServe  Company 

Corporate  Offices: 

3707  West  Cherry  Street 
Tampa,  Floncla  33607-25% 

(813)  872-9990 


Journalists  killed  in  the  line  of  duty  remembered 


By  George  Garneau 

It  was  a  chilly,  somber  fall  day  and 
veteran  war  correspondents  gathered 
in  a  quiet  corner  of  Arlington  National 
Cemetery  to  remember  journalists 
who  died  pursuing  news  into  war  — 
and  those  whose  lives  hang  in  the 
balance. 

Keyes  Beech,  who  covered  World 
War  II,  Korea  and  Vietnam,  noted 
that  peace  has  been  breaking  out  all 
over  this  year  and,  for  the  first  time  in 
his  memory,  a  major  war  did  not 
threaten  the  world. 

N.J.  daily  to  host 
ASNE  job  fair 

The  Asbury  Park  Press  is  serving  as 
host  for  a  three-day  conference  and 
job  minority  job  fair  Dec.  1-3  at  the 
Berkeley  Carteret  Hotel  in  Asbury 
Park,  N.J. 

The  conference  is  sponsored  by  the 
American  Society  of  Newspaper  Edi¬ 
tors,  the  Task  Force  on  Minorities  in 
the  Newspaper  Business,  the  Asbury 
Park  Press  and  other  members  of  the 
New  Jersey  Press  Association. 

The  costs  of  students’  conference 
sessions,  meals  and  accommodations 
will  be  subsidized  by  the  sponsors. 
There  is  a  registration  fee  of  $20  for 
minority  professionals,  covering  the 
cost  of  conference  seminars  and 
meals.  A  special  rate  for  lodging  at  the 
conference  site  has  been  arranged  for 
attendees. 

More  information  is  available  by 
calling  the  Asbury  Park  Press  at  (201) 
922-6000,  ext.  4262.  Pre-registration 
is  required. 


He  wondered  whether  war  “could 
be  going  out  of  fashion.”  About  30 
people  gathered  quietly  for  a  wreath- 
laying  ceremony  to  honor  the  268 
U.S.  war  correspondents  who  have 
died  covering  armed  conflict  and  who 
were  memorialized  in  1986  by  a  tree 
and  a  piece  of  white  stone  shaped  like 
a  book  which  reads  in  part:  “One  who 
finds  a  truth  lights  a  torch.” 

Angus  Yates,  who  works  with  the 
television  version  of  USA  Today, 
remembered  his  dad,  Ted  Yates,  the 
NBC  correspondent  who  was  killed 
by  a  bullet  in  the  head  during  the  Six 
Day  War  against  Israel  in  1967. 

He  was  “not  a  hero,”  the  son  said 
he  had  learned  learned  about  his 
father.  He  was  “only  a  journalist.” 

Associated  Press  photographer 
Don  Mell  recalled  a  journalist’s  tragic 
entanglement  in  the  long  and  brutal 
conflict  in  Lebanon. 

Terry  Anderson,  AP’s  chief  Middle 
East  correspondent,  is  alive  but  as  a 
hostage  imprisoned  for  over  three- 
and-one-half  years  in  a  seemingly 
endless  cycle  of  religious  and  political 
violence. 

Mell  recalled  March  16,  1985.  He 
and  Anderson,  after  playing  tennis, 
planned  their  activity  as  Anderson 
dropped  Mell  at  home.  It  was  a  quiet 
day,  he  said,  no  shells,  no  rifle  fire. 
Then  a  green  Mercedes-Benz 
approached.  It  was  “sinister” 
because  he  had  recognized  it  from  its 
cruising  near  the  tennis  courts. 

Three  bearded  men  jumped  out 
“like  cats  going  for  the  kill.”  One 
pointed  a  nine-millimeter  pistol  at 


Mell’s  head.  The  others  dragged 
Anderson  from  his  car  into  theirs. 

“1  was  frozen  in  terror,”  Mell  said. 
He  described  Anderson  as  wearing 
the  look  of  someone  “who  knew  he 
was  doomed.”  His  eyes  seemed  to 
plead  for  Mell  to  do  something,  but  he 
could  not. 

Within  60  seconds,  Anderson  and 
his  captors  were  speeding  toward 
Beirut’s  Green  Line  and  “into  hell.” 
After  more  than  1,300  days,  he  has 
not  returned. 

Union  distributes 
leaflets  in 
Press  Building 

Union  organizers  defied  a  real 
estate  management  company’s  ban 
and  trooped  uneventfully  into  the 
National  Press  Building  to  distribute 
leaflets  promoting  a  drive  to  unionize 
janitors. 

By  the  time  Service  Employees 
International  Union  Local  525  vio¬ 
lated  the  ban  by  Donohoe  Companies 
Inc.  on  Oct.  6  at  noon,  the  National 
Press  Building  Corp.,  the  National 
Press  Club-controlled  entity  that 
hired  Donohoe,  had  decided  to  allow 
janitors  access  to  the  National  Press 
Building. 

Donohoe  had  threatened  to  prose¬ 
cute  for  trespassing  union  organizers 
“to  the  fullest  extent  of’  criminal 
trespassing  laws  (E&P,  Oct.  8). 

Donohoe  and  other  real  estate  com¬ 
panies  have  resisted  a  campaign  to 
unionize  6,000  Washington  janitors 
by  banning  the  union  from  over  100 
capital  buildings. 

About  20  union  organizers  have 
been  arrested  at  the  World  Bank 
building  on  1818  H  St.  NW  since  the 
summer  for  blocking  the  door. 

About  20  union  supporters 
announced  their  intent  to  enter  the 
press  building,  a  symbol  of  free 
speech,  and  quietly  did  so  as  several 
building  guards  stood  by. 

Union  organizer  Jay  Hessey  pro¬ 
ceeded  directly  to  the  building’s 
offices  on  the  11th  floor  and  handed 
out  literature. 

The  union  also  filed  suit  Oct.  1 1  in 
Superior  Court  in  Washington  seek¬ 
ing  to  strike  down  their  banishment 
by  many  real  estate  managers. 


What 

happened  to 
ADI’S  1-10? 

see  page  51 .. . 
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Introducing 
A  Totally  New 
Rub  Free  News  Ink 


New! 

RubRnaf 

Newslilack 


TM 


There’s  nothing  like  it!  A  major 
advance  in  resin  technology  makes 
possible  a  new  rub-free  newsbiack 
that  outperforms  any  other  on  the 
paper  and  the  press. 

Ends  Rub-off  Complaints — 

Provides  more  rub  resistance  than 
you’ll  ever  need.  Totally  eliminates 
rub-off  as  a  reader  concern. 

Prints  Better  Than  Any  Other- 
Prints  sharper  than  any  other  rub- 
free  newsbiack.  New  RubPruf  ink 
lays  down  much  more  smoothly  than 
conventional  inks.  Halftones  are 


crisper,  linework  sharper. 

More  Consistent  Press  Runs — 
Exceptionally  stable  RubPruf 
Newsbiack  dependably  runs  the 
same  day  after  day  under  a  wide 
range  of  press,  paper  and  fountain 
conditions. 

Press  Stays  Cleaner— Blankets 
stay  cleaner,  no  extra  washup 
needed — and  plates  last  longer.  No 
buildup  on  pipe  rollers  and  former 
boards. 

For  more  information  and  test 
samples  of  our  new  RubPruf 


Newsbiack,  contact  your  regional 
U.S.  Printing  Ink  Representative. 


US. 

Printing 

Ink 


East  Rutherford,  NJ;  Washington,  DC; 
Jacksonville,  FL;  Chicago,  IL; 

Cincinnati,  OH;  Dallas,  TX;  Denver,  CO; 
San  Francisco,  CA;  Los  Angeles,  CA: 
Portland,  OR;  Seattle,  WA 
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Wire  services  deny  compromise  charges 

Exiled  Panamanian  publisher  says  some  reporters  are  on  the 
governmenVs  payroll  there;  wire  service  execs  say  no  way 


By  M.L.  Stein 

An  allegation  by  an  exiled  Panama¬ 
nian  publisher  that  some  correspon¬ 
dents  for  international  news  agencies 
have  been  “compromised”  by  Gen. 
Noriega’s  government  drew  heated 
denials  from  from  wire  service  execu¬ 
tives  at  the  recent  Inter  American 
Press  Association  meeting  in  Salt 
Lake  City. 

Roberto  Eisenmann,  publisher  of 
La  Prensa,  which  has  been  closed  by 
Noriega,  suggested  that  reporting  by 
certain  native  correspondents  and 
stringers  in  Panama  might  lack  objec¬ 
tivity  because  they  are  on  the  govern¬ 
ment’s  payroll. 

He  raised  the  issue  during  an  lAPA 
general  session  at  its  four-day  Gen¬ 
eral  Assembly. 

Earlier,  Winston  Robles,  former 
editor  of  La  Prensa,  complained  to 
the  assembly  of  skimpy  foreign 
reporting  of  the  machine-gunning  and 
burning  of  a  Panama  City  office 
building  owned  by  Eisenmann. 

Eisenmann’s  and  Robles’  remarks 
were  challenged  from  the  floor  by 
Claude  E.  Erbsen,  Associated  Press 
vice  president  and  director  of  world 
services,  and  Hugo  Infantino,  Reu¬ 
ters  media  manager  for  Latin  Amer¬ 
ica. 

“We  have  total  confidence  in  our 
staff,”  Erbsen  declared.  “Our  report¬ 
ers  are  not  compromised.  If  we  didn’t 
trust  them,  we  would  get  someone 
else  there.” 

Infantino  noted  that  a  Reuters  cor¬ 
respondent  had  been  expelled  by  the 


Noriega  regime  and  denied  that  any 
Reuters  reporter  is  subsidized  by  the 
government. 

David  Hume,  a  former  Reuters  cor¬ 
respondent  in  Panama,  later  told  E&P 
he  knows  Katie  King,  Reuter’s  full¬ 
time  staffer  in  Panama,  adding, 
“She’s  not  on  any  government  pay¬ 
roll.” 

Eisenmann  took  the  microphone 
again  to  say  that  his  allegations  did 
not  apply  to  AP  and  Reuters. 

In  an  interview  after  the  session, 
Eisenmann  said  one  of  the  journalists 
he  had  in  mind  was  a  UPI  stringer 
who,  he  claimed,  receives  a  govern¬ 
ment  stipend. 


“Not  again?”  he 
retorted.  “This  has  been 
coming  up  for  years  and 
it’s  not  true.” 


“When  press  agencies  hire  domes¬ 
tic  stringers  it  is  normal  for  them  to  be 
compromised  by  payoffs,  scare  tac¬ 
tics  or  threats,”  Eisenmann  stated. 

Pieter  Van  Bennekom,  UPl’s 
senior  vice  president  for  international 
operations,  moaned  when  told  about 
Eisenmann’s  statement. 

“Not  again?”  he  retorted.  “This 
has  been  coming  up  for  years  and  it’s 
not  true.” 

He  identified  the  stringer  as  Tomas 
Cupas,  a  Panamanian  national,  who 
once  worked  for  the  government  as  an 


information  officer  and  currently 
receives  a  pension. 

Cupas  is  not  currently  a  govern¬ 
ment  employee  and  gets  no  govern¬ 
ment  salary.  Van  Bennekom  added. 

“We’ve  known  about  the  pension 
for  several  years,”  he  continued. 
“We  would  not  risk  our  reputation  for 
reporting  Latin  America  by  allowing 
anything  like  a  subsidy  to  happen.” 

According  to  the  UPI  official, 
Cupas’  dispatches  are  straight 
reporting  and  have  included  a  number 
of  stories  that  Noriega  might  consider 
unflattering  to  his  regime. 

Salvador  Barros,  UPI’s  vice  presi¬ 
dent  for  Mexico  and  Central  America, 
pointed  out  that  the  agency  also  is 
covered  in  Panama  by  Betsy  Gordon, 
an  American  stringer.  Van  Bennekom 
said  UPI  had  filed  six  stories  on  the 
burning  of  Eisenmann’s  building. 

Eisenmann,  a  Miami  resident  who 
fled  Panama  two  years  ago  after 
reported  threats  on  his  life, 
announced  to  the  association  that  he 
was  seeking  $15,000  in  donations  to 
help  former  La  Prensa  staff  members 
start  a  new  newspaper  to  by  called  Hoy. 
He  said  he  would  contribute  the  first 
$1,000. 

“They  have  no  other  way  to  make  a 
living,”  he  said  later.  “The  former 
assistant  editor  of  La  Prensa  is  selling 
vegetables  on  the  streets  of  Panama 
City.” 

By  the  end  of  the  day,  Eisenmann 
said  he  had  received  an  additional 
$6,000  from  lAPA  members  for  the 
project. 

The  issue  of  government  subsidies 
to  news  media  in  Latin  America  came 
up  again  in  a  report  by  Raul  Kraisel- 
burd,  chairman  of  lAPA’s  executive 
committee. 

“With  increasing  frequency  one 
hears  reports,  comments  and  accusa¬ 
tions  concerning  this  situation,  which 
appears  to  involve  an  ever  larger 
number  of  newspapers  —  two  lAPA 
members  apparently  among  them,” 
said  Kraiselburd,  director  of  the 
newspaper  El  Dia  in  La  Plata,  Argen¬ 
tina. 

He  declined  to  identify  the  mem¬ 
bers,  but  disclosed  that  the  executive 
committee  will  send  letters  to  their 
(Continued  on  page  53) 

EDITOR  &  PUBLISHER  for  October  22,  1988 


Lower  expenses!  Sell  Smarter!  Use  Mapinfo. 


Sell  smarter.  Use  Mapinfo  desktop  map¬ 
ping  software  on  your  lBM<ompatible 
PC.  Improve  your  paper's  penetration  on 
every  route.  Mapinfo  software  displays 
subscriber/non-subscriber  data  you  now 
have  and  shows  you  where  to  canvas. 
Customize  TMC  programs.  Take  down 
your  maps  with  all  those  pins.  Call  today 
for  a  free  demo  disk.  (518)  272-0822 

MapMedia  International 
200  Broadway 
Troy,  NY  12180 
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Now  available  on  video  cassette! 


"A  Closer  Look  at  Yellow  Pages  Advertising" 


The  most  results  oriented  training  program 
ovaiiobie  to  the  newspaper  industry  has  now 
been  captured  on  videotape.  A  very  affordabie 
alternative  to  our  iive  seminars,  these  tapes  aliow 
you  to  efficiently  train  new  staff  as  well  as  retrain 
your  present  staff  for  years  to  come.  Take  "A  Closer 
Look  at  Yellow  Pages  Advertising"  for  yourself.  See 
why  over  450  newspapers  have  used  this  training 
program  to  increase  revenues  in  the  sales 
department. 


•Yellow  Pages  Live  Seminar 
•  Refresher/Retraining 
•Field  Selling  With  Your  Staff 
•Retailer  Seminars 
•Videotape  Training 


^merican 
W^onsulting 
I  Services 


Call  Todayl 

1  -800-255-9784 


Outside  U.S. 
1-206-254-5600 


A  Division  of  Wosserood,  Inc.  11818  SE  Mill  Plain  Blvd.,  Suite  311  Vancouver,  Washington  98684 


I  Yes!  I  would  like  more  information  about  your  Yellow  Pages  conversion  program.  I 

I  Name _ Phone  (  ) _ j 
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Address 


Press  controls  condemned 

Licensing  of  Joumaiists  and  the  so-calied  ‘right-of-reply’ 
are  assaiied  by  the  Inter  American  Press  Association 


By  M.L.  Stein 

Licensing  of  journalists  and  the  so- 
called  “right-of-reply,”  pernicious 
and  spreading  forms  of  press  control, 
were  condemned  by  the  Inter  Ameri¬ 
can  Press  Association  as  it  closed  its 
44th  General  Assembly  in  Salt  Lake 
City  last  week. 

Both  practices  were  assailed  in 
resolutions,  with  lAPA  calling  on 
various  Latin  American  governments 
to  end  them.  The  association  cited  the 
Dominican  Republic  and  Costa  Rica 
as  among  the  nations  requiring 
licensing,  usually  through  obligatory 
membership  in  a  cole^io  or  govern¬ 
ment-sponsored  organization  of  jour¬ 
nalists. 

lAPA  noted  that  the  Inter  Ameri¬ 
can  Court  of  Human  Rights  and  the 
American  Convention  on  Human 
Rights  have  interpreted  licensing  as 
incompatible  with  free  expression. 
However,  lAPA’s  resolution  also 
congratulated  Costa  Rica's  President 
Oscar  Arias  for  his  proposal  to  name  a 
high  commission  to  investigate  the 
possibility  of  “adjusting”  the  coun¬ 
try’s  licensing  law  and  it  called  upon 
other  countries  to  do  the  same. 

The  right-of-reply  law  also  was 
equated  with  an  attack  on  press  free¬ 
dom.  lAPA  called  on  chiefs  of  state  to 
encourage  their  respective 
congresses  to  repeal  such  statutes, 
claiming  that  they  “impose  unjust 
burdens  on  newspapers,  especially  in 


cases  in  which  administrative  rather 
than  judicial  authorities  are  those  who 
oblige  their  fulfillment  by  journalistic 
media.” 

A  right-of-reply  law  supposedly 
guarantees  the  right  of  a  person  to  his 
or  her  good  name,  a  rationale  that 
lAPA  labeled  a  “pretext”  for  limiting 
press  freedom.  Guatemala  and 
Colombia  are  among  countries  either 
having  such  a  rule  on  the  books  or 
planning  one. 

As  in  past  years,  lAPA's  country- 
by-country  report  came  down  hard  on 
several  nations  where  reporters,  edi¬ 
tors  and  publishers  run  the  risk  of 
crackdowns  that  include  kidnapping, 
closure,  imprisonment  and  murder. 

Panama,  Cuba,  Nicaragua  and 
Chile  were  listed  as  having  no  press 
freedom  at  all,  although  hope  was 
held  out  that  the  recent  plebiscite  in 
Chile  ousting  Gen.  Pinochet  will 
eventually  restore  freedom  of  infor¬ 
mation. 

The  recent  street  beatings  of  jour¬ 
nalists  by  Chilean  troops,  an  issue 
lAPA  addressed  at  the  beginning  of 
the  four-day  convention,  was  devel¬ 
oped  further  in  its  closing  report  by 
publishing  a  statement  by  the  victims. 

Government-accredited  foreign 
correspondents  in  Chile  said  they 
“denounce,  in  a  responsible  way,  the 
brutal  methods  of  intimidation  and 
coercion  which  violate  our  right  to 
work  freely  as  journalists.” 

The  correspondents  said  they  held 


What 

happened  to 
ADI’S  11-25? 


see  page  51 


the  state  accrediting  body,  the 
National  Directorate  of  Social  Com¬ 
munication,  DINACOS,  responsible 
for  the  loss  and  destruction  of  photo 
and  other  equipment  valued  at  over 
$9,000.  Attached  to  the  statement 
were  the  names  of  29  journalists  and 
media  technicians  mauled  by  troops. 
They  represent  American,  Chilean 
and  European  news  organizations. 

In  the  Nicaragua  report,  it  was 
noted  that,  although  no  state  of 
emergency  exists  that  would  imply 
suspension  of  constitutional  guaran¬ 
tees,  a  media  law  permits  the  Interior 
Ministry  to  stop  the  publication  of  a 
newspaper,  the  broadcasting  of  radio 
news  or  the  operation  of  a  radio  sta¬ 
tion.  That  law  was  the  basis  for  sus¬ 
pending  La  Prensa  for  15  days  in  July 
and  a  Radio  Catolica  news  program 
was  knocked  off  the  air  indefinitely. 

The  situation  is  possibly  worse  in 
Panama,  according  to  the  lAPA 
report.  Military  units  raided  and 
occupied  the  premises  of  the  newspa¬ 
per  La  Prensa  and  Channel  5  TV. 

( Continued  on  page  50) 

Third-generation 
Brazilian  to  head 
lAPA  in  1991 

Following  custom,  the  general 
assembly  of  the  Inter  American  Press 
Association  at  its  meeting  in  Salt 
Lake  City  last  week  elevated  its  first 
vice  president,  Manuel  Jimenez  of  La 
Nacion,  San  Jose,  Costa  Rica,  to  the 
presidency  for  the  coming  year.  He 
succeeds  Ignacio  E.  Lozano  of  La 
Opinion,  Los  Angeles,  outgoing 
president. 

Edward  Seaton  of  the  Seaton 
Newspapers,  Manhattan,  Kan.,  who 
had  been  second  vice  president,  was 
elevated  to  first  vice  president. 

Elected  as  second  vice  president 
and  therefore  put  on  the  “ladder”  to 
the  presidency  in  1991,  was  Julio 
Cesar  F.  de  Mesquita  of  O  Estado  de 
Sdo  Paulo,  Brazil,  who  will  be  the 
third  generation  of  his  family  to  hold 
that  lAPA  office.  His  father  was 
president  in  1974-75  and  his  grand¬ 
father  had  been  president  in  1966-67. 
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Ownership  changes 

The  Monroe  (Wis.)  Evening  Times 
is  being  sold  to  the  Gazette  Printing 
Co. ,  publisher  of  the  Janesville  (Wis.) 
Gazette. 

The  transaction  is  expected  to  be 
completed  by  Nov.  1. 

Larry  Lund  will  remain  as 
publisher  of  the  Times.  He  said  no 
staff  changes  are  being  contemplated. 

Sidney  H.  Bliss  is  president  of 
Gazette  Printing. 

*  *  * 

The  Times  Tribune  of  Palo  Alto, 
Calif.,  has  purchased  Fuchs  Publica¬ 
tions,  publisher  of  five  San  Mateo 
County  weeklies. 

The  weeklies  are  the  Millbrae  Sun, 
Millbrae/Burlingame  Leader,  San 
Carlos  Enquirer-Belmont  Courier 
Bulletin,  Foster  City  Progress  and 
Hillsborough  and  Burlingame  Bou¬ 
tique  and  Villager. 

:|c  :|i  s|c 

Quebecor  of  Montreal,  Canada, 
has  acquired  Les  Editions  Publi- 
Budget  Inc.  of  Mont-Laurier,  and  Le 
Touladi  of  Cabano.  The  acquisitions 
give  Quebecor  a  total  of  58  weeklies. 
♦  *  * 

The  four  newspapers  of  Mobile 
(Ala.)  County  Publications  have  been 
purchased  by  Cordell  Publications 
Ltd.  of  Dallas. 

Included  in  the  sale  are  the  Mobile 
County  News,  Mobile  County  News 
Shopper,  Azalea  City  News  and 
Review  of  Mobile  and  the  News-Her¬ 
ald  of  Saraland. 

Jim  Hall  Media  Services  of  Troy, 
Ala.,  was  the  broker. 

♦  *  * 

The  weekly  Jimmy  Come  Lately 
Gazette,  Sequim,  Wash.,  with  10,000 
circulation,  has  been  sold  by  Linda 
Paulson  and  Paulson  Publishing  Co. 
to  Brown  M.  Maloney  of  Port 
Angeles,  Wash. 

Linda  Paulson  was  represented  by 
John  L.  Fournier  Jr.,  of  Fournier 
Media  Services,  Bend,  Ore. 

NYT  writers  to  offer 
entertaining  advice 

The  New  York  Times  will  host  an 
Entertaining  Fair  Oct.  29  to  promote 
its  Entertaining  Part  2  section  of  its 
Sunday  magazine  to  be  published  the 
following  day. 

The  fair,  to  be  held  at  the  CUNY 
Graduate  Center  in  Manhattan  from 
noon  to  3  p.m.,  will  feature  Times 
food  and  wine  writers  offering  advice 
on  successful  party  planning. 

After  the  fair  adjourns,  attendees 
will  be  invited  to  sample  food  and 
drink. 


The  School  of  Printing  Management  and  Sciences 
at  Rochester  Institute  of  Technology 

Director  of  The  Center 
For 

Newspaper  Operations 

The  Center  for  Newspaper  Operations  will  conduct  research  to 
meet  industry  needs,  promote  the  expansion  of  resource 
materials  and  systems  management,  provide  education  at  both 
the  undergraduate  and  graduate  levels,  offer  programs  of 
updating  and  re-education  for  people  in  the  newspaper 
industry,  and  create  a  newspaper  information  resource  center. 
The  person  to  fill  this  position  should  have: 

•  An  understanding  of  newspaper  operation  needs,  including 
personnel  requirements,  areas  of  research,  quality  and 
productivity; 

•  An  interest  in  mid-career  educational  training,  consulting, 
and  the  administration  of  workshops  and  training  sessions; 

•  Communication  Skills— in  order  to  relate  to  the  various 
segments  of  the  newspaper  industry;  to  communicate  and 
plan  with  administration  and  faculty;  to  interact  with 
members  of  advisory  committees  concerning  the  activities  of 
the  Center; 

•  Organization  Skills— to  organize  faculty/industry  groups  to 
examine  opportunities  and  problems  in  the  newspaper 
industry;  to  coordinate  and  keep  active  a  newspaper  industry 
group  for  the  Center  and/or  Newspaper  Programs; 

•  Administer  educational  programs  in  Newspaper  Production 
Management;  have  an  interest  in  the  educational  process  in 
the  Baccalaureate  Program  and  possible  Master’s  Program; 
ensure  adequate  library  facilities  and  items  in  those  facilities; 

•  Institutional  Development  Capabilities— speechmaking, 
outreach  through  newspaper  organizations;  fund  raising; 

•  A  high  industry  profile— respected,  and  an  expert  in  some 
area  of  newspaper  operations. 

Salary  is  commensurate  with  abilities.  Attractive  benefits 
included.  RIT  is  an  Equal  Opportunity  Employer. 

Applications  should  be  sent  to; 

P  Rochester  Institute  of  Technology 

School  of  Printing  Management  and  Sciences 
Dr.  Mark  F.  Guldin,  Chairman,  Search  Committee 
One  Lomb  Memorial  Drive;  P.O.  Box  9887 
Rochester,  New  York  14623-0887 
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NEWSPEOPLE  IN  THE  NEWS 


—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 

Robert  F.  Crouch  has  been  pro¬ 
moted  to  the  post  of  senior  vice  presi¬ 
dent  of  The  Copley  Press  Inc.,  La 
Jolla,  Calif.,  publisher  of  daily  and 
weekly  newspapers  in  California  and 
Illinois,  including  the  San  Diego 
Union  and  the  Tribune. 

Couch  succeeded  David  C. 
Copley,  who  replaced  Hubert  L. 
Kaltenback  as  president  last  month. 
Kaltenback  vacated  the  presidency  to 
take  the  post  of  vice  chairman  of  the 
corporation. 

Couch,  a  Copley  employee  for 
nearly  28  years,  also  was  elected  to 
the  corporation’s  executive  commit¬ 
tee.  He  previously  was  vice  president 
of  finance.  Charles  F.  Patrick,  for¬ 
merly  treasurer,  succeeds  Couch  as 
vice  president  of  Finance. 

Dean  P.  Dwyer,  a  certified  public 
accountant  who  joined  Copley  in 
1985,  succeeded  Patrick  as  treasurer. 

Carmi  Hodge,  former  director  of 
personnel,  was  named  to  the  newly 
created  post  of  vice  president  of 
human  resources.  A  member  of  the 


Publishers  &  Circulators 

Are  you  tired  of  the  Post 
Office’s  slow  service,  restric¬ 
tive  federal  regulations  and 
unresponsive  attitudes? 

Then  please  consider  MitchelVs 

We  currently  distribute 
thousands  of  upper  demo¬ 
graphic  “time  sensitive’’  publi¬ 
cations  each  day  to  homes  and 
offices  throughout  Manhattan 
by  7:00  a.m. 

We  hand-carry  each  copy 
and  provide  a  truly  world-class 
service  in  one  of  the  world’s 
most  demanding  markets. 

Mitchell’s 

The  World’s  Finest 
Newspaper  Delivery 
Service 
P.O.  Box  4040 
New  York,  NY  10163 

Contact  Roy  Newman  at: 
212/686-5678  or  516/736-0602 


32 


corportate  staff  for  nearly  21  years, 
Hodge  has  been  chairman  of  the 
employee  benefits  committee  for  the 
past  10  years. 

:|c  ^  >ic 

Cynthia  Boal  Janssens  has  been 
named  managing  editor  of  the  Royal 
Oak  (Mich.)  Daily  Tribune. 

For  the  past  nine  years,  Janssens 
has  been  with  the  Detroit  News, 
where  she  edited  several  sections 
including  the  Sunday  magazine. 

Janssens  has  also  worked  for  the 
Dayton  (Ohio)  Daily  News,  the 
Beaver  County  (Pa.)  Times,  the  Bur¬ 
lington  County  (N.J.)  Times  and  the 
Rochester  Times-Union. 

Also,  John  S.  Schultz,  who  joined 
the  Daily  Tribune  in  1977,  has  been 
named  assistant  managing  editor.  He 
has  held  positions  of  copy  editor,  wire 
editor,  business  editor  and  assistant 
news  editor. 

*  *  * 

Carol  L,  Hanner,  most  recently 
suburban  editor  of  the  Rocky  Moun¬ 
tain  News,  Denver,  joined  the  New 
Haven  (Conn.)  Register  as  managing 
editor. 


Greg  Brock 

Greg  Brock,  Sunday  editor  of  the 
San  Francisco  Examiner  for  the  last 
year,  has  been  promoted  to  assistant 
managing  editor  for  news.  He  is 
responsible  for  the  edition-to-edition 
operations  and  coordination  of  efforts 
of  the  various  departments  involved 
in  news  coverage. 

George  Cant,  an  assistant  manag¬ 
ing  editor  for  the  daily  and  Sunday 
Examiner,  succeeded  Brock  as  Sun¬ 
day  editor.  Cant  oversees  production 
of  the  news  sections  of  the  Sunday 
paper  and  edits  Page  A-l. 

Brock  joined  the  Examiner  in  July 
1987  as  Sunday  editor  and  recently 
has  been  in  charge  of  implementing 
the  new  design.  He  previously  was 
with  the  Washington  Post  as  night 
city  editor  and  as  an  assistant  news 
editor.  Prior  to  Washington,  he  was 
with  the  Charlotte  Observer  and  the 
Palm  Beach  Post. 

Cant  has  been  with  the  Examiner 
since  March  1981,  first  as  a  copy  edi¬ 
tor.  He  has  worked  as  an  assistant 
news  editor  on  the  Sunday  paper  for 
the  past  year.  Prior  to  San  Francisco, 
Cant  was  with  the  Santa  Rosa  Press 
Democrat  as  an  editor. 


You  may  be  eligible  to  join  tbe 
Communications  Media  Tour  of  Israel 

Leaving  New  York  November  20th  and  returning  ten  days 
later.  Participants  will  meet  with  Jewish  and  Arab  leaders, 
tour  various  parts  of  Israel,  meet  with  counterparts,  etc. 
Partially  subsidized  cost  is  $749  which  includes  round-trip 
air,  5-star  hotels,  two  meals  daily. 

For  inquiries: 

American  Zionist  Federation 
515  Park  Avenue 
New  York,  NY  10022 
(212)  371-7750 
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New  appointments  made  at  AP  headquarters 


New  directors  of  four  departments 
and  a  new  assistant  to  the  president 
have  been  named  at  the  Associated 
Press  by  president  Louis  D.  Boc- 
cardi. 

Wick  Temple,  a  vice  president, 
moves  from  the  human  resources 
department  to  head  the  newspaper 
membership  department.  He  suc¬ 
ceeds  James  W.  Mangan,  also  a  vice 
president,  who  will  take  early  retire¬ 
ment  on  Jan.  1  after  36  years  with  AP. 

D.  Byron  Yake,  assistant  to  the 
president  for  three  years,  succeeds 
Temple  as  director  of  human 
resources. 

James  M.  Donna,  director  of  Wide 
World  Photos,  moves  to  Yake’s  for¬ 
mer  position. 

Wendell  Wood,  director  of  sta¬ 
tions  services  for  AP’s  broadcast 
department  in  Washington,  becomes 
director  of  corporate  communica¬ 
tions. 

Patricia  Lantis,  deputy  director 
of  Wide  World  Photos,  moves  up  to 
director  of  the  department. 

Temple  has  directed  personnel  and 


labor  relations  activities  since  1985 
and  before  that  was  managing  editor 
for  four  years  and  sports  editor  for 
seven.  With  AP  since  1959,  he  held 
posts  as  correspondent  in  charge  of 
the  St.  Louis  office,  chief  of  bureau  in 
Helena,  Mont.,  and  chief  of  bureau  in 
Seattle,  before  moving  to  New  York 
headquarters  in  1973. 

Mangan,  60,  has  directed  market¬ 
ing  of  AP  services  to  the  U.S.  news¬ 
paper  industry  and  expansion  of  AP’s 
newspaper  membership  since  1978. 
Before  that  he  was  chief  of  bureau  in 
Frankfurt,  West  Germany. 

After  joining  AP  in  1952  in  San 
Francisco,  Mangan  moved  to  the 
World  Services  division  in  New 
York,  supervising  the  news  report  to 
Europe,  Asia  and  Africa.  In  1963,  he 
became  assistant  chief  of  bureau  in 
Dallas,  moved  to  chief  of  bureau  in 
New  Orleans  two  years  later  and 
returned  to  Dallas  as  bureau  chief  in 
1969. 

Yake  Joined  AP  in  Pittsburgh  in 
1968  and  was  named  correspondent  in 


charge  of  the  office  in  1976  and  moved 
to  bureau  chief  for  New  Jersey,  based 
in  Newark,  in  two  years,  in  1980,  he 
became  sports  editor,  based  in  New 
York  and  in  1985  assumed  his  most 
recent  position. 

Donna,  with  AP  since  1973,  first  in 
Philadelphia  and  then  on  the  general 
desk  in  New  York,  became  enterprise 
editor  in  1977.  He  was  named  New 
York  City  bureau  chief  two  years 
later,  and  in  1983  became  director  of 
Wide  World  Photos,  the  news 
cooperative’s  commercial  photo  sub¬ 
sidiary. 

Wood,  a  native  of  West  Germay, 
joined  the  broadcast  department  in 
Washington  in  1986  and  has  been 
director  of  station  services.  Earlier 
she  was  director  of  media  and  public 
affairs  for  the  National  Radio  Broad¬ 
casters  Association. 

Lantis  joined  AP  Newsfeatures  as 
an  administrative  assistant  in  1979 
and  became  a  saleswoman  for  Wide 
World  Photos  the  next  year  and  was 
named  deputy  to  Donna  in  1983. 


In  a  reorganization  of  the  news¬ 
room  executive  staff  at  the  Denver 
Post,  editor  and  publisher  Maurice 
Hickey  relinquished  the  editor’s  posi¬ 
tion  and  announced  the  appointment 
of  Chuck  Green  as  editor. 

Hickey  noted  Green’s  20  years  of 
journalism  as  a  reporter,  editor  and 
newsroom  executive  at  the  Post  in  the 
announcement.  Most  recently  vice 
president  of  news  operations.  Green 
previously  was  editorial  page  editor, 
city  editor  and  reporter.  He  is  a  Colo¬ 
rado  native. 

Green,  in  turn,  announced  several 
new  staff  assignments. 

Bob  Ritter,  executive  editor  of  the 
San  Bernardino  County  Sun  since 
1985,  becomes  executive  editor.  Prior 
to  San  Bernardino,  Ritter  was 
publisher  of  the  Olympia  (Wash.) 
Olympian  for  two  years  and  executive 
editor  of  the  Nevada  State  Journal 
and  Reno  Eveninfi  Gazette  for  six 
years. 

Dennis  Ryerson,  editorial  director 
of  the  Cleveland  Plain  Dealer,  and  Al 
Knight,  an  assistant  managing  editor 
of  the  Rocky  Mountain  News  in  Den¬ 
ver,  are  two  of  the  three  new  manag¬ 
ing  editors  at  the  Post.  The  third  is  yet 
to  be  named. 

Fred  Brown,  assistant  editorial 
page  editor  at  the  Post,  has  been 
named  an  associate  editor  in  charge  of 
the  political  coverage.  He  has  been 
with  the  paper  24  years,  specializing 
in  government  and  political  coverage. 


Carl  Miller,  an  associate  editor 
who  recently  supervised  the  political 
coverage,  is  the  new  editorial  page 
editor.  He  has  been  with  the  Post  1 1 
years  and  previously  was  with  the 
Colorado  Springs  Sun,  the  Wapa- 
koneta  (Ohio)  Daily  News  and  was 
Columbus  (Ohio)  bureau  chief  of 
United  Press  International. 

Bob  Ewegen,  after  10  years  as  an 
award-winning  editorial  writer, 
becomes  assistant  editor  of  the  edito¬ 
rial  page.  In  16  years  with  the  Post  he 
has  covered  news  beats  and  special¬ 
ized  in  state  and  suburban  politics. 

Bob  Sheue,  who  has  charge  of  the 
newsroom  computer  network, 
assumes  additional  administrative 
duties,  including  budget  and  plan¬ 
ning. 


Ellen  Hume,  White  House  corre¬ 
spondent  for  the  Wall  Street  Journal, 
has  been  named  executive  director  of 
Harvard  University’s  Joan  Shoren- 
stein  Barone  Center  on  the  Press, 
Politics  and  Public  Policy. 

Now  covering  the  presidential  cam- 
paingof  Vice  President  George  Bush, 
Hume  will  take  up  her  new  post  after 
the  election. 

*  *  * 

Lorestine  (Lois)  P.  Coley,  for¬ 
merly  assistant  managing  editor/ 
administration  for  the  Dallas  Times 
Herald,  recently  was  named  manag¬ 
ing  editor/administration  for  Gannett 
Westchester  Rockland  Newspapers. 

Prior  to  the  Times  Herald,  which 
she  joined  in  December  1986,  Coley 
was  with  the  Orlando  Sentinel, 
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Charles  C.  Cain  III,  73,  who  spent 
most  of  his  38-year  news  career  at  the 
Associated  Press  bureau  in  Detroit, 
died  Sept.  27  in  the  Moroun  Nursing 
Home,  Detroit,  of  Alzheimer’s  dis¬ 
ease. 

As  a  reporter  and  editor  in  the 
bureau  he  covered  nearly  every  major 
Michigan  story  from  1945  until  his 
retirement  in  1979. 

After  graduation  from  Brown  Uni¬ 
versity  in  1938,  Cain  began  his  career 
at  the  Newark  Star-Ledger  and  joined 
the  Boston  AP  bureau  in  1941.  Fol¬ 
lowing  Army  service  in  World  War  II, 
he  rejoined  AP  and  in  1945  transferred 
to  Detroit. 

*  *  * 

Philip  H.  Dougherty,  64,  adver¬ 
tising  columnist  of  the  New  York 
Times,  died  in  his  sleep  at  his  home  in 
Queens,  N.Y.,  Sept.  27  apparently  of 
heart  failure. 

His  column  had  appeared  five  days 
a  week  since  October  1966  and  his 
morning  “Advertising  News  of  the 
Day,”  was  in  its  eighth  year  on  the 
Times-owned  radio  station  WQXR. 

He  joined  the  Times  as  a  copy  boy 
in  1942  and  was  a  clerk  when  he  left 
for  Army  service  the  next  year.  In 
1946,  after  discharge  as  a  master 
sergeant  in  the  Military  Police,  he 
returned  to  the  newspaper  as  a  clerk 
and  went  to  the  Columbia  University 
School  of  General  Studies  at  night. 

Dougherty  moved  into  the  society 
news  department  in  1949  and  was  pro¬ 
moted  to  writer  and  then  joined  the 
metropolitan  news  staff  as  a  general 
assignment  reporter  in  1963. 

*  *  * 

Robert  Allan  Fay,  70,  retired 
publisher  of  the  Jacksonville  (Ill.) 
Journal  Courier,  died  Sept.  9  in  West 
Palm  Beach  at  the  Lourdes  Noreen 
McKeen  Residence  where  he  had 
been  a  patient.  He  was  president  of 
the  Jacksonville  Journal  Courier 
Company  and  also  had  been  president 


of  the  Jacksonville  Radio  and  Televi¬ 
sion  Broadcasting  Corporation. 

Fay  served  first  as  business  man¬ 
ager  and  then  publisher  of  the  news¬ 
paper  upon  his  father’s  retirement. 
The  family  had  been  connected  with 
the  newspaper  business  in  Jackson¬ 
ville  since  the  1850s. 

*  *  * 

Abe  Greene,  80,  executive  editor 
of  the  Paterson  (N.J.)  News  for 
decades  and  holder  of  state  and 
national  sports  authority  posts,  died 
Sept.  22  at  Barnert  Memorial  Hospi¬ 
tal  Center  in  Paterson. 

Greene  had  been  with  the  Evening 
News  for  nearly  50  years  at  the  time 
he  retired  in  1977.  He  started  as  a  cub 
reporter  in  the  early  ’20s  covering 
boxing,  beginning  a  lifetime  romance 
with  the  sport.  He  was  named  com¬ 
missioner  of  the  National  Boxing 
Association  in  194 1 ,  after  having  been 
named  New  Jersey  boxing  commis¬ 
sioner  in  1934  and  earlier,  assistant 
commissioner  of  the  New  Jersey 
Athletics  Commission. 

%  4!  :<< 

William  Mills,  87,  a  former 
publisher  of  the  Dearborn  (Mich.) 
Independent,  died  Sept.  15  after  a 
short  illness. 

He  founded  the  newspaper  that 
later  became  the  Dearborn  Press  & 
Guide  and  helped  found  the  Fordson 
Sun  in  1926,  soon  merging  it  with  the 
Springwells  Independent  into  the 
Fordson  Independent.  In  1928,  with 
his  partner.  Mills  acquired  the  Dear¬ 
born  Independent  from  Henry  Ford 
and  sold  it  30  years  later. 

!|<  ^ 

Generoso  Pope  Jr.,  61 ,  millionaire 
owner  of  the  National  Enquirer,  died 
of  a  heart  attack  suffered  Oct.  2  at  his 
Lantana,  Fla.,  home. 

A  New  Yorker  whose  father  came 
to  the  United  States  from  Italy  and 
founded  the  Italian-language  II  Pro- 


gresso.  Pope  served  family  corpora¬ 
tions  and  worked  for  the  (TIA  before 
he  borrowed  $75,000  and  bought  the 
weekly  17,000-circulation  New  York 
Enquirer  in  1952  and  turned  it  into  a 
tabloid.  His  father’s  empire  included 
newspapers  and  radio  stations. 

Pope  moved  the  National  Enquirer 
headquarters  to  Lantana  in  1971. 

4:  * 

William  V.  Shannon,  61,  journal¬ 
ist  and  author  and  the  U.S  ambassa¬ 
dor  to  Ireland  during  the  Carter 
administration,  died  Sept.  27  of  lym¬ 
phoma  at  University  Hospital  in  Bos¬ 
ton.  His  home  was  in  Brookline, 
Mass. 

Since  1981  when  he  returned  from 
Ireland,  Shannon  had  been  a  contrib¬ 
uting  columnist  with  the  Boston 
Globe  and  a  teacher  at  Boston  Uni¬ 
versity. 

A  Washington  correspondent, 
bureau  chief  and  columnist  for  the 
New  York  Post  during  1951-64,  Shan¬ 
non  then  joined  the  New  York  Times 
as  an  editorial  writer  and  syndicated 
columnist,  and  was  named  ambassa¬ 
dor  to  Ireland  in  1977. 

At  age  19,  Shannon  was  an  honors 
graduate  from  Clark  University  in 
1947  and  then  received  a  master’s 
degree  in  American  history  from  Har¬ 
vard  University,  and  briefly  was  on 
the  Massachusetts  Institute  of  Tech¬ 
nology  faculty  before  moving  to 
Washington  in  1949  as  a  free-lance 
writer. 

He  wrote  several  major  books  on 
history  and  politics,  including  a  best¬ 
seller,  “The  Truman  Merry-Go- 
Round,”  with  Robert  S.  Allen. 

*  *  ili 

Wayne  Thomis,  80,  a  Chicago  Tri¬ 
bune  reporter  who  covered  virtually 
every  “first”  in  American  aviation 
from  1932  to  his  retirement  in  1972, 
died  Sept.  28  in  Ft.  Lauderdale.  Soon 
after  retiring  he  went  to  work  for  the 
Ft.  Lauderdale  News. 

Thomis  was  also  a  pilot  who  flew 
more  than  150  different  types  of  air¬ 
planes  and  as  a  reporter  covered 
wars,  gangland  murders,  atomic 
bomb  tests,  politics  and  more. 

He  joined  the  City  News  Bureau  in 
Chicago  in  1925.  Two  years  after 
becoming  a  pilot  he  was  named  the 
Tribune’s  aviation  writer  in  1934  and 
doubled  as  a  pilot  for  publisher  Col. 
Robert  R.  McCormick. 

Thomis  enlisted  in  the  Navy  in 
World  War  II,  tested  Navy  planes  and 
delivered  them  to  combat  areas.  Dur¬ 
ing  the  Korean  War  he  covered  bat¬ 
tles  from  carrier-based  planes  and  on 
the  ground  and  later  was  a  correspon¬ 
dent  in  Vietnam. 
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what  a  response! 

A  SPECIAL  NOTE  TO  OCR  READERS  AND  ADVERTISERS; 

Recently,  (September  3rd  and  September  24th),  we  published  our  Personal  Computer  and  Color 
special  issues  (respectively).  Our  editorial  staff  worked  very  hard  to  make  these  special  sections  as 
informative  and  helpful  as  possible.  It’s  nice  to  know,  from  the  overwhelmingly  positive  response, 
that  their  hard  work  was  not  only  appreciated  but  that  the  information  provided  was  much  needed  by 
our  industry. 

Since  the  PC  (Sept.  3rd)  and  Color  (Sept  24th)  issues  were  published,  we  have  received  numerous 
calls  and  letters  requesting  extra  copies  of  the  sections  or  permission  to  reprint  certain  articles.  This 
is  a  testament  to  E&P’s  ability  and  willingness  to  find  out  and  serve  the  needs  of  our  readers. 

We  will  continue  to  provide  our  special  focus  issues,  the  next  one  being  our  PHOTOGRAPHY 
special  on  November  5th.  As  a  reader,  you  should  look  forward  to  yet  another  well-written  and 
composed  issue  providing  answers  and  insights  into  the  world  of  newspaper  photography.  As  an 
advertiser,  you  should  plan  on  being  in  this  special  secion  (closing  Oct.  26th)  giving  you  a  focused 
editorial  environment  that  will  strengthen  your  ad  message. 


P.S.  Here  are  some  special  issues  to  look  forward  to  the  remainder  of  1 988  and  into  1 989  . . . 


1988: 

Photography — Nov.  5  Trademark  —  Dec.3  Journalism  Awards  —  Dec.31 


1989: 

Review  &  Forecast  —  January  7 
Automotive  Advertising  —  March  1 8 
Personal  Computer  —  September  2 
Retail  Advertising  —  September  9 


Color  Issue  —  September  30 
Photography  Issue  —  November  1 8 
Trademark  Issue  —  December  2 
Journalism  Awards  —  December  30 


For  further  information  on  reprints,  extra  copies  or  advertising 
call  Don  Parvin  at  212  •  675  •  4380 

‘Remember,  advertising  as  well  as  subscription  rates  are  going  to  increase  for  1 989  so  be  sure  to  act  today  to  budget  for  the  correct  rates. 
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Ecilor  &  Pubisher  ^  ABP 

11Westl9thStreefNew>tork.  N  Y  10011  *212  675  4380  ANR^ 

FAX#  212  929  1259 


Libel  law  reform 

Panel  of  experts  recommends  ‘no  fault’  statute 


By  George  Garneau 

Current  libel  laws  fail  both  sides 
and  should  be  replaced  by  a  statute 
designed  to  determine  the  truth  and  to 
avoid  costly  litigation,  a  panel  of 
experts  has  recommended. 

The  proposed  law  would  prevent 
aggrieved  persons  from  collecting 
punitive  damages  for  libel.  It  would 
focus  on  a  speedy  “no-fault”  judicial 
determination  of  truth  or  falsehood, 
among  other  provisions  in  a  three- 
stage  process. 

News  organizations  would  get 
relief  from  the  chilling  effect  of  long, 
disruptive  suits  and  huge  damage 
awards,  according  to  the  proposal, 
but  they  would  sacrifice  some  key 
protections. 

“This  study  group  is  saying  that, 
after  all  the  multimillion-dollar  dam¬ 
age  suits  with  complex  verdicts  and 
muddled  messages,  the  really  impor¬ 
tant  purpose  of  libel  law  is  to  make 
sure,  when  someone  says  he  has  been 
libeled,  that  the  public  gets  a  timely 
judicial  determination  of  the  truth,” 
said  Newton  Minow,  director  of  the 
Annenberg  Washington  Program, 
sponsor  of  the  panel. 

The  proposal  was  reached  by  con¬ 
sensus.  There  were  dissenting  opin¬ 
ions  on  some  provisions. 

Bound  to  stir  controversy,  it  was 
aimed  at  finding  neutral  ground  on  a 
body  of  law  seen  as  out  of  hand, 
involving  protracted  litigation,  seven- 
figure  judgments  and  legal  fees,  and 
more  often  turning  on  legal  obscuri¬ 
ties  than  on  veracity. 


Current  law  protects  neither  “the 
reputations  of  people  who  have  been 
defamed”  nor  “journalists’  ”  free¬ 
dom  to  report  —  vigorously  and 
fairly  —  the  truth  as  they  can  best 
determine  it,”  Minow  said. 

The  proposed  Libel  Reform  Act 
includes  three  stages. 

Stage  I:  Plaintiffs  seek  a  retraction 
or  opportunity  to  reply.  If  the  defen¬ 
dant  concedes,  there  is  no  case. 


from  suing  for  infliction  of  emotional 
distress  or  invasion  of  privacy  if  the 
underlying  claim  stems  from  defama¬ 
tion;  clarifies  the  difference  between 
fact  and  opinion;  shelters  “neutral 
reportage”  such  as  accurately  quoted 
defamatory  statements  on  topics  of 
public  concern,  and  eliminates  the 
distinction  between  libel  and  slander. 

The  Annenberg  program,  part  of 
Northwestern  University,  had  no 


Smolla  admitted  some  parts  of  the  proposal  were 
“vulnerable  to  constitutional  challenge,”  including 
certain  aspects  of  damage  payments  and  the  loss  of 
protection  from  the  actual  malice  rule. 


Stage  Two:  Plaintiffs  who  do  not  get 
retractions  or  chances  to  reply  can 
sue.  A  declaratory  judgement,  or  no¬ 
fault,  trial  option  is  offered.  If  either 
side  accepts,  money  damages  are 
eliminated,  and  a  faster,  cheaper  trial 
ensues  to  determine  only  truth  or  fal¬ 
sity.  The  loser  pays  all  attorney’s 
fees.  The  defendant  loses  protections 
established  in  case  law,  including  the 
plaintiff  s  burden  of  proving  actual 
malice  against  public  figures. 

Stage  Three:  Affecting  a  minority  of 
cases  in  which  neither  side  agrees  to 
shorter  procedures,  it  decides  suits 
for  money  damages,  but  only  actual 
damages  proved  by  defendants. 

The  proposed  law  also  eliminates 
the  distinction  between  media  and 
non-media  clients;  limits  plaintiffs 


What 

happened  to 
ADI’S  26-200? 


see  page  51 .. . 


interest  in  promoting  the  proposal  to 
legislators,  according  to  Steve  Beh¬ 
rens,  a  staff  member.  Copies  were 
sent  to  some  legislators,  however. 

A  follow-up  discussion  is  planned 
Feb.  13. 

No  federal  libel  law  is  on  the  books, 
but  Rep.  Charles  Schumer  of  Brook¬ 
lyn,  N.Y.,  introduced  a  similar  bill  in 
1985  that  died  in  committee.  A 
Schumer  spokesperson  said  he  has  a 
copy  of  the  proposal  and  remains 
interested  in  a  process  to  allow  public 
figures  to  clear  their  names  while 
avoiding  the  chilling  effect  of  large 
judgments  against  the  media. 
Schumer  has  taken  no  position  on  the 
Annenberg  proposal. 

The  panel  of  1 1  people  included 
media  lawyers,  plaintiff  advocates, 
and  First  Amendment  legal  experts. 

The  Annenberg  Washington  Pro¬ 
gram,  now  in  its  sixth  year,  assesses 
how  communications  technologies 
and  current  public  policies  on  com¬ 
munications  affect  aspects  of  Ameri¬ 
can  life. 

Rodney  Smolla,  project  director 
and  legal  scholar  at  William  and  Mary 
College,  said  at  a  press  conference 
Oct.  17  he  was  convinced  at  the  first 
meeting  no  consensus  would  emerge 
but  that  all  sides  finally  agreed  on  the 
importance  of  “expeditious  correc¬ 
tion  of  the  public  record.” 

Smolla  admitted  some  parts  of  the 
proposal  were  “vulnerable  to  consti¬ 
tutional  challenge,”  including  certain 
(Continued  on  page  50) 
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Journalist  in  Space  Project  still  on  hold 


By  Debra  Gersh 

It  will  probably  be  a  long  count¬ 
down  to  liftoff  for  the  first  journalist  in 
space. 

The  Journalist  in  Space  Project, 
suspended  after  the  explosion  of  the 
space  shuttle  Challenger  in  January 
1986,  is  still  on  hold,  even  though 
NASA  recently  completed  the  first 
successful  shuttle  flight  since  the 
accident,  according  to  Alan  Ladwig, 
former  manager  of  the  spaceflight 
program  for  the  National  Aeronautics 
and  Space  Administration  and  now 
director  of  policy  and  special  projects 
for  the  office  of  exploration. 

Ladwig  explained  that  NASA  plans 
to  conduct  a  policy  review  of  its  pay- 
load  specialist  program  as  well  as  the 
teacher  and  journalist  in  space  plans. 

NASA  intends  to  look  at  the  entire 
spaceflight  participant  program,  and 
Ladwig  said  he  suspects  it  will  be  a 
couple  of  years  before  reinstituting 
the  teacher  in  space  program,  which 
is  slated  to  precede  the  journalist  in 
space. 

As  the  journalist  in  space  program 
ended  with  the  selection  of  40  national 


finalists,  Ladwig  pointed  out  that  a 
number  of  factors  will  have  to  be  con- 
sidered  when  the  program  is 
restarted,  including;  is  the  candidate 
still  a  journalist,  still  alive,  still  inter¬ 
ested,  still  with  the  same  media  com¬ 
pany,  are  there  new,  now-qualified 
candidates  seeking  to  apply? 

Ladwig  noted  that  the  future  of  the 

UT  establishes 
scholarship  named 
for  Sam  Papert 

The  College  of  Communication  of 
the  University  of  Texas  has  estab¬ 
lished  a  scholarship  in  media  sales 
named  for  Sam  Papert  Jr.  president 
of  the  Texas  Daily  Press  League  and 
head  of  the  Sam  Papert  Companies  in 
Dallas. 

The  Sam  Papert  Jr.  Advertising 
Scholarship  in  Media  Sales  will  be 
awarded  to  a  person  who  has  demon¬ 
strated  an  interest  in  a  career  in  media 
sales  in  time  for  use  in  the  1989  spring 
semester. 


programs  will  also  depend  on  the  poli¬ 
cies  on  the  next  administrator  of 
NASA. 

“It’s  not  going  to  happen  right 
away,”  he  said  of  restarting  the  pro¬ 
gram,  adding  that  the  space  adminis¬ 
tration  would  like  to  get  a  few  more 
flights  off  consistently  and  safely 
beforehand. 


The  university  honored  Papert  in 
recognition  of  his  work  as  a  member 
of  the  College  of  Communication 
Advisory  Council  that  included  lead¬ 
ing  a  drive  to  raise  funds  for  the 
establishment  of  a  media  sales  labora¬ 
tory  at  the  college. 

Gannett  grants 

Two  recent  Gannett  Foundation 
journalism  grants  totaling  $70,000  will 
help  support  programs  to  make  the 
public  aware  of  women’s  contribu¬ 
tions  to  the  media. 

The  foundation  also  gave  $325,000 
in  journalism  funding  this  summer  for 
programs  promoting  the  careers  of 
minority  journalists. 


Gordon  Wabls  •  Executive  Search 


BOB  BERNARD 


ANDY  HUNTLEY 


THREE  REASONS  WHY  WE  ARE  THE  LOGICAL  CHOICE! 

EXPERIENCE  *■  We  understand  your  business.  We  know  the  industry  because  we  came 
from  the  industry.  No  firm,  anywhere,  can  match  our  28  years  experience 
in  circulation,  finance,  marketing,  production,  and  general  management. 

EFFICIENCY  ~  Most  executive  search  firms  are  satisfied  to  fill  half  of  the  searches  they 
accept.  When  we  accept  a  search,  we  expect  to  fill  it!  Our  clients  are  well 
served  as  a  result. 


ECONOMY  -  Advertising,  interviewing,  reference  checking;  each  function  is  costly 
and  time  consuming.  When  it's  time  to  turn  to  a  third  party,  the  Gordon 
Wahls  Company  is  a  cost  effective  value  in  executive  search  work. 
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China:  a  long  way  to  go  before  press  freedom  takes  hold 


Not  only  legal  rights  but  restraints 
that  American  newspeople  take  for 
granted  are  just  beginning  to  take  hold 
in  China. 

China  has  neither  joined  the  Uni¬ 
versal  Copyright  Convention  nor 
signed  any  bilateral  copyright  agree¬ 
ments.  It  also  has  no  copyright  law  as 
such,  although  a  draft  law  has  been 
revised  18  times  and  submitted  to  the 
State  Council  a  year  ago. 

It  does  have  a  national  Copyright 
Administration,  which  was  estab¬ 
lished  in  April  to  settle  copyright  dis¬ 
putes.  It  insists  that  the  civil  law  is 
effective  in  protecting  intellectual 
property.  The  agency  is  encouraging 
Chinese  publishers,  film  makers,  rec¬ 
ord  and  cassette  producers  to  coop¬ 
erate  with  producers  overseas,  but 
foreign  articles  and  books  are  pirated 
wholesale. 

The  government  has  launched  a 
nationwide  crackdown  on  “vulgar” 
publications.  In  1985  it  published  reg¬ 
ulations  to  combat  publications 
“involving  superstitions,  detailed 
descriptions  of  sex,  violence  and 
obscene  images.”  This  year  it  com¬ 


China 

(Continued  from  pcif>e  17} 


some  local  leaders  that  they  ordered 
the  recall  of  all  copies  and  told  the 
paper’s  editorial  staff  to  write  self- 
criticisms. 

After  the  Chinese  Youth  News,  a 
Beijing  daily,  got  wind  of  the  incident, 
it  sent  five  reporters  to  Gansu  to 
expose  it,  and  republished  the 
offending  article.  The  mayor’s  own 
self-criticism  appeared  in  the  Wuwei 
paper. 

There  are  some  other  heartening 
signs  of  a  maturing  information  sys¬ 
tem  in  China. 

The  New  China  News  Agency,  or 
Xinhua,  which  has  7,000  employees, 
wants  to  be  not  only  the  biggest  but 
the  best  of  the  world’s  news  services. 
It  is  embarked  on  an  ambitious 
improvement  program,  though  it  is 
required  to  be  self-sufficient  and,  as 
an  official  service,  labors  under  many 
restraints. 

Taken  on  its  face,  its  style  guide  is  a 
model  of  responsibility.  It  says,  for 
example,  that  “balance  is  particularly 
essential  in  stories  about  politicians. 
There  is  always  the  danger  of  letting 
one  side  get  the  upper  hand  in  a  story 


plained  that  some  publications  that 
were  banned  have  come  back  on  the 
market,  including  some  published  by 
state-run  publishing  houses,  many  of 
which  are  now  required  to  be  profit- 
oriented. 

Libel  suits  are  becoming  more  com¬ 
mon.  In  May,  a  Chinese  court  heard  a 
libel  suit  filed  by  three  persons  against 
an  official  newspaper  in  what  was 
called  the  first  such  case  in  the  nation. 
The  judge  found  the  report  justifiable 
by  truth. 

In  June  a  Shanghai  court  ruled  that 
as  a  paper  the  Shanghai  Cultural  and 
Arts  News  libeled  a  singer  and  war 
hero  the  paper  falsely  had  said 
refused  to  perform  at  a  show. 

Under  a  provision  of  China’s  civil 
code  which  came  into  effect  on  Jan.  1 , 
1987,  it  is  illegal  to  use  a  person’s 
photograph  for  profit  without  con¬ 
sent.  Late  last  year  the  parents  of  a  5- 
year-old  girl  got  compensation  of 
1,000  yuan  ($270)  through  a  lawyer 
from  a  Hangzhou  pharmaceutical 
plant  that  had  used  her  picture  on 
labels  of  more  than  a  million  cases  of  a 


because  its  exponents  say  things  that 
are  colorful  or  outrageous.  The  story 
should  provide  a  context,  as  fully  and 
accurately  as  possible.”  It  also  says 
the  “most  important  part  of  any  jour¬ 
nalist’s  duty  is  to  get  the  story  right.” 

More  openness  is  characterizing 
the  other  modes  of  expression  as  well . 
The  arts  are  becoming  more  permis¬ 
sive.  Painting  is  no  longer  didactic 
and  proletarian,  and  the  first  nude 
painting  was  exhibited  this  year. 

Like  the  press,  the  film  industry  is 
asking  for  a  law,  in  this  case  so  that 
censorship  will  become  systematic 


The  Nevada  Supreme  Court  ruled 
Sept.  29  that  the  state’s  shield  law 
protects  Las  Vegas  Sun  executives 
Herman  (Hank)  and  Brian  Greenspun 
from  having  to  reveal  their  sources  for 
columns  criticizing  a  business  rival. 

The  court  also  imposed  restrictions 
to  insure  that  the  shield  law  does  not 
create  any  special  privileges  for  jour¬ 
nalists  involved  in  libel  suits  of  the 
kind  filed  against  the  Greenspuns  by 
Yellow-Checker  Cab  Co.  owner  Mil- 
ton  Schwartz. 

The  Greenspuns  in  their  columns 
had  accused  Schwartz  of  jeopardizing 


nutritional  drink  for  children. 

Also  in  June,  a  well-known  come¬ 
dian  called  a  press  conference  in 
Beijing  to  announce  he  was  suing  a 
publication  in  Hunan  Province,  the 
Hunan  Radio  and  TV  Journal,  for  a 
similar  incident,  alleging  he  got  huffy 
and  refused  to  perform  at  ah  evening 
party  despite  an  oral  contract  with  the 
sponsors,  one  of  which  was  the  tv 
station. 

Free  press-fair  trial  issues  are  vir- 
tualy  unheard  of  in  China.  Papers 
impute  guilt  with  abandon  whenever 
reporting  on  an  arrest  and  rarely  use 
the  word  suspect.  However,  an  arti¬ 
cle  in  China  Youth  in  June  argues  that 
there  should  be  a  presumption  of 
innocence  in  a  country  that  is  “pro¬ 
moting  democratic  construction.” 

It  took  a  purely  libertarian  stance: 
“Between  the  two  extremes  of  never 
wronging  an  innocent  person  and  of 
letting  a  criminal  off  scot-free,  the 
principle  demands  that  people  choose 
the  former  so  as  to  ensure  that  peo¬ 
ple’s  personal  rights  will  not  be 
infringed  upon.” 

—  Milton  Hollstein 


and  censors’  qualifications  will  be 
spelled  out.  Officials  would  presum¬ 
ably  no  longer  be  able  to  blacklist 
films  arbitrarily. 

Television  is  more  doctrinaire  than 
the  print  press.  Most  of  the  domestic 
news  centers  on  receptions  and 
meetings,  with  copious  use  of  film 
showing  cadres  listening  like  waxen 
figures  to  reports.  Nevertheless,  Cen¬ 
tral  China  Television,  the  nationwide 
service  in  Beijing,  went  to  the  unusual 
lengths  of  inviting  people  from  the 
foreign  community  to  criticize  its  six- 
times-a-week  English  news  service 
and  aired  the  critique  in  its  entirety. 


the  safety  of  cab  drivers  and  Las 
Vegas  residents  and  demanded  the 
removal  of  a  30,000  gallon  propane 
tank  used  to  fuel  his  cabs. 

Schwartz  operates  a  cable  televi¬ 
sion  company  which  competes  with 
one  owned  by  the  Greenspuns.  He 
said  the  competition  was  behind  their 
criticism  of  the  propane  tank,  which 
eventually  was  removed. 

Schwartz  won  a  lower  court  order 
allowing  him  to  get  from  the  Greens¬ 
puns  materials  relating  to  anyone  or 
any  document  specifically  mentioned 
in  the  editorials. 


Court  rules  shield  law  covers  two  execs 
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Presidential 

(Continued  from  page  13) 

Dukakis:  I  fully  support  the  Freedom  of  Information 
Act,  believing  that  it  guarantees  citizens  the  right  to  know 
about  the  activities  of  their  government.  Recent  efforts  to 
amend  it  by  the  Reagan  administration  are  excuses  for 
government  secrecy. 

What  are  your  views  with  regard  to  use  of  press  creden¬ 
tials  as  a  cover  in  CIA  or  other  covert  government  opera¬ 
tions? 

Bush:  The  CIA  and  the  other  sensitive  agencies  must 
obey  the  law  as  every  other  agency  of  government.  I 
believed  that  as  head  of  the  CIA  and  I  believe  that  now. 
But  the  law  acknowledges  the  special  protections  needed 
by  agencies  such  as  these.  In  the  intelligence  and  defense 
business,  the  inappropriate  or  sometime  illegal  release  of 
information  can  put  both  individual  lives  and  the  nation  as 
a  whole  at  risk.  That  is  a  chance  1  will  not  take. 

Dukakis:  I  am  opposed  to  any  intelligence-gathering 
agency  of  the  United  States  using  press  credentials  as  a 
cover  for  covert  operations.  Such  activity  is  inconsistent 
with  the  traditional  role  of  the  news  media,  engenders 
feelings  of  cynicism  toward  the  government  and  the  press, 
and  may  result  in  endangering  the  lives  and/or  compro¬ 
mising  legitimate  reporters. 

*  *  * 

ASNE  conducted  its  first  survey  of  the  press  views  of 
presidential  candidates  in  1980,  and  repeated  the  effort  in 
1984.  All  three  projects  have  been  directed  by  David 


Stolberg,  assistant  general  editorial  manager  of  Scripps 
Howard  Newspapers  in  Cincinnati.  In  1988,  Peter  Brown, 
Scripps  Howard’s  chief  political  correspondent,  was 
instrumental  in  acting  as  liaison  with  the  Bush  and  Duka¬ 
kis  campaign  staffs. 

The  questionnaire  was  submitted  to  both  candidates  in 
letters  mailed  Aug.  8  from  Cincinnati.  Answers  by  Labor 
Day,  Sept.  5,  were  requested.  Bush’s  replies  were 
received  Sept.  1.  Dukakis’  replies  to  two  questions  were 
received  Sept.  19,  and  he  was  given  additional  time. 
Responses  to  all  the  questions  arrived  Oct.  4. 

John  Seigenthaler,  ASNE  president,  editor  and 
publisher  of  the  Nashville  Tennessean  and  editorial  direc¬ 
tor  of  USA  Today, commented: 

“We  appreciate  the  time  taken  and  the  thought  invested 
by  these  two  extraordinarily  busy  candidates.  In  our 
democratic  system,  it  is  essential  that  the  president  under¬ 
stands  and  appreciates  that  the  people  must  have  access  to 
information  about  their  government  if  they  are  to  make 
intelligent  decisions.  It  is  crucial  that  the  president  ‘sup¬ 
ports  and  defends’  the  free  press  guarantee  of  the  Consti¬ 
tution. 

“Since  the  Bill  of  Rights  was  adopted,  totalitarian 
regimes  abroad  have  paid  lip  service  to  the  freedom  of  the 
press,  but  made  the  press  the  first  target  of  repression.  In 
our  society,  the  Founding  Fathers  knew  from  the  begin¬ 
ning  that,  as  Jefferson  said,  ‘When  the  press  is  free  and 
everyone  able  to  read,  all  is  safe.’ 

“In  answering  these  questions,  the  two  candidates  com¬ 
mit  themselves  to  openness.  It  will  be  up  to  the  public  and 
the  press  to  monitor  how  well  President  Bush  or  President 
Dukakis  keeps  that  commitment. 

“I  would  like  to  express  my  appreciation  to  Stolberg  and 
Brown  of  Scripps  Howard  for  taking  the  initiative  in  this 
effort.” 


SNPA  launches  three-year  literacy  program 


By  Andrew  Radolf 

The  Southern  Newspaper 
Publishers  Association  has  launched 
an  ambitious  three-year  program  to 
promote  literacy  in  a  region  where 
illiteracy  and  dropout  rates  are  the 
highest  in  the  nation. 

The  program  was  announced  Oct. 
17  at  SNPA’s  annual  convention  in 
Boca  Raton,  Fla. 

Robert  J.  Hively,  chairman  of  the 
SNPA  literacy  committee  and 
publisher  of  the  Knoxville  (Tenn.) 
News-Sentinel,  stressed  that  the 
“fires  of  illiteracy”  in  the  South 
threaten  “to  consume”  the  region’s 
prosperity. 

He  said  there  are  an  estimated  12.1 
million  adult  illiterates  in  the  South 
costing  the  region  more  than  $50  mil¬ 
lion  a  year  in  welfare  and  other  costs 
and  lost  productivity. 

“Illiteracy  is  society’s  problem; 
not  just  ours,”  said  Burl  Osborne, 
president  of  the  Dallas  Morning 
News. 

While  neither  newspapers  nor  any 
other  institution  “acting  alone  will  be 
able  to  solve  the  problem,”  he  said. 


SNPA  members  can  “take  a  leading 
role  in  pressing  for  solutions.” 

The  SNPA  program,  while 
intended  to  benefit  all  members,  will 
be  particularly  concerned  in  helping 
smaller  newspapers  with  their  leaner 
staffs  and  budgets  find  ways  to  be 
effective  in  the  battle  against  illiteracy 
in  their  communities,  Hively  said. 

The  program  will  stress  combating 
illiteracy  and  dropping  out  among  stu¬ 
dents  as  well  as  fighting  adult  illiter¬ 
acy. 

“We  first  have  to  stop  that,” 
Hively  said  in  reference  to  kids  not 
graduating  from  high  school. 

The  SNPA  program,  approved  by 
the  board,  will  be  run  by  the  SNPA 
Foundation  and  funded  separately 
from  the  SNPA  dues  structure. 
Grants  have  already  been  made  by  a 
number  of  newspapers,  foundations 
and  journalistic  organizations  includ¬ 
ing  the  Knight  Foundation,  Media 
General,  Harte-Hanks  Communica¬ 
tions,  Scripps  Howard  Foundation, 
S.  I.  Newhouse  Foundation,  Cox 
Newspapers,  Arkansas  Democrat, 
Nashville  Banner  and  Oklahoma  City 


Daily  Oklahoman. 

Outgoing  president  Larry  Franklin, 
executive  vice  president  of  Harte- 
Hanks,  said  the  three  year  program 
will  cost  “in  excess  of  $200,000. 
We’re  well  on  our  way  to  funding  the 
first  year.” 

As  part  of  the  program,  the  SNPA 
board  has  approved  the  hiring  of  a 
full-time  literacy  coordinator  who  will 
be  responsible  for  analyzing,  devel¬ 
oping,  producing,  and  distributing 
specific  materials  to  newspapers  and 
community  agencies  in  order  to  set  up 
ongoing  programs.  The  coordinator 
will  also  work  with  other  industry 
groups. 

The  literacy  committee  has  also 
approved  a  plan  developed  by  Bob 
Haring,  publisher  of  the  Tulsa  (Okla.) 
World  to  establish  a  literacy  task 
force  of  reporters  and  editors  who 
would  produce  articles  researching 
illiteracy  in  the  South  and  offering 
solutions. 

Ken  Jackson,  living  and  book  edi¬ 
tor  at  the  World,  will  assist  Haring  in 
organizing  the  task  force. 
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Yon  Could  Have  the 

Whole  Market  ListeniM 

To  Your  Newspaper.^ 

1  1. 


CITYLINE 

unfolds  a  bigger  market 
by  bringing  phone  power  to  your 
news  and  advertising.  With  CITYLINE  you 
create  a  new  outlet  for  your  editors  and  reporters, 
a  powerful  new  vehicle  for  your  advertisers,  a  truly 
new  public  service  that  no  one  in  your  market  can  duplicate. 
CITYLINE,  a  24-hour  information  source,  strengthens  the  bonding 
between  your  newspaper  and  the  community.  And  it's  easy  to  produce 
and  update.  ■  CITYLINE  means ...  ■  increased  ad  revenues  —  new 
classified  services  ■  new  readers  ■  exclusive  positioning  ■  more 
attention  for  every  editorial  and  advertising  section  ■  higher 
community  service  profile  ■  more  national  ad  dollars  because  of  the 
national  CITYLINE  network  ■  instant  accurate  market  surveys  at  a 
minute's  notice  ■  a  sharper  competitive  edge  —  steal  dollars  from 
other  media  competitors  ■  national  programming  feeds  for  AP, 
DowPhone  and  Brite  ■  Call  us  for  information  on  how  you  can  be  your 
market's  only  CITYLINE  affiliate.  ■  (316)  687-4444 
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New  production  plants  and  newspaper  facilities 


California’s  Alameda  Newspaper 
Group,  publisher  of  four  Alameda 
County  dailies  (combined  circulation 
of  about  110,(X]i0),  will  break  ground 
this  fall  on  a  $  15-million  complex  in  a 
Pleasanton  business  park.  Construc¬ 
tion  is  expected  to  take  about  a  year. 

The  55,()00-square-foot  facility  will 
house  The  Herald,  serving  10  com¬ 
munities  including  Dublin,  where  the 
paper  is  currently  based  in  a  building 
about  half  that  size.  The  three  other 
Alameda  papers  are  printed  at  the 
Daily  Review  plant  in  Hayward.  The 
paper  would  provide  no  information 
equipment  installation. 

♦  ♦  ♦ 

Southam  Inc.  announced  that  a 
$50-million  (Canadian)  satellite  print¬ 
ing  plant  will  be  built  in  Surrey,  B.C., 
for  Pacific  Press  Ltd.,  publisher  of  the 
Vancouver  Sun  and  The  Province. 
Completion  is  expected  by  1990.  The 
first  of  two  presses  is  to  be  in  by 
March,  with  the  second  to  follow 
within  three  months. 

The  existing  plant  has  four  lines  of 
Goss  Mark  I  letterpresses  and  one  line 
of  Web  Press  Corp.  Atlas  presses. 
Combined  weekday  circulation  is 
about  400,000.  According  to  the 
Canadian  Press,  Pacific  Press  presi¬ 
dent  Bill  Wheatley  said  the  new  plant 
will  print  slightly  more  than  half  the 
run  for  both  papers. 

Production  manager  Jerry  Marr 
told  E&P  that  presses  for  the  new 
plant  will  be  Hoe  Colormatics  from  the 
Riverside,  Calif.,  Press-Enterprise. 
The  letterpress  equipment  will  be 
converted  for  flexographic  printing 
by  MAN-Roland.  In  all,  Marr  said, 
there  will  be  29  printing  couples  on 
each  press,  representing  10  units, 
with  eight  reelstands  installed  ini¬ 
tially. 


“We’ll  be  going  with  on-line 
inserting,’’  said  Marr.  The  new  plant 
is  designed  for  an  automated  mail- 
room  and  reelroom.  Decisions  on  roll 
handling  and  mailroom  equipment  are 
expected  in  the  next  month. 

*  *  * 

The  new,  385,000-square-foot  Fort 
Lauderdale  NewsISun  Sentinel  pro¬ 
duction  plant  in  nearby  Deerfield 
Beach  is  almost  complete.  It  is  to  be 
the  first  installation  of  a  full  line  of 
Goss  Colorliner  presses  (five  nine- 
unit  presses,  with  provision  to  add 
units). 

Equipment  at  the  exisitng  facility 
includes  letterpress,  fiexo  and  offset 
units,  with  a  maximum  speed  of 
55,000  cph,  compared  with  the  Color- 
liner’s  75,000-cph  rating. 

In  addition  to  the  presses,  the  plant 
will  include  a  Graphic  Management 
Associates  straight-line  inserting  sys¬ 
tem,  Hall  tray  system  and  Ferag  grip¬ 
per  conveyor  in  the  mailroom,  and 
FMC  Corp.  automatic  guided  vehi¬ 
cles  for  newsprint  roll  handling. 

Presses  are  being  installed  and 
printing  is  possible  before  year’s  end, 
although  project  completion  is  not 
scheduled  until  late  1989.  Also,  some 
inserting  operations  are  expected  to 
begin  this  year. 

The  plant  was  designed  around  the 
equipment,  according  to  engineering 
and  planning  manager  Richard 
Keener.  The  building  was  oriented  on 
its  23-acre  site  in  order  to  allow  rail 
delivery  of  newsprint  directly  into  the 
plant. 

!|C  « 

Following  relocation  of  other  oper¬ 
ations  to  a  new  15,()()0-foot  downtown 
facility,  the  Camden,  S.C.,  Chroni¬ 
cle-Independent  has  installed  its  Har¬ 


ris  V-25  press  at  the  new  site.  During 
press  erection  and  testing,  the  old  six- 
unit  News  King  printed  the  paper  at 
the  old  plant.  Co-publisher  Mike 
Mischner  said  the  new  press  would 
take  over  full  production  by  mid-Sep¬ 
tember. 

The  new  plant  offers  the  triweekly 
three  times  the  space  it  previously 
occupied.  Its  storage  area  holds  100 
tons  of  newsprint. 

According  to  co-publisher  Glenn 
Tucker,  the  paper  will  be  doing  com¬ 
mercial  printing.  “We’ve  designed 
the  production  portion  of  this  plant 
around  a  commercial  web  operation, 
and  we  hope  to  carve  out  a  niche  for 
ourselves  in  this  business,”  Tucker 
said. 

*  *  * 

Baltimore-based  Whiting-Turner 
Contracting  Co.  was  chosen  by  the 
Baltimore  Sun  for  preconstruction 
services,  already  under  way,  at  its 
new  Port  Covington  production-dis¬ 
tribution  facility  in  South  Baltimore. 
Site  grading  is  expected  to  begin 
within  a  month. 

The  $  10.5-million  aquisition  of  60 
acres  of  a  former  waterfront  rail  ter¬ 
minal  will  be  used  to  develop  an  urban 
business  park.  Chas.  T.  Main  is 
architect  and  engineer  for  the  plant 
that  will  be  among  the  first  Goss  Col¬ 
orliner  installations.  Start-up  is 
expected  in  two  years. 

AM  International 
completes  sale 
of  Harris  Graphics 
Web  Press  Group 

AM  International  completed  the 
sale  of  its  Harris  Graphics  Web  Press 
Group  to  Heidelberger  Druckmaschi- 
nen  Oct.  6  in  a  transaction  valued  at 
$300  million. 

AM  said  it  realized  cash  proceeds 
in  excess  of  $230  million  from  the 
sale,  after  payment  of  various  costs. 
It  said  the  purchaser  would  be  respon¬ 
sible  for  the  $52-million  principal 
amount  of  the  Harris  Graphics  14% 
subordinate  debentures. 

“The  cash  proceeds  from  the  sale 
have  been  used  to  reduce  debt,  which 
results  in  a  substantially  strengthened 
balance  sheet  and  greater  mobility  to 
invest  in  growth  areas  of  the  global 
graphics  markets  in  the  future,”  said 
AM  chairman  and  chief  executive 
Merle  H.  Banta. 


When  seeking  a  good  pre-owned  web  offset  press, 
what  do  you  look  for? 

QUALITY  •  RELIABILITY  •  CONSISTENCY  •  FLEXIBILITY 
EXPERTISE  •  EXPERIENCE  •  SERVICE  •  EASE  OF  OPERATION 
Get  in  Touch  with  the  Leaders! 

78  years  of  experience  in  buying,  selling,  rebuilding  and  customizing 
press  equipment.  We  specialize  in  Goss,  Harris,  King  Press  and  Solna. 


(T%  INLAND 

Newspaper  Machinery  Corporation 


Lenexa,  Kansas 


1-800-255-6746 


(913)  492-9050 


Telex:  42362 
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Technical  briefs 


Stauffer 

announces 

installations 

In  addition  to  a  Stauffer  Gold 
installation  at  the  Galesburg  (111.) 
Register-Mail,  Stauffer  Media  Sys¬ 
tems  has  announced  several  more 
orders  for  its  library  system,  includ¬ 
ing  the  Ohio  State  University  Lan¬ 
tern,  seven  other  U.S.  newspapers, 
Bermuda’s  Royal  Gazette  and  Editor 
&  Publisher  magazine. 

The  last  is  for  Stauffer’s  newest 
Macintosh-based  system,  which  has 
been  in  use  since  July  at  Stauffer’s 
own  Morning  Sun,'\n  Pittsburg,  Kan. 

Harris  Graphics 
fined  for 
role  in  boycott 

Harris  Graphics  Web  Press  Group 
has  been  fined  $3,000  for  allegedly 
cooperating  with  the  Arab  League 
boycott. 

According  to  a  statement  from  the 
U.S.  Commerce  Department’s  assis¬ 
tant  secretary  for  export  enforce¬ 
ment,  G.  Phillip  Hughes,  Harris 
Graphics  in  1984  and  1985  provided 
prohibited  information  to  Syria,  an 
Arab  League  country,  about  its  busi¬ 
ness  relations  with  boycotted  coun¬ 
tries. 

The  action  would  be  a  violation  of 
the  anti-boycott  provisions  of  the 
Export  Administrations  Act. 

AM  International  spokeswoman 
Marion  G.  Durk  said  because  the 
alleged  violations  happened  before 
AM  purchased  Harris  Graphics  in 
1986  the  company  would  have  no 
comment  on  them. 

“We  have  enforced  a  very  strict 


WE  KEEP  YOUR 
MAILROOM 
UP  TO  SPEEO 

QUIPP  SYSTEMS,  INC. 

480DN.W.  157th  STREET 
HIALEAH,  FLORIDA  33014-6434 

(305)623-8700 


code  of  ethics  that  governs  the  way 
we  do  business  with  foreign  govern¬ 
ments,’’  she  said.  “It  is  rigidly 
enforced,  people  have  to  sign  it  every 
year.’’ 

Harris  Graphics  Web  Press  Group 


was  a  subsidiary  of  Chicago-based  AM 
International,  which  sold  the  com¬ 
pany  to  the  West  German  firm  Druck- 
maschinen  STET  A.G.  in  July  for 
$300  million. 

The  sale  was  closed  on  Oct.  6. 


Morris  acquires  directories  firm 


Augusta,  Ga. -based  Morris  Com¬ 
munications  has  purchased  Consoli¬ 
dated  Directories  Inc.  of  Burlington, 
N.C.,  a  publisher  of  independent  tele¬ 
phone  directories. 

Consolidated  has  sales  operations 


throughout  North  and  South  Carolina 
and  Georgia,  publishing  more  than  20 
directories. 

Less  than  five  years  old.  Consoli¬ 
dated  offers  “talking  yellow  pages’’ 
in  many  of  its  markets. 


Instant 

Background 

Information.  That’s  where  great  journalism  begins.  When 
today’s  news  breaks,  you  can’t  wait  hours  to  flesh  out  a  story. 

You  need  backgroimd  at  your  fingertips.  Electronically  fast 
from  VU/TEXT. 

With  VU/TEXT  you  can  look  inside  yesterday’s,  last  week’s 
and  last  year’s  newspaper— today.  You  can  dig  into  the  world’s 
largest  full-text  newspaper  database — 40  newspapers  and  150 
regional  business  journals  that  give  you  the  inside  story.  In  seconds, 
you  can  access  on-the-spot  reports  from  local  journalists  about 
people,  events,  companies,  industries,  opinions  and  produas. 

Plus,  with  36  newspapers  that  are  exclusive  to  VU/TEXT, 
you’re  getting  background  information  you  can’t  get  on-line 
an)rwhere  else. 

You  can’t  wait  to  get  information,  so  don’t  wait  to  get 
VU/TEXT. 

ail  VU/TEXT  today.  1-800-323-2940.  In  PA  (215)  574-4400. 

VU/TEXT 

A  Knight-Ridd^r  Company 

325  Chestnut  Street,  Suite  1300,  Philadelphia,  PA  19106 
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Infographics 

Editors  believe  the  use  of  news  graphics  will  continue  to  grow 


By  George  Garneau 

Newspaper  editors  overwhelm¬ 
ingly  see  informational  graphics  as  a 
growth  industry  on  news  pages  into 
the  next  century. 

So-called  infographics  —  subject 
of  heightened  attention  at  many  news¬ 
papers  following  the  lead  of  USA 
Today  —  will  soar  in  importance  in 
the  next  dozen  years,  according  to  a 
survey  of  the  American  Society  of 
Newspaper  Editors. 

Of  over  350  publishers  and  execu¬ 
tive  and  managing  editors  respond¬ 
ing,  92%  said  newspapers  will  use 
more  infographics  in  the  next  five 
years,  and  90%  said  graphics  will  play 
a  bigger  role  by  the  year  2000,  regard¬ 
less  of  newspaper  size. 


“These  are  the  glory  days  of  infor¬ 
mational  graphics  and  there  is  no  end 
in  sight,”  Howard  I.  Finberg,  assis¬ 
tant  managing  editor  of  the  Arizona 
Republic,  said  in  a  report  on  his  study 
at  the  American  Press  Institute’s  J. 
Montgomery  Curtis  Memorial  Semi¬ 
nar  recently. 

Color,  computers  and  newspaper 
design  also  will  assume  greater  impor¬ 
tance  by  2000,  nearly  nine  out  of  10 
editors  said. 

The  visual  element  of  a  newspaper 
expected  to  gain  least  importance: 
photography.  Six  of  10  editors  said  it 
would  become  more  important, 
slightly  behind  typography. 

Infographics  are  not  a  “fad,”  as 
some  critics  say,  but  “are  likely  to 
become  a  more  integral  part”  of  daily 
newspaper  fare,  Finberg  said. 
Despite  USA  Today’s  critics,  its  lead 
in  graphics  and  visual  presentation  of 
news  with  color  will  be  followed  by 
other  newspapers. 

Graphics  linked  to  stories  and 
standing  alone  will  become  more 
common,  Finberg  predicted. 

Growing  emphasis  on  graphics  will 
change  how  news  is  edited,  Finberg 


said,  and  will  engender  a  new  breed  of 
“visual  journalists”  who  can  trans¬ 
form  words  and  numbers  into  graph- 
ics  that  convey  information 
succinctly  —  at  a  glance. 

He  warned,  however,  that  the 
“garbage  graphic”  can  disserve  read¬ 
ers  by  squandering  scarce  news  space 
on  “empty”  graphics. 

In  an  odd  contradiction,  editors 
also  strongly  favored  increased  fund¬ 
ing  be  channeled  into  traditional 
reporting.  Asked  where  they  would 
concentrate  extra  resources,  over 
40%  said  reporting,  30%  said  editing, 
and  just  10%  said  graphics. 

A  majority  of  those  surveyed,  61%, 
believed  total  space  devoted  to  news 
will  be  the  same  or  smaller  by  2000. 


With  more  graphics  and  smaller 
news  holes,  competition  will  intensify 
for  scarce  space,  Finberg  said. 

“This  contest  for  space  will  require 
editors  and  visual  journalists  to  plan 
earlier,  think  faster  and  edit  tighter,” 
he  said.  “Editors  will  need  to  ask 
themselves  whether  they  can  afford 
not  to  present  short  pieces  of 
information  —  either  in  graphics  or 
words  —  to  make  their  newspaper  a 
more  vital  part  of  their  readers’  hur¬ 
ried  lives.” 

Nearly  three  of  four  editors  polled 
expected  more  front-page  visuals  by 
2000;  2%  predicted  fewer. 

On  the  number  of  Page  One  stories, 
44%  it  would  not  change,  34%  pre¬ 
dicted  more,  22%  said  fewer. 

The  loser  in  this  emerging  news 
blend  is  photography. 

“It  seems  that  the  increasing  inter¬ 
est  with  informational  graphics  will  be 
at  the  expense  of  photography,  with 
many  editors  expecting  that  their 
interest  and  space  commitment  to  pic¬ 
tures  will  stay  the  same  or  even 
decrease,”  Finberg  asserted. 

While  not  signaling  the  obituary  of 
newpaper  photography,  the  survey 


indicates  readers  hunger  for  “infor¬ 
mation,”  Finberg  said. 

He  suggested  the  survey  shows  edi¬ 
tors  have  recognized  the  potential  of 
infographics  as  “a  new  and  dynamic 
way  of  attracting  and  keeping  readers 
of  their  newspapers.” 

Finberg  said  in  an  interview  the 
survey,  with  an  above-average 
response  rate  of  about  35%,  was  an 
attempt  to  quantify  apparent  trends  in 
the  growth  of  newspaper  graphics  and 
design. 

The  biggest  challenge,  the  report 
concluded,  will  be  “to  persuade  edi¬ 
tors  to  put  additional  money  into  the 
visual  areas  of  the  newspaper  — 
more  staff  members,  more  equip¬ 
ment  and  more  space  in  the  paper. 
And  those  staff  members  will  need  to 
be  trained  in  both  ‘word’  and  ‘visual’ 
journalism.” 

Finberg  concluded:  “To  achieve 
the  quality  of  informational  graphics 
that  we  strive  for  and  that  readers 
deserve,  all  journalists  need  to  break 
through  the  barriers  that  separate 
visuals  and  words  and  look  at  the 
presentation  of  information  as  the 
ultimate  goal  of  any  newspaper.” 

Globe  and  Mail 
hikes  ad  rates 

The  Toronto  Globe  and  Mail 
announced  it  will  raise  its  rates  for  all 
categories  of  advertising  by  6.5%  on 
Jan.l,  1989. 

The  increase  came  in  response  to 
higher  costs,  especially  wages  and 
newsprint. 

The  Globe  and  Mail  said  its  daily 
average  sales  for  1988  are  projected  to 
be  333,000,  up  from  326,200  last  year. 
Most  of  that  growth  came  from  the 
national  edition,  with  average  circula¬ 
tion  at  33,000,  compared  with 
26,000  a  year  ago. 

RIT  gets  grant 
for  $500,000 

The  Scripps  Howard  Foundation 
has  awarded  the  Rochester  Institute 
of  Technology  a  $500,000  grant 
toward  development  of  the  universi¬ 
ty’s  new  Center  for  Newspaper  Oper¬ 
ations. 


Of  over  350  publishers  and  executive  and  managing 
editors  responding,  92%  said  newspapers  will  use 
more  infographics  in  the  next  five  years . . . 
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How  to 
improve 
your  paper's 
circulation 


production  and  an  ability  to  offer 
the  widest  range  of  alternatives  to 
satisfy  production  requirements.  We 
can  design  single-source  systems 
incorporating  a  wide  range  of  Webb 
products,  induding  Towveyoi®  floor 
conveyors,  Prontow®  Automatic 
Guided  Vehicles,  appropriate  control 
systems  and  Webb-Tria)^  Automated 
Storage  and  Retrieval  Systems.  Webb 
engineers  design  each  system  with 
the  material  handling  products  nec¬ 
essary  to  handle  the  demands  of 
the  facility  it  serves. 

Implementing  the  right  newsprint 
roll  handling  system  may  be  the 
first  step  towards  achieving  the  effi- 
dency  and  quality  you  need  to 
increase  your  readership.  Contact 
a  Webb  representative  for  a  free 
brochure  on  the  latest  newsprint 
roll  handling  techniques  and  see 
what  we  can  do  to  improve  your 
paper's  circulation. 


Improving  your  paper's  circulation 
in  your  leelioom  has  been  our 
business  for  over  thirty-five  years. 

The  Jervis  B.  Webb  Company  was 
one  of  the  first  companies  to  apply 
material  handling  tedinology  to 
newsprint  roll  handling.  Our  sys¬ 
tems  currently  operate  in  newspaper 
publishing  facilities  across  the  U.S. 
and  Canada,  transporting  newsprint 
rolls  from  receiving  docks  to  presses 
in  the  most  timely,  effident  manner 
possible. 

Our  success  in  newsprint  roll 
handling  stems  from  an  in-depth 
working  knowledge  of  newspaper 


Jervis  B.  Webb  Company 
World  Headquarters,  Webb  Drive 
Farmington  Hills,  Ml  48331-5624 
(313)  553-1220 
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Heloise  and  Feiffer  address  NFC  crowd 

The  columnist  and  cartoonist  give  very  different  speeches  to  about 
350  people  attending  ‘How  to  Become  Syndicated’  seminar 


By  David  Astor 

The  approximately  350  people 
attending  the  “How  to  Become  Syn¬ 
dicated”  seminar  in  New'  York  City 
earlier  this  month  are  trying  to  break 
into  the  business  with  a  variety  of 
feature  approaches.  And  they  cer¬ 
tainly  got  two  very  different  speakinfi 
approaches  from  the  keynoters  at  the 
Newspaper  Features  Council  (NFC) 
event. 

Jules  Feiffer,  the  Pulitzer  Prize¬ 
winning  editorial  cartoonist  for  the 
Village  Voice  and  Universal  Press 
Syndicate,  delivered  a  scathing  con¬ 
demnation  of  the  Reagan  administra¬ 
tion  and  related  matters.  And  colum¬ 
nist  Heloise  of  King  Features  Syndi¬ 
cate  offered  a  number  of  amusing 
anecdotes,  including  descriptions  of 
some  exceptionally  weird  reader 
mail. 

The  “Hints  from  Heloise”  writer, 
who  spoke  first,  described  one  letter 
from  a  woman  whose  husband  finally 
began  helping  her  around  the  house  — 
after  he  died.  It  seems  his  ashes  went 
into  an  hourglass  that  the  woman  used 
to  time  her  eggs  every  day. 

Then  there  was  the  time  Heloise 


ran  an  item  about  cleaning  bird  cage 
bottoms  with  a  vacuum  cleaner.  She 
didn’t  tell  readers  to  remove  the  bird 
before  vacuuming,  thinking  that  this 
was  rather  obvious.  But,  sure 
enough,  one  woman  wrote  Heloise  to 
report  that  her  bird  had  been  sucked 
into  the  vacuum  —  and  saved  only 
when  her  daughter  hit  the  “blow” 
button. 

“I  sent  Tweetie  a  get-well  card,” 
reported  Heloise,  who  broke  up  in 
laughter  as  she  told  the  story.  The 
columnist  added  that  she  had  visions 


of  a  now-neurotic  bird  becoming  trau¬ 
matized  every  time  the  vacuum 
cleaner  went  on  somewhere  in  the 
house. 

Another  time,  Heloise  advised 
readers  to  put  a  cup  of  liquid  in  a 
turkey  to  keep  it  moist  when  cooking. 
The  columnist  subsequently  realized 
that  she  should  have  been  ultra-spe¬ 
cific  and  said  pour  a  cup  of  liquid  — 
because  for  one  reader,  “the  turkey 
turned  out  great  but  the  plastic  cup 
melted.” 

“We  all  do  stupid  things,”  said 
Heloise,  “but  these  people  actually 
admit  it,  too!  It  always  amazes  me 
that  people  tell  me  these  things.” 

Heloise  added  that  she  loves  inter¬ 
acting  with  readers  (who  write  her 
2,000  to  3,000  times  a  week),  but  has 
come  to  the  conclusion  that  they’re 
not  all  “Harvard  grads.” 

Columnists,  of  course,  also  make 
mistakes.  Heloise  noted  that  she  does 
little  editing  of  letters  in  order  to 
retain  her  readers’  writing  styles.  So 
Heloise  unknowingly  let  this  line 
through  from  a  woman  who  was  talk¬ 
ing  about  baby  bottle  supplies: 
“When  I  boil  my  nipples  .  .  .  .” 
Needless  to  say,  Heloise  heard  from 


Over  100  cartoonists  will  be  part  of  homeless  effort 


Over  100  comic  and  editorial  car¬ 
toonists  have  agreed  to  use  their 
October  25  cartoons  to  publicize  the 
plight  of  America’s  homeless. 

“Our  goal  is  to  tug  at  America’s 
heartstrings  through  their  funny 
bone,”  said  California  State  Senate 
president  pro  tern  David  Roberti,  who 
is  coordinator  of  the  cartoon  project 
(see  E&P,  June  11).  “The  homeless 
problem  is  only  getting  worse  and  we 
need  the  attention  and  action  from  our 
presidential  contenders  and  the  gen¬ 
eral  public.” 

There  are  about  three  million 
homeless  persons  in  the  U.S., 
according  to  the  Washington,  D.C.- 
based  Campaign  to  End  Hunger  and 
Homelessness.  Over  30%  of  them  are 
families  with  children. 

Project  participants  include 
“Crankshaft”  cartoonists  Tom 


CARTOONISTS  HOMELESS  PROJECT 

October  25, 1988 

Batiuk  and  Chuck  Ayers  of  Creators 
Syndicate,  “Hagar  the  Horrible”  cre¬ 
ator  Dik  Browne  of  King  Features 
Syndicate,  “Garfield”  creator  Jim 
Davis  of  United  Feature  Syndicate, 
“The  Wizard  of  Id”  cartoonists 
Johnny  Hart  and  Brant  Parker  of 
North  America  Syndicate,  “The 
Lockhorns”/“Agatha  Crumm”/ 
“What  a  Guy!”  creator  Bill  Hoest  of 
King,  “For  Better  or  For  Worse” 
creator  Lynn  Johnston  of  Universal 
Press  Syndicate,  “The  Family  Cir¬ 
cus”  creator  Bil  Keane  of  King, 


“Momma”  creator  Mell  Lazarus  of 
Creators,  “Peanuts”  creator  Charles 
M.  Schulz  of  United,  and  “Nancy” 
cartoonist  Jerry  Scott  of  United. 

On  the  editorial  cartoon  side,  par¬ 
ticipants  include  Tony  Auth  of  the 
Philadelphia  Inquirer  and  Universal, 
Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King,  Paul  Conrad  of 
the  Los  Angeles  Times  and  Los 
Angeles  Times  Syndicate,  Mike  Luck- 
ovich  of  the  New  Orleans  Times -Pica¬ 
yune  and  Creators,  Doug  Marlette  of 
the  Atlanta  Constitution  and  Cre¬ 
ators,  Mike  Peters  of  the  Dayton 
Daily  News  and  United,  Ben  Sargent 
of  the  Austin  American  Statesman 
and  Universal,  Bill  Schorr  of  the  Kan¬ 
sas  City  Star  and  LATS,  and  Ed  Stein 
of  the  Denver  Rocky  Mountain  News 
and  Newspaper  Enterprise  Associa¬ 
tion. 
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some  editors  at  her  500-pIus  client 
newspapers. 

And  there  can  be  problems  with  the 
editing  at  these  papers.  Heloise  noted 
that  she  is  very  strict  about  using  only 
generic  names  in  her  column  —  call¬ 
ing  a  product  “typewriter  correction 
liquid,”  for  instance,  instead  of 
“Whiteout.”  But  papers  sometimes 
change  the  “Hints”  copy  to  use  brand 
names. 

Speaking  of  newspaper  editors, 
Heloise  said  they  are  crucially  impor¬ 
tant  people  for  a  syndicated  creator. 
“Every  syndicate  president  thinks 
he’s  God,”  Heloise  observed  with  a 
smile.  “But  the  real  Gods  in  this 
industry  ...  are  the  newspaper  edi¬ 
tors  and  syndicate  salespeople.” 

Heloise  (profiled  in  E&P,  July  16, 
1983)  reported  that  every  time  she 
travels,  she  calls  and/or  visits  her 
papers  to  thank  them  for  running 
“Hints.” 

The  King  feature  was  started  by 
Heloise’s  mother  in  1959,  but  not  all 
readers  know  this.  So  the  under-40 
Heloise  reported  that  when  she 
makes  public  appearances,  many 
people  look  at  her  face  and  gray  hair 
and  wonder:  “Who’s  her  plastic  sur¬ 
geon?” 

Although  the  daily  and  Sunday 
“Hints”  is  now  29  years  old,  Heloise 


Jules  Feiffer 


said  she  strives  to  never  become  com¬ 
placent.  “You  can  have  the  best  col¬ 
umn  in  the  world,”  she  remarked, 
“but  if  you  don’t  keep  working  at  it 
[and  staying  up  to  date],  it’ll  become 
stagnant.” 

Another  person  who  hasn’t  become 
complacent  is  Jules  Feiffer,  who  was 
introduced  by  Universal  president 
(and  NFC  president)  John  P.  McMeel 
as  “one  of  the  most  outspoken,  out¬ 
raged  liberals  of  our  time.” 

He  began  his  talk  by  pulling  his 
American  Civil  Liberties  Union  card 
out  of  his  wallet  and  announcing: 
“Yes,  I  am  a  card-carrying  member  of 
the  ACLU!”  Then  he  recited  a  ver¬ 
sion  of  the  Pledge  of  Allegiance  satir¬ 
izing  the  Republican  Party  and  other 
targets. 

Feiffer  criticized  President  Reagan 
for,  among  other  things,  “gutting” 


the  safety  net  for  poorer  Americans 
and  shifting  the  perceived  main¬ 
stream  of  U.S.  politics  to  the  right. 
According  to  the  Reagan  philosophy, 
said  Feiffer,  “being  against  civil 
rights  and  civil  liberties  makes  you  a 
better  American.” 

But  as  much  as  he  disagrees  with 
Reagan  and  his  policies,  Feiffer  noted 
that  he  has  had  “eight  years  of  car¬ 
toon  bliss”  —  much  like  when  Presi¬ 
dent  Nixon  was  in  office. 

“There’s  too  much  material,”  Feif¬ 
fer  commented.  “And  the  satire  is 
built  right  into  it  ...  .  Reagan  is  on 
his  way  out  and  I  don’t  know  how  to 
go  on  without  him!” 

In  short,  said  Feiffer,  there  is  a 
“fatal  attraction”  between  himself 
and  Reagan. 

Feiffer  recalled  that  he  at  first 
found  Reagan  hard  to  draw  because 
the  former  actor  was  “too  even-fea¬ 
tured  and  handsome.”  After  realizing 
that  focusing  on  Reagan’s  hair  and 
age  was  not  enough,  Feiffer  hit  his 
satiric  stride  by  concentrating  on  the 
President’s  “love  of  affluence.” 

“He’s  not  so  much  a  man  on  a 
white  horse  as  a  man  in  a  white  Cadil¬ 
lac,”  declared  the  cartoonist. 

Feiffer  (profiled  in  E&P,  May  31, 
1986)  also  had  trouble  drawing  Jimmy 
(Continued  on  page  48) 


HEALTH  WATCH 


Half-million  choose  cosmetic  surgery 
each  year 

Profile  of  a  typical  cosmetic  surgery  patient 


52% 

have  incomes 
under  $25,000 


48% 

have  incomes 
over  $25,000 


SOURCE:  Cosmetic  Surgery  lor  Women 
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(Continued  from  page  47) 

Carter.  “I  voted  for  Carter  as  presi¬ 
dent  but  despised  him  as  a  [cartoon] 
subject  before  1  knew  enough  to 
despise  him  as  president,”  stated 
Feiffer. 

Speaking  of  Democrats,  Feiffer 
observed  that  there  has  basically  been 
a  "wimp  Congress”  reluctant  to 
oppose  Reagan  the  past  eight  years. 

Feiffer  added  that  the  media  has 
also  done  little  to  spotlight  the  nega¬ 
tive  impact  of  Reagan  policies,  and 
that  editorial  and  op-ed  pages  have 
moved  to  the  right.  He  said  a  small 
group  of  cartoonists  —  including 
Tony  Auth,  Paul  Conrad,  Herblock, 
Doug  Marlette,  Pat  Oliphant,  Mike 
Peters,  Paul  Szep,  Tom  Toles,  Garry 
Trudeau,  and  others  —  have  been 
virtually  the  only  press  people  consis¬ 
tently  criticizing  the  administration. 

“Without  them,  how  would  we 
know  something  has  gone  wrong  with 
our  society?”  stated  Feiffer. 

The  cartoonist  said  Democrats  are 
generally  treated  more  harshly  than 
Republicans  in  the  press. 

“I  don’t  understand  how  George 
Bush  has  become  manly  and  Michael 
Dukakis  a  wimp,”  commented  Feif¬ 
fer,  although  he  noted  that  “this 
presidential  campaign  is  seen  through 
the  Reagan  redefinition”  of  what  is 
America’s  political  mainstream.  The 
cartoonist  added  that  Democrats  are 
now  “suspect”  any  time  they  criti¬ 
cize  the  U.S. 

“Ronald  Reagan  is  some  kind  of 
genius,”  remarked  Feiffer.  “He’s 
taken  the  poison  out  of  the  well  of 
McCarthyism  and  sold  it  as  if  it  were 
soda  pop.” 

Feiffer  envisions  a  “dismal  future” 
if  Bush  is  elected  —  with  more  beg¬ 
gars  on  the  street  (and  people  encour¬ 
aged  to  pass  them  by),  increased  illit¬ 
eracy,  and  as  few  minorities  as  possi¬ 
ble  allowed  into  the  middle  class.  In 
short,  Feiffer  sees  a  continuation  of 
the  trend  toward  “racial,  class,  and 
ethnic  apartheid  in  America.”  Bush 
campaign  manager  James  Baker,  he 
added,  will  be  a  “shadow  president.” 

Feiffer  also  decried  Nixon’s  eleva¬ 
tion  to  “elder  statesman.”  Feiffer 
pointed,  for  instance,  to  how  Chris 
Wallace  of  NBC’s  Meet  the  Press 
respectfully  asked  the  former  presi¬ 
dent  to  comment  on  sleaziness  in  the 
1988  campaign.  “What’s  a  poor 
schmuck  of  a  satirist  to  do  with  a 
reality  like  that?”  moaned  Feiffer, 
whose  non-cartoon  projects  include 
writing  the  movies  Carnal  Knowledge 
and  Popeye. 

The  latter  film  was  based  on  a 
comic  strip,  and  Feiffer  told  the  NFC 


King’s  sales  force  is  reorganized 


Ann  Landers 


Landers  first  in  poll 

Ann  Landers  finished  first  when 
the  Minneapolis  Star  Tribune 
recently  asked  readers:  “Whose 
advice  do  you  rely  on  the  most?” 

Landers,  who  is  with  Creators  Syn¬ 
dicate,  received  600  votes.  “Dear 
Abby”  writer  Abigail  Van  Buren  of 
Universal  Press  Syndicate  received 
360,  and  Diane  Crowley  and  Jeffrey 
Zaslow  of  United  Feature  Syndicate 
received  305. 

All  four  columnists  appear  in  the 
Star  Tribune. 

audience  that  he’s  always  been  a  great 
fan  of  the  funnies. 

“I  studied  them  all,”  said  Feiffer, 
whose  favorites  included  “Li’l 
Abner”  by  A1  Capp  and  “Abbie  an’ 
Slats”  by  Raeburn  Van  Buren.  “1 
even  studied  the  syndicate  imprints!” 

Feiffer  said  he  went  into  cartooning 
as  a  kid  to  compensate  for  his  lack  of 
athletic  ability  and  to  feel  more  adult 
by  doing  something  better  than  his 
peers.  “Grownups,  as  1  understood 
it,  did  not  have  to  take  gym,”  he  said. 

But  then  the  irony  of  his  career 
decision  sunk  in.  “In  order  to  escape 
childhood  I  concentrated  on  cartoon¬ 
ing,”  explained  Feiffer.  “In  order  to 
feel  like  a  grownup,  I  chose  the  one 
skill  I  was  supposed  to  grow  out  of!” 

Indeed,  Feiffer  —  who  said  “past 
the  age  of  puberty,  there  is  nothing 
but  irony”  —  noted  that  cartoonists 
are  not  given  the  respect  they 
deserve.  “As  successful  and  beloved 
as  they  may  be,  cartoonists  are  not 
considered  serious  people  with  seri¬ 
ous  careers,”  he  stated.  “Grownups 
will  not  take  seriously  any  craft  that 
involves  fun  —  unless  it’s  the  pres¬ 
idency  of  Ronald  Reagan.” 

Feiffer  received  a  standing  ovation 
at  the  end  of  his  remarks. 

Coverage  of  the  'How  to  Become 
Syndicated'  seminar's  panel  discus¬ 
sions  will  appear  in  next  week's  E&P. 


The  King  Features  Syndicate 
Group  (KFSG)  has  announced  a  reor¬ 
ganization  of  its  national  sales  force. 

The  number  of  U.S.  sales  territo¬ 
ries  and  positions  is  being  reduced 
from  seven  to  six,  and  advertising  and 
direct  sales  efforts  are  being 
expanded.  All  in  all,  two  sales  support 
positions  are  being  created  and  three 
field  positions  eliminated  for  a  net 
sales  force  reduction  of  one. 

The  two  new  positions  were 
created  in  the  advertising  and  public 
relations  department  “to  provide  the 
field  staff  with  increased  sales  sup¬ 
port,”  according  to  KFSG,  and  are 
being  filled  by  people  already  at  King. 
Lisbeth  Firmin,  previously  graphic 
art  director  in  King  Features  Licens¬ 
ing  and  an  associate  comics  editor, 
was  named  design  director  and  Guy 
Leone,  who  has  been  a  graphic  artist, 
was  named  traffic  and  production 
manager. 

KFSG  will  still  be  dividing  the 
country  into  two  sales  regions,  and 
sales  managers  will  assume  direct 
client  responsibilities  where  before 
they  had  none. 

The  West/South  region  now 
includes  Richard  Heimlich  (man¬ 
ager),  West  Coast;  Dick  Lafave, 
Southwest;  and  John  Perry,  South¬ 
east.  For  the  Midwest/East,  it’s  John 
Killian  (manager).  Far  Midwest;  Bill 
Metals,  Midwest;  and  George 
Haeberlein,  Northeast. 

Those  people  losing  their  KFSG 
jobs  include  Leslie  Lewis,  Bill  Weir, 
and  Jack  Williams,  according  to  two 
sources.  One  of  the  three  declined  to 
comment  and  the  other  two  could  not 
be  reached. 

Lewis  and  Weir  were  with  News 
America  Syndicate  (NAS)  when  it 
was  bought  by  the  Hearst  Corpora¬ 
tion  and  King  Features  Syndicate  in 
1987.  NAS’s  name  was  then  changed 
to  North  America  Syndicate. 

KFSG  president  Joseph  F. 
D’Angelo  said  the  sales  reorganiza¬ 
tion  move  was  the  last  stage  of  the 
merging  effort  which  began  with  the 
acquisition  of  Cowles  Syndicate  in 
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1986  and  continued  with  the  purchase 
of  NAS. 


‘Far  Side’  loses  and  gains  papers 


AP  offering  an  atlas 

Over  160  newspapers  have  signed 
up  to  offer  their  readers  the  Asso¬ 
ciated  Press  World  Atlas. 

The  184-page  hardback  reference 
book  —  which  is  printed  on  high- 
quality,  coated  paper  —  features 
multicolored  maps,  flags  of  various 
nations,  country-by-country  statis¬ 
tics  and  descriptions,  information  on 
time  zones  and  animals  on  the  edge  of 
extinction,  and  other  material. 

Newspapers  can  sell  the  S'AxV'A- 
inch  atlas  (with  the  help  of  AP-pre- 
pared  house  ads)  to  their  readers  for 
$9.95,  and  keep  a  share  of  the  pro¬ 
ceeds.  Papers  can  also  use  the  book  as 
a  subscription  premium  or  gift  to 
advertisers. 

Project  director  for  the  atlas  is 
Associated  Press  Newsfeatures  assis¬ 
tant  general  manager  Dan  Perkes. 

Mideast  detainment 

Impact  Visuals  photographer  Judy 
Janda  was  one  of  five  Americans  who 
recently  had  their  passports  seized 
after  observing  Israeli  soldiers  use 
ammunition  and  tear  gas  to  break  up  a 
peaceful  demonstration  in  the  occup¬ 
ied  West  Bank. 


Judy  Janda 


Israeli  authorities  attempted  to 
question  the  five,  although  no  charges 
were  made  or  arrest  warrants  issued. 
The  Americans  were  then  told  that 
they  were  not  welcome  to  return  to 
Israel.  Janda  and  two  of  the  other  five 
are  of  Jewish  background. 

Several  congressmen  were  active 
in  efforts  to  restore  documents  to  the 
five,  including  John  Conyers  of 
Michigan  and  Ted  Weiss  and  Ed 
Towns  of  New  York. 

Impact  —  based  at  P.O.  Box 
404830,  Brooklyn,  N.Y.  1 1240  — syn¬ 
dicates  photos  and  other  material. 

‘Garfield’  first  in  poll 

“Garfield”  by  Jim  Davis  of  United 
Feature  Syndicate  was  voted  most 
popular  comic  in  a  recent  Gallup 
Youth  Survey  of  American  teenagers. 
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“The  Far  Side”  has  lost  1 1  of  its 
800-plus  clients  since  Gary  Larson's 
sabbatical  was  announced,  but  has 
also  gained  over  20  newspapers  at  the 
same  time. 

Larson  is  taking  a  hiatus  that  will 
last  from  October  30  until  the  end  of 
1989  (see  EtS^P,  September  17).  Dur¬ 
ing  that  14-month  period.  Universal 
Press  Syndicate  will  distribute  “Far 
Side”  panels  from  the  early  1980s  — 


Gary  Larson 


The  next  two  finishers  were  “Pea¬ 
nuts”  by  Charles  M.  Schulz  of  United 
and  “Blondie”  by  Dean  Young  and 
Stan  Drake  of  King  Features  Syndi¬ 
cate. 

News  of  performers 

“Uncivil  Liberties”  columnist  Cal¬ 
vin  Trillin  of  King  Features  Syndicate 
recently  starred  in  a  one-man  show  at 
New  York  City’s  American  Place 
Theater.  It  was  called  Calvin  Trillin’s 
Uncle  Sam. 

Speaking  of  performers,  Jill  Schulz 
co-starred  with  Snoopy’s  brother 
Spike  in  the  part-live,  part-animated 
It’s  the  Girl  in  the  Red  Truck,  Charlie 
Brown  television  special  that  aired  on 
CBS  September  27.  She  is  the 
daughter  of  “Peanuts”  creator 
Charles  M.  Schulz  of  United  Feature 
Syndicate. 

And  in  other  tv  news,  Spider-Man 
is  one  of  the  characters  in  the  Marvel 
Action  Universe  syndicated  series 
that  began  earlier  this  month.  “The 
Amazing  Spider-Man”  comic  strip  by 
Stan  Lee  is  distributed  by  King. 

Books  are  serialized 

The  New  York  Times  Syndication 
Sales  Corporation  is  serializing  four 
books,  with  art,  during  the  next  few 
weeks. 

They  include  The  Raf’man’s  Son 
(Simon  &  Schuster)  by  Kirk  Douglas, 
Dehhie  (William  Morrow)  by  Debbie 
Reynolds  with  Patrick  Columbia, 
T  emptations  (G.P.  Putnam’s  Sons)  by 


when  the  comic  had  under  30  papers 
and  was  thus  little  seen. 

The  Tampa  Tribune  and  10  smaller 
papers  are  droppi  ng  Larson ,  said  U  ni- 
versal  October  17.  And  “The  Far 
Side”  will  lose  a  number  of  other 
clients  because  of  its  removal  from  a 
standardized  Sunday  comics  section 
for  smaller  papers  (see  E&P,  August 
20). 

As  for  the  20-plus  clients  gained. 
Universal  vice  president/editorial 
director  Lee  Salem  said  he  thought 
extensive  nationwide  press  coverage 
of  the  sabbatical  plan  may  have  con¬ 
vinced  some  papers  to  sign  up.  But 
Universal  vice  president/sales  Robert 
Duffy  noted  that  “The  Far  Side”  has 
been  a  “sustained  hot  property”  and 
could  have  easily  sold  over  20  more 
papers  the  past  few  weeks  even  if 
Larson’s  hiatus  were  not  coming  up. 

Larson  could  not  be  reached  for 
comment  as  of  E&P’s  press  time. 
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aspects  of  damage  payments  and  the 
loss  of  protection  from  the  actual 
malice  rule. 

Bruce  Fein,  a  panelist,  conserva¬ 
tive  lawyer  and  former  Federal  Com¬ 
munications  Commission  attorney, 
said  the  value  of  reputation  in  earning 
power  provided  a  strong  incentive  for 
aggrieved  persons  to  seek  to  clear 
their  names. 

Fein  said  politicians,  who  often 
perceive  themselves  as  media  targets, 
have  an  “exceptional  interest”  in 
libel  law  that  “need  not  be  whetted.” 

Richard  Schmidt,  panelist  and 
attorney  for  the  American  Society  of 
Newspaper  Editors,  said  the  Libel 
Reform  Act  balances  the  needs  of  a 
free  press  with  the  need  to  redress 
injury  to  reputation,  “at  least  in 
theory;  hopefully,  in  practice.” 

At  the  press  conference,  he 
acknowledged  many  editors  “won't 
want  anyone  telling  them  they  have  to 
print  a  retraction,”  but  said  they 


would  be  tempered  by  the  alternative: 
an  intrusive  discovery  process  that 
can  “destroy  a  newsroom.” 

Herbert  Schmertz,  who  headed 
Mobil  Oil  Corp.’s  public  relations 
department  during  former  Mobil 
executive  William  Tavoulareas’  suit 
against  the  Washington  Post,  said  in  a 
statement,  “The  issue  is  the  damage 
in  the  court  of  public  opinion.  In  my 
opinion,  what  people  want  is  their 
reputations  restored,  not  money.” 

Fein  and  New  York  Times  colum¬ 
nist  Anthony  Lewis,  another  panelist, 
noted  that  four  Supreme  Court 
justices  —  Chief  Justice  William 
Rhenquist  and  Justices  William  Bren¬ 
nan,  Byron  White  and  Sandra  Day 
O’Connor  —  have  indicated  the  need 
for  a  libel  statute  that  focuses  on 
determining  truth. 

Jane  Kirtley,  director  of  the 
Reporters  Committee  for  Freedom  of 
the  Press,  applauded  the  goal  of  elimi¬ 
nating  costly  libel  trials  but  said  she 
was  “very  troubled”  by  the  proposed 
elimination  of  hard-won  protections, 
acknowledged  by  the  Supreme  Court 
in  Times  v.  Sullivan,  that  plaintiffs 
must  prove  actual  malice  in  cases 


involving  public  figures. 

“There  is  more  than  money 
involved  in  these  things,”  she  said. 
“By  creating  a  no-fault  libel  action, 
they  eliminate  something  the 
Supreme  Court  thinks  the  media 
need.” 

She  said  some  positive  steps 
appeared  to  be  absolute  protection  for 
accurate  quotes  from  identified 
sources  on  public  matters;  increased 
protection  for  editorial  opinion,  let¬ 
ters,  cartoons,  and  satire,  as  well  as 
shifting  the  burden  of  legal  fees  for 
both  sides  to  the  loser. 


NPES  to  host 
print  show 

The  National  Printing  Equipment 
and  Supply  Association  will  host  the 
first  printing  equipment  and  supplies 
exhibition  in  Moscow,  Polygraph 
USA,  in  August  of  next  year.  NPES 
will  sponsor  the  show  in  conjunction 
with  V/0  ExpoCenterofthe  U.S.S.R. 
Chamber  of  Industry  at  a  new  exhibit 
facility. 


Topping 


(Continued  from  page  II) 


become  treasurer  of  the  American 
Society  of  Newspaper  Editors  next 
April. 

Following  the  usual  procedure,  he 
will  rise  through  the  ranks  of  ASNE 
officers  and  become  president  in 
1992. 

Topping  was  elected  treasurer- 
designate  by  the  ASNE  board  of 
directors  at  its  fall  meeting  in  Nash¬ 
ville,  Tenn.  He  has  been  an  ASNE 
board  member  since  1984  and  cur¬ 
rently  serves  on  the  ''onvention  pro¬ 
gram  committee  and  .s  vice  chairman 
of  the  International  Communication 
Committee. 


TvB  prez  suggests  response  to 
change  in  biz  environment 


Scholarship 


(Continued  from  page  10) 


SNPA  wants  to  start  with  five 
scholarships  and  will  monitor  the 
project’s  progress  before  deciding  to 
make  it  a  regular  program.  Easterly 
commented. 

SNPA  is  working  out  the  final 
details  of  the  pilot  program,  he  said. 

—  Andrew  Radolf 


William  G.  Moll,  president  of  the 
Television  Bureau  of  Advertising, 
recently  outlined  a  series  of  steps 
broadcasters  can  take  to  “best 
respond  to  all  the  changes”  in  the 
business  environment. 

Moll  told  the  joint  annual  conven¬ 
tion  of  the  New  York  State  Broadcas- 


Controls 

(Continued  from  page  30) 

Some  days  later,  two  other  radio  sta¬ 
tions  were  attacked  by  paramilitary 
forces,  who  destroyed  the  offices  and 
beat  employees. 

Panama’s  Supreme  Court  threw 
out  La  Prensa’s  protest  petition,  say¬ 
ing  it  could  not  be  proved  who 
ordered  the  closure. 

“That  decision  shows  once  again 
that  in  the  face  of  military  force  there 
is  no  recourse  to  constitutional  or 
legal  rights,  to  the  courts  or  any  per¬ 
son,”  the  report  declared. 

The  review  of  Cuba  had  a  familiar 
ring:  “Neither  freedom  of  the  press 
nor  an  independent  press  exists.” 

Two  Cuban  journalists,  Guillermo 
Rivas  Portas  and  Luis  Rodriguez  con¬ 
tinue  to  serve  30-year  prison  terms  to 


ters  Association/Pennsylvania  Asso¬ 
ciation  of  Broadcasters  they  should: 
focus  on  marketing,  target  account 
development,  aggressively  position 
television  against  competitive  media, 
clearly  identify  television’s  competi¬ 
tion,  undertake  daily  sales  develop¬ 
ment,  and  engage  in  more  focused 
creative  thinking. 


which  they  were  sentenced  in  1967 
and  1962  respectively,  it  was  noted.  It 
is  believed  they  are  serving  the 
longest  prison  sentences  of  all  jour¬ 
nalists,  in  the  world. 

Violence  continued  to  plague  jour¬ 
nalists  in  Mexico,  Colombia  and  Para¬ 
guay.  At  least  29  have  been  murdered 
in  Mexico  in  the  past  six  years  and  32 
in  Colombia,  most  thought  to  be  by 
drug  traffickers,  it  was  reported. 

In  Paraguay,  the  anti-democratic 
acts  of  dictator  Alfredo  Stroessner 
have  become  the  “theater  of  the 
absurd,”  lAPA  observed,  recalling 
that  an  editor  was  harassed  and 
abused  and  thugs  even  assaulted  anti- 
Stroessner  demonstrators  in  New 
York. 

Concluded  lAPA:  “The  fight  for  a 
free  press  continues  throughout  the 
hemisphere.  It  is  a  daily  fight  that 
requires  the  vigilance  of  the  lAPA  and 
will  never  end.” 
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WHY?  Because  the  arbitrary  boundaries  of  television 

coverage  that  tie  areas  together  are  no  longer  as  meaningful  as  the  ^ 

bonds  of  lifestyle  that  tie  people  together.  The  combined  influence  of  geography  K  WK 
and  demography  is  more  and  more  the  marker  of  marketing  success.  ^  Bv 

WHAT  DOES  THIS  HAVE  TO  DO  WITH  NEWSPAPERS?  PLENTY!  It  is  no  accident,  that  of 
the  top  25  newspaper  advertisers  whose  expenditures  are  measured  nationally,  10  are  auto¬ 
mobile  manufacturers.  They  know  that  there's  nothing  like  newspaper  advertising  to  actually 
sell  cars! 

AND ...  a  good  many  years  before  the  automobile  was  invented,  retailers  learned  to  depend 
on  newspaper  advertising  for  "a  day's  business".  It  was  the  pioneer  merchant  John  Wanama- 
ker  who  ran  the  first  full-page  newspaper  ad  for  the  first  department  store.  His  vision  made 
retailing  history  and  established  newspapers  in  their  primary  role  in  selling  merchandise. 

SO?  So,  Editor  &  Publisher  will  publish  two  special  sections  in  1989  covering  the  latest  devel¬ 
opments  in  the  automotive  and  retail  advertising  categories. 

NEWSPAPERS  —  BASIC  FOR  AUTOMOTIVE  ADVERTISING:  MARCH  18,  1989  ISSUE 
NEWSPAPERS  —  PRIME  MEDIUM  FOR  RETAILERS:  SEPTEMBER  9, 1989  ISSUE 

Both  these  special  sections  will  be  distributed  to  top  advertising  and  marketing  executives  in 
the  automotive  and  retailing  fields  respectively. 

THESE  ADVERTISING  SECTIONS  ARE  A  DOUBLE-BARRELLED 
PROMOTIONAL  OPPORTUNITY  FOR  YOUR  NEWSPAPER! 

For  space  reservations  contact  your  local  E&P  Sales  Representative 
or  call  Don  Parvin  at  (212)  675-4380 


New  York  Cl 

(212)  675-4380  (312) 

San  Francisco 

(415)  421-7950 


Chicago 

(312)  645-0123 


Los  Angeles 
(213)  382-6346 


Toronto 

(416)  833-6200 


EcBlor  &  PubBsher 

11  V\fest  19th  Street*  New  York,  NY  10011  *212  675  4380 
FAX#  212  929  1259 


Unfair? 

(Continued  from  page  15) 


been  understood. 

He  said  the  study  was  “valuable” 
and  used  “because  there  are  doggone 
few  good  newspaper  case  studies  out 
there.” 

But  journalists  at  this  year’s  pro¬ 
gram  said  they  just  considered  the 
approach  unfair. 

“We  put  ourselves  in  the  shoes  of  a 
Times  Herald  journalist  who  was  at 
the  program  putting  together  a 
strategic  plan,”  said  Julie  Enge- 
brecht,  assistant  city  editor  of  the 
Star  Tribune  in  Minneapolis  and  a 
program  fellow. 


“I  mean,  what  we  are  not  going  to 
do  is  help  knock  out  our  own  paper,” 
she  said. 

Fellows  said  Murphy's  original  pre¬ 
sentation  of  the  case  study  seemed  to 
reinforce  the  idea  that  the  journalists 
would  be  helping  the  Morning  News. 

Murphy  said,  for  example,  that 
Morning  News  executives  would  be 
present  to  hear  the  strategic  plan  the 
journalists  developed  —  but  that 
Times  Herald  executives  should  not 
be  invited,  Engebrecht  said. 

Further,  other  students  said  they 
had  the  impression  Murphy  worked, 
or  still  worked,  for  the  Morning 
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News. 

“Just  impression-wise,  yeah,  right 
off  we  felt  he  was  aligned  with  the 
Morning  News.  Some  people  said, 
‘He's  got  to  be  making  money  off 
this,’  ”  said  Anne  Fitzgerald  of  the 
Gannett  News  Service. 

He  doesn’t,  both  Murphy  and 
Morning  News  editor  and  president 
Burl  Osborne  said. 

“He  is  not  a  consultant  for  us  and, 
in  terms  of  getting  paid,  no  absolutely 
not,”  Osborne  said. 

In  fact,  Osborne  said,  the  Morning 
News  is  not  very  enthusiastic  about 
the  study,  despite  the  help  it  has  given 
Murphy. 

“Frankly,  when  he  first  came  here 
some  years  back  we  wondered  if  he 
had  some  connection  with  [the  Times 


Herald]  .  .  .  We’ve  given  him  some 
non-proprietary  information,  and  for 
whatever  it’s  worth,  we’ve  told  him 
from  time  to  time  we  didn’t  like  what 
he  was  doing  with  the  study,” 
Osborne  said. 

To  change  the  study  at  this  year’s 
multicultural  program,  journalists 
expanded  the  task  of  the  “opposition 
group”  that  takes  the  side  of  the 
Times  Herald. 

Where  in  the  past  students  were 
simply  to  design  strategies  to  counter 
expected  Morning  News  tactics,  this 
time  the  group  developed  a  full-blown 
short-term  and  long-term  strategic 
plan  for  the  Times  Herald. 

In  addition,  the  fellows  stressed 
managing  in  a  “multicultural”  way  to 
achieve  market  success. 

“1  felt  very  proud  that  we  showed 
you  can  make  a  profit  in  diversity,” 
said  fellow  Peggy  Peterman,  a  colum¬ 
nist  with  the  St.  Petersburg  Times. 

The  Times  Herald  was  invited  to 
the  final  presentation.  Associate  edi¬ 
tor  Ernie  Sotomayor  said  he  thought 
the  presentation  was  “more  thor¬ 
ough”  than  past  papers  that  have 
come  from  the  case  study. 

Murphy  said  this  was  not  the  first 
time  students  had  objected  to  his 
approach. 

“Nobody  wants  to  defend  the  fort, 
it’s  a  lot  more  fun  to  attack  the  fort, 
that’s  the  bigger  challenge,”  he  said. 

“But  1  try  to  explain  that  the  Morn¬ 
ing  News  will  have  a  strategic  plan  no 
matter  what,”  Murphy  added. 


He  said  he  plans  to  continue  to  use 
the  case  study,  in  part  because  “I 
have  a  big  up-front  investment  in  this. 

“Maybe,”  he  added,  “they’d  like 
me  to  do  a  case  study  on  some  other 
newspaper.” 

In  the  wake  of  the  controversy,  the 
Multicultural  Management  Program 
has  decided  to  drop  the  Morning 
News  case  study,  Johnson  told  E&P. 
He  said  a  study  of  another  and  as  yet 
undetermined  newspaper  market 
would  be  commissioned. 

Worcester  daily 
opens  D.C.  bureau 

The  Worces/er  (Mass.)  Telegram  & 
Gazette  has  opened  a  Washington, 
D.C.,  bureau  in  the  National  Press 
Building  on  Capitol  Hill. 

Political  reporter  Gerry  Cohen  has 
been  assigned  to  cover  events  and 
people  in  the  capital  that  have  impact 
on  central  New  England. 

This  is  the  first  time  the  Worcester 
newspapers  have  had  an  independent 
bureau  in  Washington. 

VO  A  gets  permit 
for  Moscow  bureau 

The  Soviet  Union,  which  used  to 
jam  its  broadcasts  regularly,  has 
given  the  Voice  of  America  permis¬ 
sion  to  open  a  permanent  bureau  in 
Moscow. 

The  Soviet  Union  also  accepted 
VGA  correspondent  Andre  de  Nesn- 
era. 

The  permit  came  about  as  a  result 
of  negotiations  between  the  U.S.  and 
U.S.S.R.  on  the  exchange  of  informa¬ 
tion. 

Newsday  joins 
literacy  effort 

Newsday  has  teamed  up  with  New 
York  Telephone  and  PBS  station 
Channel  13  in  an  effort  to  combat 
adult  illiteracy. 

The  project  involves  six  weeks  of 
daily,  half-hour  reading  lessons  on 
Channel  13  which  are  hosted  by  coo¬ 
kie  entrepreneur  Wally  “Famous” 
Amos.  The  programs,  which  began 
Sept.  26,  air  from  1 1 :30  a.m.  to  noon. 

The  on-air  phonics  lessons  will  be 
reinforced  by  printed  phonics  lessons 
in  Newsday  and  New  York  Newsday 
that  are  printed  the  day  before  the 
lesson  is  given  on  TV. 

The  lessons  in  the  newspaper  are 
made  possible  by  the  support  of  New 
York  Telephone. 


Linda  Wallace,  the  former  Times  Herald  reporter 
who  now  works  for  the  Philadelphia  Inquirer,  said  she 
objected  when  she  was  told  fellows  for  the  third  year 
in  a  row  would  design  plans  favoring  the  Morning 
News  in  the  Dallas  competition. 
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don’t  expect  a  reporter  to  be  an 
expert,  for  example,  in  the  nuances 
and  details  of  nuclear  fusion.  Consid¬ 
ering  the  importance  of  this  story,  we 
felt  that  the  matter  of  accuracy  was 
important  to  us  and  to  her.” 

According  to  Alexander,  the  inter¬ 
view  lasted  five  hours.  Tupper  and 
her  lawyers,  he  noted,  made  no  dele¬ 
tions  in  the  P-I  story  and  asked  only 
for  “minor  fixes  such  as  did  she  drive 
or  did  she  walk.  The  fixes  were  for 
clarity.” 

Actually,  the  Adams-Tupper  story 
was  exposed  this  past  summer  by 
Washingtonian  magazine  in  the 
nation’s  capital.  In  another  sidebar, 
the  Times  disclosed  that  it  had  pur¬ 
chased  the  Washingtonian  account 
with  the  idea  of  publishing  it  exclu¬ 
sively  in  Seattle. 

However,  the  idea  was  abandoned 
when  Tupper  agreed  to  be  inter¬ 
viewed  by  the  Times,  the  sidebar 
said.  Instead,  the  Washingtonian 
piece  was  used  for  background  only, 
the  Times  reported. 


Privacy 


(Continued  from  page  20} 


paper  and  it  has  a  judgment  hanging 
over  its  head  that  is  going  to  bankrupt 
it  unless  it  is  overturned.  That’s  as 
much  of  a  chilling  effect  as  I  can 
imagine,”  Kirtley  remarked. 

Eric  O.  Simpson,  editor  and  owner 
of  the  Star,  founded  in  1951,  said  he 
was  unsure  what  would  happen  if  the 
judgement  were  upheld,  but  the  real 
question  struck  at  the  heart  of  press 
freedom. 

In  an  unrelated  matter,  the 
Supreme  Court  refused  to  hear  a 
class-action,  sexual-discrimination 
appeal  by  the  Cleveland  Newspaper 
Guild  Local  1  against  the  Cleveland 
Plain  Dealer  Publishing  Co.  The 
appeal,  by  women  who  claimed  dis¬ 
crimination  in  hiring,  promotion,  pay 
and  assignments,  had  been  dismissed 
by  lower  courts  for  being  tardy. 

Paper  wins  access 
to  tax  records 

A  West  Virginia  Circuit  court  judge 
has  ordered  the  state’s  tax  department 
to  comply  with  the  Charleston  Ga¬ 
zette’s  request  for  records  pertaining  to 
a  settlement  that  apparently  saved  CSX 
Corp.  $1.7  million. 


Newsstand  owner 
wins  court  case 

A  Manhattan  newsstand  owner, 
whose  kiosk  was  padlocked  after  offi¬ 
cials  found  some  minor  infractions, 
won  his  court  battle  with  City  Hall . 

New  York  City’s  Department  of 
Consumer  Affairs  padlocked  Charles 
Mitchell’s  kiosk  because  it  took  up 
more  than  the  allowed  72. 

Manhattan  Supreme  Court  Justice 
Michael  Dontzin  ruled  the  violations 
were  not  severe  enough  to  warrant 
padlocking. 


Shop  Taik 
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president  of  Guttenberg  and  Com¬ 
pany  (a  PR  firm);  Karen  House,  the 
foreign  editor  of  the  Wall  Street  Jour¬ 
nal',  Lee  Heubner,  publisher  of  the 
International  Herald  Tribune;  Donald 
Kummerfeld,  president  of  the  Maga¬ 
zine  Publishers  of  America;  Christo¬ 
pher  Little,  president  of  Newsweek 
Inc,;  Christopher  Meigher,  executive 
vice  president  of  the  Magazine 
Group,  Time  Inc.;  Phillip  Merrill, 
publisher  of  the  Washingtonian 
Magazine;  John  Paluszek,  president 
of  Ketchum  Public  Affairs;  Watson 
Sims,  senior  fellow  for  the  Journalism 
Resources  Institute  at  Rutgers  who 
represented  the  American  Society  of 
Newspaper  Editors;  Tony  Snow,  edi¬ 
torial  page  editor,  Washington  Times', 
Tad  Szulc,  foreign  editor  of  Parade', 
John  Wallach,  foreign  affairs  editor, 
Hearst  Newspapers;  Roger  Youman, 
editor  TV  Guide',  and  1  myself,  as 
president,  DPI.  Kummerfeld  and 
Sims  chaired  the  print  group. 


Letters 

(Continued  from  page  7) 


by  a  JOA  and  they  do  help  to  keep  ad 
rates  in  line. 

On  the  subject  of  rates,  the  adver¬ 
tising  CPMs  in  the  Manchester  Jour¬ 
nal  Inquirer  and  the  seasoned  JOAs  in 
San  Francisco  and  Seattle  are  worth 
comparing.  Both  JOAs  (and,  I  sus¬ 
pect,  most  others)  offer  national  ad 
space  at  rates  that  are  more  attractive 
than  the  writer’s  own  newspaper.  So 
which  city  is  in  “chains”  —  Man¬ 
chester  or  Detroit? 

Better  the  preservation  of  two 
viewpoints  than  only  one! 

Jim  Davy 

(Davy  is  with  Davy  Associates, 
Newspaper  Features,  Dana  Point, 
Calif.) 


Deny 

(Continued  from  page  28) 


newspapers  for  a  response  to  reports 
that  they  have  obtained  “subsidies  or 
materials”  from  government-funded 
foundations. 

Acceptance  of  such  help  could  be 
considered  a  violation  of  lAPA’s 
charter,  Kraiselburd  pointed  out.  The 
violation  could  result  in  expulsion, 
but  a  veteran  I APA  member  told  E&P 
such  action  was  unlikely. 

“There  is  no  doubt  that  both  news¬ 
papers  have  been  persecuted  for  try¬ 
ing  to  exercise  the  people’s  right  to 
diversified  information,”  the  chair¬ 
man  added.  “Neither  can  it  be 
ignored  that  both  have  been  hurt 
financially  by  advertisers’  fears  of 
placing  advertisements”  in  their 
papers  for  fear  of  government  retalia¬ 
tion. 

lAPA  president  Ignacio  Lozano  Jr. 
identified  the  two  papers  as  La  Prensa 
of  Managua,  Nicaragua,  and  La 
Epoca  of  Santiago,  Chile.  Both  are 
longtime  opponents  of  their  govern¬ 
ments.  Lozano  said  the  publications 
have  acknowledged  their  acceptance 
of  the  assistance. 

Kraiselburd  announced  that  negoti¬ 
ations  are  under  way  with  the  Cuban 
government  to  hold  the  January  1989 
executive  committee  meeting  in 
Havana. 


Harris  Graphics 
promotes  Miller 

Harris  Graphics  has  promoted 
Roger  S.  Miller  to  sales  director  for 
the  newspaper  mailroom  systems 
products  at  its  Bindery  and  Forms 
Press  Division. 

Miller  had  earlier  been  project  man¬ 
ager  for  the  IMPACS  insert  packing 
product. 

Two  papers 

buy  systems  from 

Muller-Martini 

Muller-Martini  Corp.  has  received 
an  order  from  the  Macon  (Ga.)  Tele¬ 
graph  &  News  for  two  Biliner  Insert¬ 
ing  Machines  with  four  tandem  feed¬ 
ers  (eight  insert  feeders)  and  a  pro¬ 
grammable  press-speed  compensat¬ 
ing  stacker. 

The  company  recently  installed  its 
Model  335  saddle  stitcher  at  The  Rec¬ 
ord,  Bergen  County,  N.J.,  for  its  tele¬ 
vision  listings  book. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

ANIMALS 

Pets,  Wildlife,  Environment  -  Award- 
Winning  weekly  column  EARTHLINGS. 
Carla  Bennett,  8401  Greenwood  Ave., 
#3,  Takoma  Park,  MD  20912,  (301) 
770-7444,  (301)  589-6836. 

AUTOMOTIVE 

"YOUR  WHEELS,"  appearing  weekly  in 
the  L.A.  Times,  is  open  to  syndication. 
Q&A  auto  feature.  Write  for  samples: 
Ralph  Vartabedian,  375  Miramar,  Long 
Beach,  CA  90814. 

HARD-DRIVING  auto  test-drive  column 
from  Detroit  analyzes  '89  models  with 
precision  and  punch.  Have  covered  auto 
beat  daily  for  6  years.  Avanti  News 
Sen/ice,  (313)  751-0168,  day  or  night. 

CARTOONS 

CARICATURES  &  POLITICAL  Cartoons. 
By  award  winning  cartoonist  on  major 
metro  weekly.  Fresh!  (612)  729-7687. 

CHILDRENITEENS 

CELEBRITY  TEEN  TALK;  Weekly  inter¬ 
views  with  popular  teen  TV,  movie  and 
recording  stars.  Includes  photo  and  a 
trivia  contest.  Running  in  major  news¬ 
papers!  Adults  and  teens  love  it!  Call 
(914)  591-6470. 

HEALTH 

"SENIOR  CLINIC”.  Specialist  Geriatric 
Medicine  writes  America’s  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  "Time- 
ly.  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Macinnis,  M.D..  HFM  Literary  Enter¬ 
prises.  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 

HUMOR 

WACKY,  witty,  contemporary  look  at  life 
-  in  a  nutshell  is  a  laugh  a  week.  700 
words.  Camera  ready.  Five-year  track 
record.  Free  samples,  rates.  Barbara 
Naness,  119  Washington  Ave.,  Staten 
Island,  NY  10314,  (718)  698-6979. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  13th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

READER/PROMOTIONS 

ASTROLOGY  SELLS!  National  weekly 
Horoscope  feature.  Sponsor  pays  for  it. 
Brings  big  accounts.  Larry  White,  PO 
Box  717,  Manchester,  NH  03105. 
(603)  623-7733. 

SCRAMBLR’... 

•  Builds  and  holds  circulation! 

•  Generates  ad  revenue! 

•  Boosts  Classifieds! 

Our  16th  year. 

SCRAMBLR’,  1772  State  Rd. 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 

We  guarantee  results! 

NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
P'^BERT  N.  BOLITHO 
45 10  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 

Buyers  or  Sellers,  Contact  Dick  Briggs. 
No  obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  579,  Landrum,  SC 
29356,  (803)  457-3846. 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electron  ic  med  ia 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appra  isa  l•Brokerage•Consu  It  i  ng 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  T rade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


J.F.  HICKS  MEDIA  SERVICE 
31  N,  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
Orangeville,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1 584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Mnancial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

ALASKA  WEEKLY 

6,300  r-  paid  circulation.  $500,000  + 
ross.  No  competition.  ML  Wirum, 
omm  &  Investment  Real  Estate,  Jan 
Fredericks,  500  L  St.,  Suite  501, 
Anchorage,  AK  99501.  (907) 
276-3628. 


FLORIDA:  Popular  9-year-old  monthly 
tourist  newspaper.  Exploding  Sarasota 
market.  Excellent  deal  if  bought  as 
package  with  sister  business  -  type/ 
graphic  arts  shop.Triad  Associates,  334 
US  41  By-Pass  S.,Venice,  FL  34292. 


NEWSPAPERS  FOR  SALE 


ARKANSAS  DAILY  gross  $850,000. 
Cash  flow  $250,000.  Price  $2.5 
million. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


WESTERN  US  DAILY.  $850,000  gross. 
Cash  flow  $225,000.  Price  $2  Million. 
$850,00  gross. 

Webster  &  Associates 
PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030 


ROCKY  MOUNTAIN  HIGH  weekly 
$840,000  gross.  $200,000  cash  flow. 
$1.4  million. 

KENTUCKY  4500  circulation  weekly. 
$150,000  gross.  Low  subscription  and 
advertising  rates.  $225,000. 
OKLAHOMA  BI-WEEKLY  gross 
$400,000.  Cash  flow  $50,000. 
$300,000  price. 

TEXAS  LISTINGS 

Weekly.  2500  circulation.  $280,000 
gross.  3-unit  press.  $400,000  includes 
real  estate. 

Hill  country  weeklies.  Total  gross 
$210,000.  Price  $260,000. 

Southeast  Texas  weekly.  2400  circula¬ 
tion.  Gross  $100,000.  $110,000 
price. 

South  Texas  free  circulation  22,500 
tab  newspaper.  Gross  $420,000. 
Tremendous  growth  potential. 

Jim  Webster  &  Associates 
PO  Box  850 
Rockwall,  TX  75087 
(214)  722-3030 


ARKANSAS  -  Highly  desirable  weekly 
in  one  of  the  most  attractive  areas  in  the 
country.  Paid  circulation  near  7,000. 
TMC  product  covers  9,000  more. 
Owner  wants  other  challenges.  Call  or 
write:  Jim  Hall  Media  Sen/ices,  PO  Box 
1088,  Troy,  AL  36081  (205) 
566-7198 


BLUE  RIDGE  MOUNTAINS  of  Virginia. 
Away  from  crime,  traffic  and  pollution. 
Unopposed  weekly  with  job  shop  and 
real  estate.  Grossing  $250,000/yr. 
Good  financing  available  to  person  with 
both  newspaper  and  printing  back¬ 
ground.  Will  consider  partnership.  Send 
resume  to  Box  2641,  Editor  & 
Publisher. 


NEW  YORK  State  Capital  region  weekly, 
7,000  paid,  asking  $1.2  million. 
Please  write: 

BARRY  FRENCH,  Broker  -  Appraiser 
Ashlawn  Road,  Assonet,  MA  02702. 


NORTHWEST  WEEKLIES  1.3  million 
price  includes  building,  plant.  County 
seat.  Award-winning. 

WESTERN  DAILY  1.7  million,  up-to- 
date  plant  and  equipment. 
SOUTHWEST  OREGON  WEEKLY.  Large 
shopper.  525  gross.  390  price. 
NORTHWEST  COASTAL  WEEKLY. 
200,000  price  growing  resort  area. 
SPOKANE  AREA  WEEKLY  110,000 
price  includes  building.  Growing. 
WESTERN  WASHINGTON  WEEKLY, 
120  price.  Cascade  Foothills.  Good 
husband  and  wife  prospect. 

FOURNIER  MEDIA  SERVICES 
PO  Box  5789 
Bend,  Oregon  97708 
(509)  786-4470 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


Semi-weekly  plus  another  one  in  same 
county.  Profitable,  includes  real  estate. 
Long  established,  no  competition.  $1.4 
million,  Others  available,  free  list.  Send 
for  list:  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition 
Blvd.,  Austin,  TX  78703.  (512) 
476-3950. 


US  VIRGIN  ISLANDS  twice  weekly 
monthly  business  tabloid  for  sale.  Third 
year,  expanding  market.  (809) 
776-2874;  775-5822  anytime. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3003,  Editor  &  Publisher. 


WEEKLY  NEWSPAPER 
FOR  SALE 

Well  established.  Enthusiastic  advertis¬ 
ing  support.  Unique  editorial  concept. 
Within  easy  commuting  distances  from 
Philadelphia,  Wilmington  and  Atlantic 
City.  Free  distribution.  Interest  in 
adjoining  areas  for  additional  editions 
of  similar  format.  Circulation  approx. 
30,000  copies.  Located  in  Bridgeton, 
South  Jersey.  Present  management  can 
be  retained,  if  desired.  Principals  only. 
CHARLES  PATITUCCI,  REALTORS 
(609)  451-1445. 


Web  plant  cash  flowing  23%  on  $2 
million  sales.  Profitable  $1  million 
gross  weekly.  Several  other  weeklies 
and  trade  magazines.  Contact  Ricken- 
bacher  Media  at  PO  Box  792001, 
Dallas,  TX  75379.  (214)  380-9578. 


NEWSPAPERS  WANTED 

COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


Texas,  Southern  Oklahoma,  Western 
Arkansas,  Southeastern  New  Mexico 
dailies,  weeklies,  or  shoppers  wanted 
for  acquisition,  contact  in  confidence 
S.  Thompson,  Willow  Bend  Communi¬ 
cations,  Inc.  (214)  612-0742  or 
612-0842. 


INDUSTRY 

SERVICES 


COMPUTER  CONSULTANTS 

CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


CIRCULATION  SERVICES 

DAILIES.  WEEKLIES,  NON-DAILIES. 
The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 
international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 

VER-A-FAST  CORPORATION 

1-800-327-8463 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

WHEN  CIRCULATION  INCREASE  is 
mportant  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country’s 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  1-800-247-2338. 

SERVICE  &  REPAIR 

Need  SERVICE  on  to  existing  CSI/ 
Crosfield  systems?  We  can  supply  expe¬ 
dited  repair  capability  for  traditional 
EDIT/CT  TERMINALS  and  newer  gener¬ 
ation  interfaces.  We  also  can  supply 
spare  assemblies  on  your  shelf  for  self¬ 
maintenance.  Full  warranty,  rapid  deliv¬ 
ery.  Contact  Square  L  Computer  Corp. 
(914)  623-8926. 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

Illness  forces  sale.  530  Magnascan  w/ 
screens.  DuPont  24L  lith  processor/ 
blender.  Make  offer.  (206)  747-3229. 

SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  Herb  Carlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 

COMPUTERS 

3  HS  30  Hastech  CPU’s  -  6  Hastech 
magician  terminals  -  2  facit  IPS  5000C 
printers.  Used  four  months.  Must  sell. 
Name  your  price.  (813)  923-3635. 

HAZARDOUS  WASTE  EQUIP. 

New  Low  Cost  Waste  Ink  Reclaimer 
recycles  Offset,  Dilitho  &  Letterpress 
Inks,  Color  or  Black  to  press  ready  ink. 
Requires  only  compressed  air. 

Starts  at  $6,995.00 

Eclectic  Company  (513)  277-7410 
2571  Timber  Lane,  Dayton,  OH  45414 

MAILROOM 

2  Muller  counter  stackers.  Model  231 
and  270.  1  unit  tension  pallet  wrapper. 
(818)  709-1766. 

3  Muller-Martini  inserters.  1  Kansa  320 
inserter.  (316)  343-6700. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 

Spare  parts  for  stream  conveyors 

D.C.  &  A.C.  drive  conversions 

Roller  top  conveyors,  all  sizes 

Belt  conveyors,  all  sizes 

Bottom  wrappers  &  pacers 

257  Sta-Hi  stackers 

Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 

Conveyor  wire 

Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 

MULLER  227  inserters.  Several  avail¬ 
able  (818)  885-5995. 

TWO  108  COUNT-O-VEYORS,  two 
1985  signal  strappers.  Muller  227 
inserter,  2  pocket  more  pockets  avail¬ 
able.  (818)  709-1766. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


MAILROOM  EQUIPMENT 
STACKERS 

Hall  Monitor,  Sta-Hi  251  &  257 
IDAB  440,  Muller-Martini  259 

STRAPPERS 

Signode-MLIEE,  ML2EE,  MLN2&2A 
Ovalstrap  JP  80  Standard  &  Crosstie 

MISCELLANEOUS 
Stream  Conveyor-wire  and  belt 
Switches  and  stream  aligners 
Floor  conveyor-Roller  Top  Belt,  Dock 
Pacers,  Bottom  wrap 

SYSTEMATION,  INC. 
(203)675-9438  FAX(203)678-0437 


NEWSPAPER  RACKS 

NEWS  RACKS  225  tabloid  news  racks 
for  sale.  One  year  old  model  CT80. 
Contact  Marilyn  Wu  at  l-(800) 
777-7300. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 

6400  COMP/EDIT,  under  mainte¬ 
nance.,  256K  expanded  memory,  digi¬ 
tal  prev.,  dual  floppy  drive,  accelerated 
throughput,  teletypesetting,  RMFL, 
70-pica  paper,  rules,  2  1/2  yrs.  old, 
$18,000.  6400  COMP/EDIT,  under 
maintenance,  256K  expanded  memory, 
image  prev.,  dual  floppy  drive,  RMFL, 
70-pica  paper,  rules,  5  yrs.  old, 
$14,000.  195  DIGITALIZED  FONTS  w/ 
auto  kernfiles  to  match  $15,000. 
Upgrading  our  equipment.  Call  (804) 
595-1224. 


APS  5-108  Pica,  10  Meg,  Micro  L-8  & 
L-11  Drawers,  5  yrs.,  a  rare  find, 
$50,000; 

MCS  8668,  (Typesetter  Only),  Dual 
Parallel  Serial  Data  Port,  Format 
Option,  53  Fonts,  $15,000; 

MCS  100  FRONT  END,  2  Terminals, 
512K,  2  Floppy  Drives,  $5250. 

BOB  WEBER  (216)  831-0480. 


COMPLETE  HASTECH  HS  52  system 
with  12  terminals,  4-years  old,  dual 
34mb  Winchester  drive,  remote  diag¬ 
nostic  system  and  HS  43  backup 
system.  Includes  wire  service  and  ail 
other  interfaces,  spare  parts  and 
cables.  Videosetter  and  CG  8600  print¬ 
ers,  2  Advantages,  24002  RC  proces¬ 
sor,  MDT,  MDR,  2  7200s.  All  under 
maintenance  contract.  Best  offer, 
entire  lot  or  piece  by  piece.  The 
Messenger,  PO  Box  430,  Union  City, 
TN  38261.  (901)  885-0744. 


Compugraphic  Edit  Writer  75,000 
Typesetting  package 
Compugraphic  Unisetter  (LR) 

5  Harris  Keyboards 

Harris  Microstore 

Two  facet  tape  punch 

7200  headliner  with  fonts 

Sell  all  or  separately 

Call  Doug/Lisa  (201)  772-2121. 


Four  Photon  Mk  III  Pacesetters  in  good 
operating  condition  with  spare  parts 
and  type  disks.  Four  complete  Digital 
PDP-8E  computer  systems.  Dewer 
DiscEdit  Visual  200  VDTs  and  VDT 
controllers.  Best  offer  to  Bob  Arms¬ 
trong,  New  Jersey  Herald,  (201) 
383-1500,  Ext.  240. 


LOW  PRICES  ON  POSTSCRIPT  LASER 
PRINTERS!  QMS  PS  Jet,  11  faces; 
QMS  PS  Jet-i-,  35  faces;  QMS  PS  810 
w/35  faces  &  SX  Engine  -  Call!  These 
printers  are  300  DPI  and  l/F  w/Apple  or 
IBM  computers. 

BOB  WEBER  (216)  831-0480. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PRESSES 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GOSS  SUBURBAN  1 100  series,  4  units 
SC  folder  with  double  parallel,  4  posi¬ 
tion  rollstand.  Completely  rebuilt,  with 
brand  new  Fincor  75  hp  motor  and  SCR 
controller  available  immediately.  Mira¬ 
cle  Industries,  Inc.,  (203)  723-0928. 


Goss  Suburban  1500  series  3  units, 
folder  1/4,  1/2,  double  parrallel  cross 
perf  sheeter.  Complete  press  or  indivi¬ 
dual  components. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(3 1 2)  459-9700  Telex  206766 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  COMMUNITY  4-unit  1971  press 
complete,  weekly  closing  plant. 
Newman  International  (913) 
362-8888,  Telex  275257. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


For  information 
call 

(212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


1  D.S.  America 
Grandstep  Step  &  Repeat 
Model  PC533-C1 
4  months  production  use  only 
Lucius  Morse,  Owner 
(314)  961-9997 


6-unit  Goss  Community,  2  folders  top 
condition.  By  owner.  (214)  380-9578. 


HARRIS 

-NCH  400,  6  units,  1985,  22-3/4". 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units 
GOSS 

-Cosmo,  5  units,  1982,  RTF’s. 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 

KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4  Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

GOSS 

2  add-on  oil  lub.  Community  units 

1  SC  1/2  &  1/4  page  folder  1975 

2  Unit  Community,  grease  lub. 

4  Unit  Community,  SC  folder  1968/74 
11  Unit  Urbanite  U664  with  upper 
former,  available  April,  1989. 
HARRIS  COTTRELL 
Add-on  V-25  unit 

4-Unit  Harris  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

MISC. 

Enkel  zero  speed  splicer,  Web  Special¬ 
ties  3-web  ribbon  deck 

CALL  US  IF  YOU  RE  CONSIDER¬ 
ING  SELLING  YOUR  PRESS' 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 

PRESS 

Double  3-2  Goss  Imperial  folder 
Balloon  formers  C.O.  22-3/4" 

Goss  R.T.P.'s  40",  42" 

Goss  Mark  I  half  decks 

Goss  Mark  II  half  decks 

Goss  double  2:1  folder  C.O.  22-3/4" 

Goss  skip  slitters  all  cutoffs 

Goss  portable  ink  fountains 

Goss  Urbanite  units 

Hoe  skip  slitters  all  cutoffs 

Hoe  balloons  C.O.  22-3/4" 

Paper  roll  handling  track  &  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  machinery  moving  and  erecting 

Northeast  Industries,  Inc. 

(213)  256-4791 


PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4"  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 

Sylmar,  CA  91342.  (818)  362-7771. 

PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791 


WINDMOELLER  HOELSCHER  FLEXO 
4  -  Units  and  3  half  decks 
1  -  Double  Goss  3:2  folder 
4  -  Automatic  Goss  RTF’s 
23  9/16"  cut-off  and  available 
mid-1989.  Installed  new  in  1984  and 
looks  and  runs  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66”,  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66"  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTF’s,  66"  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33’’x47”  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


TURNKEY  QUOTATION  1969-72 
23-9/16  cut-off 

2  10-units  Goss  Mark  Two  press  lines 
consisting  of 

10-unit  90  degrees  stagger 
6  color  humps  13  and  10  side 

3  to  2  double  imperial  folders  with 
balloon  formers,  skip  slitters  on  lower 
and  upper  formers  pneumatic  controls. 


42”  Goss  auto  pasters  with  the  latest  in 
electronics  transition  and  tension.  If 
required  the  real  arms  can  be  replaced 
providing  capacity  for  45-inch  rolls. 


COLOR  CAPABILITY  provides  process 
color  to  every  section  and  double  truk 
color  to  all  center  spread  sections. 


These  excellent  modern  press  lines  are 
offered  exclusively  by  PRINTING 
PRESS  SERVICES  INTERNATIONAL. 
Whatever  you  may  require  for  your 
present  press  lines,  give  us  a  call. 
U.S.A.  (iail  Bob  Clawges 
Tel:  216  441  1730  (Cleveland) 

Fax:  216  883  8724 
U.K.  Call  Dick  Walne 
Tel:  0772  797050  (Preston) 

Fax:  0772  717611 
AUSTRALIA  Call  Keith  Saunders 
Tel:  61  8  356  7883  (Adelaide 
Fax:  61  8  353  5493 


TRADE-IN  PRESSES  FOR  SALE 

2-Unit  Color  King  w/KJ6  folder,  doing 
commercial  book  work 
6-Unit  News  King  W/KJ6  folder  (1977) 

2- Unit  News  King  w/KJ4  folder  (1969) 
4-Unit  News  King  w/KJ6  folder  (1977) 
l-(iolor  King  KJ6  folder,  rebuilt,  with 

press  drive 

3- Unit  21-1/2”  Atlas  press,  2  yrs.  old 

4- Unit  Web  Leader  w/8  web  folder,  20 
IPH  (1979) 

1 -Quadra-Color  unit  (1980) 

1-Cole  1/4  pg.  folder  and  3-knife 
4-Ebway  splicers 
Baldwin  count-o-veyors 

WEB  PRESS  CORPORATION 
Midwest  office  (816)  931-5291 
4200  Pennsylvania,  Ste.  210 
Kansas  City,  MO  64111 
Contact:  Terry  Morton 
See  Us  At  The  NNA  -  Booth  #125-127 


People  don’t  ever  seem  to 
realize  that  doing  what’s 
right’s  no  guarantee 
against  mis/ortune. 
William  McFee 


WANTED  TO  BUY 

DRY  MATS  tor  newspapers.  No  pak. 

Tel.  (914)  353-1122,  Fax  (914) 

353-1086,  Telex  261155. 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Name 

(Irvnpany 

Aridrmui 

City 

filatn 

7ip 

Phone 

Classification- 


Authorized  Signature- 
Copy — 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1988 


LINE  ADS 

1  week  —  $5.80  per  line 

2  weeks  —  $5.15  per  line,  per  issue. 

3  weeks  —  $4.30  per  line,  per  issue. 

4  weeks  —  $3.40  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2.60  per  line,  per  issue. 

4  weeks  —  $2.40  per  line,  per  issue. 


Add  $6.00  per  insertion  lor  box  service.  Add  $4.00  per  insertion  lor  box  service. 

CounI  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-S80  per 
column  inch;  2  to  4  times-$75  per  column  inch,  per  insertion;  5  to  1 1  times, 
$70  per  column  inch,  per  insertion;  12  or  more  times  $60  per  column  inch, 
per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  &  Publisher 

11  West  19th  Street.  NY,  NY  10O11.  (212)  675-4380. 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP 

WANTED 


_ ACADEMIC _ 

BAYLOR  UNIVERSITY  -  Faculty 
member  for  Department  of  Journalism 
emphasizing  news  -  editorial  sequence. 
Professional  news  work  a  must.  Earned 
doctorate  a  plus.  Must  have  ability  to 
teach  combination  of  reporting-writing- 
editing  courses.  Competitive  salary 
depending  upon  qualifications.  Baylor 
University  is  an  equal  opportunity/ 
affirmative  action  employer  and  is 
under  the  patronage  and  general  direc¬ 
tion  of  the  Baptist  General  Convention 
of  Texas.  Women  and  minorities  are 
encouraged  to  apply.  Send  resume  to 
Loyal  Gould,  Chairman,  Department  of 
Journalism,  Baylor  University,  Waco,  TX 
76798-7353.  Telephone  (817) 
755-3261. 


COMMUNICATIONS  POSITION 
Tenure-track  faculty  position,  Fall 
1989.  Teach  newswriting,  copy  editing, 
and  introductory  mass  communication. 
Doctorate  or  near  completion.  Send 
letter,  curriculum  vitae,  names  of  3 
references,  and  transcripts  to  Dr. 
Richard  Pfau,  Dean,  Emory  &  Flenry 
College,  Emory,  VA  24327.  AA/EOE. 


The  greatest  achievement 
of  the  human  spirit  is 
to  live  up  to  one’s 
opportunties  and  make 
the  most  of  one’s  resources. 
Vauvenargues 


ENGLISFI:  Assistant  Professor  (tenure 
track)  beginning  Fall  1989  to  teach 
primarily  but  not  exclusively  in  under¬ 
graduate  and  graduate  programs  in  jour- 
nalism  and  professional  writing. 
Advanced  degree  (M.S.  in  Journalism, 
M.F.A.,  or  Ph.D.)  and  experience  in 
print  journalism  are  both  required. 
Send  credentials  by  November  15th  to 
Dr.  Edward  L.  Galligan,  Chair,  English 
Department,  Western  Michigan  Univer¬ 
sity,  Kalamazoo,  Ml  49008-5092; 
(616)  387-2571.  AA/EOE. 


GRADUATE  ASSISTANTS  to  study  for 
M.A.  or  Ph.D.  in  mass  communication. 
Teach  or  do  research.  Start  Fall  1989. 
Stipend  plus  fee  waiver.  Register  by 
Oct.  31  to  take  Graduate  Record  Exami¬ 
nation.  Contact  Dr.  Leonard  Tipton, 
Graduate  Coordinator,  Journalism 
Department,  College  of  Journalism  and 
Communications,  University  of  Florida, 
Gainesville,  FL  32611.  AA/EOE. 


ACADEMIC 


NEW  JOURNALISM  POSITION. 
News-Editorial  Faculty  member  to 
teach  courses  in  Print  Journalism  sequ¬ 
ence  and  related  areas.  Do  research. 
Rank  and  salary  open.  Tenure  track 
position.  Professional  experience  desir¬ 
able.  Ph.D.  required.  Employment  date 
is  Aug.  21,  1989.  Deadline  for  applica¬ 
tions  is  Jan.  1,  1989  or  until  filled. 
Send  vita  and  three  references  to  Dr.  E. 
Joseph  Broussard,  Flead,  Department  of 
Communication,  University  of  South¬ 
western  Louisiana,  P.O.  Box  43650 
USL,  Lafayette,  LA  70504.  EEO,  Affir¬ 
mative  Action  Employer. 


TENURE  TRACK  TEACHING  POSI¬ 
TION,  Journalism  Department,  San 
Francisco  State  University,  beginning 
September  1989.  Assistant  to  associ¬ 
ate  professor,  rank  depending  on  qual¬ 
ifications:  (l)Bachelor  or  master’s 
degree  with  extensive  professional 
experience;  alternatively,  Ph.D.  with 
several  years  experience.  (2)Ability  to 
teach  editing,  newswriting,  reporting, 
design,  and  to  advise  publications. 
(3)Previous  teaching  preferred.  Depart¬ 
ment  is  accredited  and  has  three  prog¬ 
rams  -  newspaper,  magazine,  photo¬ 
journalism.  Students  frequently  win 
awards  for  reporting  and  photojournal¬ 
ism.  The  department  is  committed  to 
ethnic  integration  of  student  and  facul¬ 
ty  population.  Send  letter  of  applica¬ 
tion,  vita,  samples  of  work  as  a  journal¬ 
ist  and  syllabus  of  course  in  candi¬ 
dates's  area  of  strongest  expertise  to: 
Betty  Medsger,  chair.  Journalism 
Department,  SFSU,  1600  Holloway 
Avenue,  San  Francisco,  CA  94132.  Call 
(415)  338-2663.  Deadline:  November 
15,  1988.  An  equal  opportunity/ 
affirmative  action  employer. 


The  University  of  North  Carolina  at 
Asheville  invites  applicants  for  a  tenure- 
track  position  as  assistant  professor  of 
mass  communication  beginning  late 
August  1989.  Teaching  responsibilities 
include  mass  media  and  society  and 
one  or  more  of  the  following  specialties: 
media  law,  ethics,  media  economics, 
international  communication,  public 
relations  or  advertising.  The  Ph.D. 
degree  is  required  for  tenure,  ABD 
acceptable  for  initial  appointment. 
Women  and  minorities  are  strongly 
encouraged  to  apply.  Review  and  evalu¬ 
ation  of  applicants  will  begin  on  Decem¬ 
ber  1,  1988.  Salary  competitive. 

UNCA  is  a  selective,  public  undergradu¬ 
ate  liberal  arts  university  of  3,100 
students  located  in  the  Blue  Ridge 
Mountains  of  Western  North  Carolina. 
Send  vita,  three  references  and  a  state¬ 
ment  of  undergraduate  teaching  philo¬ 
sophy  to  Dr.  Alan  Hantz,  Mass  Commu¬ 
nication  Program,  UNCA,  One  Universi¬ 
ty  Heights,  Asheville,  NC  28804-3299. 
IJNCA  is  an  EO-AA  employer. 


ACADEMIC 


The  University  of  Southern  Mississippi  , 
Department  of  Journalism  anticipates  ' 
two  full-time,  tenure-track  vacancies  in 
1989  with  possible  appointment  as 
early  as  January  1989. 

Both  positions  require  graduate  -  and 
undergraduate  -  level  teaching, 
research  and  professional  service. 
Ph.D.'s  are  preferred.  Applicants  with 
master’s  and  strong  professional  and 
teaching  experience  are  encouraged  to 
apply. 

ADVERTISING:  Assistant/Associate 
rank.  Salary  nationally  competitive. 
Prime  teaching  areas  will  be  media 
planning,  research,  graphics.  May 
teach  courses  in  related  areas. 

PUBLIC  RELATIONS:  Assistant/ 
Associate  rank.  Salary  nationally 
competitive.  Prime  teaching  areas 
include  campaigns,  print  publication 
and  graphics.  May  teach  related  writing 
courses. 

To  apply,  send  letter,  vita  and  support¬ 
ing  materials,  including  names,  addres¬ 
ses  and  phone  numbers  of  at  least  three 
references  to  Dr.  Dennis  R.  Jones, 
Chairman,  Department  of  Journalism, 
Southern  Station  Box  5121,  University 
of  Southern  Mississippi,  Hattiesburg, 
MS  39406-5121.  Those  seeking  a 
January  appointment  must  have  mater¬ 
ials  in  by  November  15.  The  final  dead¬ 
line  is  December  15. 

The  Chair  and  Personnel  Committee  will 
begin  reviewing  applications  upon 
receipt  and  continue  until  the  positions 
are  filled.  The  Department  was  accre¬ 
dited  in  1985  in  four  areas.  The  Univer¬ 
sity  of  Southern  Mississippi  is  an  affir¬ 
mative  action/equal  opportunity 
employer  and  actively  encourages  appli¬ 
cations  from  minorities  and  women. 


Classified  Advertising 
(212)  675-4380 


TWO  POSITIONS  OPEN 

The  University  of  Iowa  Office  of  Univer¬ 
sity  Relations  seeks  two  professionals:  a 
periodicals  editor  and  a  news  writer/ 
media  relations  specialist. 

The  periodicals  editor  will  produce 
tabloid-style  periodicals  for  alumni  and 
other  off-campus  audiences.  Requires 
bachelor's  degree  in  journalism  or 
related  field  and  considerable  experi¬ 
ence  (3-5  years)  in  reporting,  feature 
writing,  and  editing.  Publications 
production  experience  is  desirable. 
Starting  date:  February  1,  1989.  Start¬ 
ing  salary  range:  $27,300-$32,130. 
Send  letter  of  application  and  resume  to 
Kelly  Fluston,  University  Relations 
Publications,  307  E.  College  Street, 
The  University  of  Iowa,  Iowa  City,  Iowa 
52242. 

The  news  writer/media  relations 
specialist  will  write  news  and  feature 
articles  and  market  university  news  to 
national,  state,  and  local  media. 
Requires  bachelor's  degree  in  journal¬ 
ism  or  related  field  and  1-3  years  exper¬ 
ience  in  newspaper  or  broadcast  report¬ 
ing,  or  in  college  or  university  public 
relations.  Immediate  opening.  Starting 
salary  range:  $20,255-$23,000.  Send 
letter  of  application,  resume,  and  refer¬ 
ences  to  Debra  Borgstahl,  University 
News  Services,  307  E.  College  Street, 
The  University  of  Iowa,  Iowa  City,  Iowa 
52242. 

Ul  is  an  EOAA  employer.  Minorities  and 
women  especially  urged  to  apply. 

UNIVERSITY  OF  ALABAMA.  Dynamic 
MA  program  invites  pros/students  who 
have  demonstrated,  or  shown  potential 
for,  excellence  in  journalism.  Assistant- 
ships.  V/rite:  Journalism  Dept.,  Tusca¬ 
loosa,  AL  35487-1482;  or  call  (205) 
348-8613. 


ADMINISTRATIVE 

publisher 

Newly  formed  media  company  seeks 
aggressive  results-oriented  experienced 
publisher  for  middle  Atlantic  suburban 
daily  with  significant  commerical  print¬ 
ing.  Compensation  with  incentive  based 
on  background  and  experience.  Reply  in 
confidence  to  Publisher,  600  Vine  St., 
Suite  1708,  Cincinnati,  OH  45202. 


COMMUNICATIONS  DIRECTOR 
needed  for  Catholic  diocese.  Zone  2. 
Responsibilities  include  media  rela¬ 
tions,  management  of  weekly  newspap¬ 
er,  and  internal  communications.  Reply 
to  Box  3302,  Editor  &  Publisher. 


CONTROLLER 

We  are  an  aggressive,  growing  and  well 
managed  100,000  plus  daily  and 
Sunday  newspaper  seeking  a  goal- 
oriented  controller  with  a  proven  track 
record.  Our  controller,  who  reports  to 
the  chief  financial  officer,  is  responsi¬ 
ble  for  managing  a  business  department 
with  22  people,  including  four  direct 
reports.  The  person  we  seek  must  be 
able  to  deal  effectively  with  people  as 
well  as  with  numbers.  We  have  high 
standards  and  are  willing  to  pay  for 
outstanding  performance.  We  also  offer 
growth  potential  with  a  rapidly  expand¬ 
ing  international  newspaper  group.  Our 
community.  New  Haven,  CT,  is  on 
beautiful  Long  Island  Sound.  It’s  just 
an  hour  from  New  York,  two  hours  from 
Boston.  New  Haven  is  also  home  of  Yale 
and  offers  a  broad  range  of  cultural  and 
recreational  activities.  Send  cover  letter 
and  resume  including  salary  history  and 
requirements  to  Judith  C.  Fraser,  (Direc¬ 
tor  of  Human  Resources,  New  Haven 
Register,  40  Sargent  Drive,  New  Haven, 

CT  06511. _ 

CONTROLLER  and  business  manager  to 
supervise  all  accounting  functions 
including  preparations  of  financial  data 
and  annual  budgets.  Responsible  for 
directing  circulation  and  advertising 
managers.  Bachelor’s  degree  in 
accounting,  and  two  to  three  years  of 
accounting  and  or  newspaper  experi¬ 
ence  required.  Lotus  123  and  general 
computer  knowledge  is  a  must.  Send 
replies  to  Box  3316,  Editor  &  Publisher. 

GENERAL  MANAGER  for  zone  3  subur¬ 
ban  weekly.  Experience  preferred.  Must 
be  bright,  honest,  hardworking,  aggres¬ 
sive  in  sales.  Send  resume,  references 
and  salary  history  to  Nick  Drewry, 
Republic  Newspapers,  Inc.,  11863 
Kingston  Pike,  Farragut,  TN  37922. 

GENERAL  MANAGER  of  award-winning 
Louisiana  semi-weekly  (circ. 
9,000-plus)  seeks  administrative  or 
department  head  position  with  large 
weekly  or  daily  newspaper  in  zones  4  or 
6.  Over  20  years  experience  in  all 
aspects  of  newspaper  business. 
Economic  recession  in  La.  has  caused 
Publisher  to  eliminate  my  position. 
Strong  letter  of  recommendation  from 
Publisher  will  accompany  resume.  I  am 
a  43-year-old  married  female  with 

trown  children.  Contact  Pam  (504) 
67-0714  or  write  to  27265  W.  Lake¬ 
side  Dr.,  Denham  Springs,  LA  70726. 

Nationwide  Newspaper  Recruiting 
EXECUTIVES  U.S. 
specializes  in  the  quality  placement 
of  a  select  number  of  newspaper 
positions  nationwide,  ie:  Publishers, 
Sales/Circulation/Production, 'Ad 
Execs,  GMs,  Editors,  and  Journalists. 

We  have  developed  strong  relationships 
and  quality  contacts  by  servicing 
the  newspaper  industry.  Contact  us 
in  confidence  for  information 
on  current  opportunities. 

KATHY  J.  SNOW 
EXECUTIVES  U.S. 

8719  E.  San  Alberto 
Scottsdale,  AZ  85258 
(602)  483-7171 


ATTENTION  ADVERTISERS: 

Please  note  that  E&P’s  offices 
will  be  closed  on 

Tuesday,  November  8th,  Election  Day. 

Due  to  this  fact,  our  deadline  for  the 
November  I2th  issue  will  be  on: 

Monday,  November  7th,  12  Noon 

Please  keep  this  in  mind  when 
submitting  your  ad  copy. 

Editor  &  Publisher 

11  West  191h  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


ADMINISTATIVE 


GENERAL  MANAGER  of  a  group-owned 
weekly  shopping  guide  in  Central  Michi¬ 
gan.  Candidate  must  possess  a  strong 
media  sales  background,  be  organized, 
ambitious,  hardworking,  self-motivated 
and  have  excellent  interpersonal  skills. 
Must  be  able  to  train  and  supervise  a 
sales  team,  distribution  department 
and  office  staff.  Position  offers  salary 
and  bonus  compensation  package, 
profit  sharing  opportunity  and  growth 
potential.  Reply  in  confidence  to  Box 
3323.  Editor  &  Publisher. 


Pennsylvania  Newspaper  Publishers 
Association  (PNPA)  is  looking  for  an 
Executive  Director  for  its  280-member 
organization.  The  successful  candidate 
will  be  closely  involved  in  the  following 
areas: 

-  representing  the  newspaper  industry 
at  the  state  and  national  legislative 
levels 

-  membership  relations 

-  management  of  the  PNPA  Harrisburg 
office  and  staff 

-  preparation  and  monitoring  PNPA's 
budget 

-  providing  a  strategic  focus  for  the 
organization. 

Newspaper  experience  preferred.  Send 
a  cover  letter  and  resume  to  PNPA 
Search  Committee.  2717  N.  Front  St., 
Harrisburg.  PA  17110. 

PUBLISHER 

Hands-on  individual  for  highly- 
respected.  non-profit  monthly  magazine 
with  600.000  ABC  circulation.  In 
charge  of  day-to-day  business  and 
marketing  operations.  Responsibility  for 
budget  preparation  and  P&L.  Requires 
solid  background  in  circulation  as  well 
as  strong  managerial  experience.  Send 
resume  to:  World  Press  Review.  Attn: 
MC.  200  Madison  Ave..  #  2104.  New 
York.  NY  10016.  No  phone  queries. 


_ ADVERTISING _ 

AD  SALES  DIRECTOR 
Established  San  Francisco  publication 
has  excellent  opportunity  for  take 
charge  person.  Key  account  selling, 
hiring,  training,  managing  and  building 
a  sales  force  are  requisities  in  our  entre¬ 
preneurial  environment.  Compensation 
negotiable  for  professional  with  desire, 
experience  and  attitude  to  make  a 
difference.  Resume  to  Associate 
Publisher.  SF  Bay  Guardian.  2700 
19th  Street.  San  Francisco.  CA  94110. 


ADVERTISING  DIRECTOR 
Zone  2  daily  is  looking  for  a  strong  lead¬ 
er  who  is  not  afraid  of  a  competitive 
market.  Perhaps  you're  a  no.  2  or  no.  3 
right  now  and  want  to  run  your  own 
show.  We  want  good  management  and 
organizational  skills,  a  willingness  to 
work  with  young  staff  and  seasoned  pros 
and  the  ability  to  get  results.  Opportuni¬ 
ty  for  advancement  and  recognition 
come  with  our  organization.  Good  salary 
and  benefits.  Box  3307,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


SALES  MANAGER 


For  A  Confidential  Interview,  Call 
Today,  Ask  For  Mr.  Panczak 

1-800-233-7785 


HELP  WANTED 


ADVERTISING 


ADVERTISING  DIRECTOR 
The  Cape  Cod  Times,  a  50,000  range 
morning  and  Sunday  newspaper,  a 
member  of  the  Ottaway  group,  is  seek¬ 
ing  an  experienced  advertising  execu¬ 
tive  to  lead  our  45-person  sales  team  in 
a  competitive  growth  market.  Experi¬ 
ence  in  both  retail  and  classified,  as 
well  as  TMC,  is  helpful.  We  seek  an 
individual  with  proven  human  relations 
and  motivational  skills  who  can  inspire 
by  example.  This  is  a  new  position 
which  offers  a  good  salary  and  a  fine 
benefits  program,  plus  Cape  Cod  for 
year-round  living.  Send  cover  letter, 
resume,  and  salary  history  to:  Scott 
Himstead,  Publisher,  Cape  Cod  Times, 
319  Main  St.,  Hyannis,  MA  02601. 


ADVERTISING  DIRECTOR 
Chicago’s  largest  group  of  weekly 
community  newspapers  with  over 
400,000  circulation  seeks  exprienced, 
hands-on  person  to  direct  and  lead  a 
staff  of  40.  This  person  should  have 
prior  experience  in  all  aspects  of  news¬ 
paper  advertising.  Must  be  a  proven 
communicator  and  innovator.  This  will 
prove  to  be  an  exciting  and  rewarding 
position  for  the  person  selected.  No 
phone  calls,  please.  Mail  Inquiries  and 
resumes  to:  Pulitzer-Lerner  Newspap¬ 
ers,  c/o  Mr.  George  Bulgaris,  General 
Manager,  7519  N.  Ashland  Ave., 
Chicago,  IL  60626. 

A  subsidiary  of  Pulitzer  Publishing  Co. 


ADVERTISING  MANAGER 
With  weekly  group  in  Norfolk  area.  If  you 
can  sell  and  are  ready  for  newspaper 
management,  write:  Hanes  Byerly, 
Byerly  Publications,  1000  Amory  Drive, 
Franklin,  VA  23851. 


ADVERTISING  MANAGER 
Expanding  TMC  shopper  publication  in 
affluent  NYC  suburb  seeks  strong  moti¬ 
vator  and  recruiter  with  proven  record  of 
success.  Earn  over  $70K  with  6-figure 
potential.  Write  VP  Sales,  2170  Broad¬ 
way,  Suite  2159,  New  York,  NY  10024. 


ASSISTANT  RETAIL  AD  MANAGER 
30,000  daily  and  Sunday  newspaper  in 
Zone  2  offers  growth  opportunity  for  #2 
person  with  abilities  to  advance  to  #1 
position.  Candidates  should  possess 
proven  track  record  in  advertising  sales 
and  demonstrated  leadership  skills. 
Working  knowledge  of  Co-op  advertising 
systems  a  plus.  Send  resume  including 
cover  letter  and  salary  requirements  in 
confidence  to  Box  3299,  Editor  & 
Publisher. 


AD/Zone  1 

To  $45K 

AO/Zone  4 

To  $45K 

AD/Zone  2 

To  $35K 

AM/Zone  5 

To  $35K 

PM/Zone  2 

To  $50K 

PM/Zone3 

To  $30K 

PM/Zone  6 

To  $30K 

CD/Zone  2 

To  $40K 

CM/Zone  5 

To  $35K 

Prs  Supv/Zone  2 

To  $35K 

Prs  Mgr/Zone  2 

To  $35K 

Prs  Mgr/Zone  5 

To  $30K 

Prs  Frmn/Zone  3 

To  $25K 

Prs  Mgr/Zone  6 

To  $25K 

Pressmen/All  Zones 

To  $22K 

Maiirm  Mgr/Zone  2 

To  $30K 

Maiirm  Frmn/Zone  4 

To  $22K 

GRAPHIC  SEARCH 
ASSOCIATES 

Post  Office  Box  373 
Newtown  Square.  PA  19073 

215-359-1234 

800-342-1777 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Century  old  New  Jersey  suburban  week¬ 
ly  seeks  advertising  manager  strong  on 
leadership,  sales  and  initiative.  Mini¬ 
mum  5  years  sales  and  management 
experience.  Good  salary,  benefits 
include  health  plan.  Send  resumes  to 
Box  3320,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Newly  formed  media  company  seeks 
aggressive  high  performance  manager 
to  head  advertising  department  of 
medium-sized  suburban  mid-Atlantic 
daily.  Prior  management  experience  a 
plus.  Significant  sales  experience  a 
must.  Compensation  with  incentive 
based  on  background  and  experience. 
Reply  in  confidence  to  Advertising 
Manager,  600  Vine  Street,  Suite  1708, 
Cincinnati,  OH  45202. 


ADVERTISING  MANAGER 
Growing,  aggressive  regional  daily  in 
15,000  circulation  range  seeks  adver¬ 
tising  manager  who  is  strong  on  moti¬ 
vating  his  staff,  generating  creative 
sales  ideas,  and  has  good  administra¬ 
tion  abilities.  We  are  located  in  a  pros¬ 
perous  Zone  7  community.  We  offer  a 
good  salary  with  bonus  potential,  an 
eager  15-person  staff,  and  the  potential 
for  advancement  in  our  expanding 
corporate  group.  Send  a  resume  with 
salary  history  and  expectations,  plus 
references,  and  also  detail  to  us  what 
you  have  to  offer  in  sales  and  manage¬ 
ment  skills,  to  Box  3315,  Editor  & 
Publisher. 


ASSISTANT  CLASSIFIED 
ADVERTISING  MANAGER 
Due  to  internal  grovirth,  Maine's  largest 
newspapers  are  looking  for  an  assistant 
classified  advertising  manager  to  work 
with  our  classified  advertising  staff. 
This  manager  must  be  a  take-charge, 
self-starter  who  can  handle  the  respon¬ 
sibility  for  training,  directing,  and  moti¬ 
vating  the  telephone  sales  staff. 
Candidates  must  have  solid  experience 
in  newspaper  classified  advertising 
sales;  excellent  communications  and 
interpersonal  skills  and  must  be  compu¬ 
ter  literate. 

We  offer  a  starting  salary  in  the  lower 
$30's,  excellent  fringe  benefits  and  the 
outstanding  livability  of  Southern 
Maine,  with  the  Portland  Press  Herald, 
Evening  Express  and  Maine  Sunday 
Telegram. 

Qualified  applicants  should  submit  a 
letter  of  application  and  resume  in 
confidence  to: 

Guy  Gannett  Publishing  Co. 

Attn:  Personnel  Dept. 

PO  Box  1460 
Portland,  Maine  04104 
Equal  Opportunity  Employer 


CLASSIFIED  ASSISTANT  MANAGER 
New  assistant  classified  manager  posi¬ 
tion  available  at  a  daily  paper  with  a 
circulation  of  170,000  daily  and 
211,000  Sundays.  An  aggressive 
manager  with  3-5  years  of  newspaper 
experience  is  needed.  We  are  looking 
for  a  successful  leader  that  can  manage 
a  classified  staff  of  60  along  with  moti¬ 
vating  and  training  our  team  for  future 
growth.  Candidates  must  be  strong  in 
telephone  sales  management  and  have 
an  extensive  background  in  the  supervi¬ 
sion  of  outside  sales  reps.  Leadership 
and  motivational  qualities  along  with 
management  and  training  skills  are  a 
must.  Knowledge  of  10  key  ATEX  termi¬ 
nal  and  IBM  PC  will  be  beneficial. 
Candidate  must  be  a  take-charge  indivi¬ 
dual  with  a  proven  success  background. 
For  the  right  individual,  we  offer  excel¬ 
lent  benefits  with  career  growth  and  a 
salary  range  of  $40,000  plus  depend¬ 
ing  on  qualifications.  Send  resume  to 
Personnel  Dept.,  Austin  American- 
Statesman,  PO  Box  670,  Austin,  TX 
78767.  Attn:  Judi  Winslow. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  MANAGER 
for  40,000  morning  daily  to  direct 
outside  sales  and  telemarketing  staff. 
Minimum  of  3  years  newspaper 
management  experience;  degree  or 
equivalent  in  marketing.  Send  resume 
and  salary  history  to  Kay  Gause,  Yakima 
Herald  Republic,  PO  Box  9668,  Yaki¬ 
ma,  WA  98909.  EOE. 


DISPLAY  ADVERTISING  MANAGER 
The  Northampton  Daily  Hampshire 
Gazette,  an  independent  paper  of 
21,000  circulation  in  the  lovely 
Connecticut  River  Valley  of  Massa¬ 
chusetts,  is  seeking  a  Display  Advertis¬ 
ing  Manager  to  supervise  and  train  a 
staff  of  15. 

The  ideal  canadidate  will  have  had 
experience  across  a  variety  of  selling 
situations,  be  able  to  identify  opportun¬ 
ities  and  problems  and  develop  and 
implement  effective  responses,  and  be 
committed  to  a  philosophy  that  places  a 
premium  on  quality  service  and 
community  newspapering. 

An  attractive  compensation  package, 
the  opportunity  for  advancement,  and 
challenges  certain  to  maximize  personal 
and  professional  growth  will  be  offered 
in  return. 

Please  send  a  letter  explaining  your 
reasons  for  applying  together  with  a 
resume  and  salary  history  to: 

Don  Nunes 

Director  of  Advertising  And  Marketing 
The  Daily  Hampshire 
115  Conz  Street 
PO  Box  229 

Northampton,  MA  01060 
All  responses  will  be  held  in  confi¬ 
dence.  We  are  an  equal  opportunity 
employer. 


ADVERTISING  DIRECTOR 
11,000  daily  with  TMC  in  competitive 
market  seeks  an  experienced  manager 
to  be  responsible  for  all  advertising 
sales  functions.  Desire  innovative 
manager  with  good  motivational  and 
communicative  skills.  Zone  5.  Box 
3308,  Editor  &  Publisher. 


NEWSPAPER  ADVERTISING 
SALES  MANAGER 

Live  in  the  splendor  of  western  Montana 
and  enjoy  the  high  quality  of  life  while 
working  for  a  progressive  newspaper. 
The  Missoulian  is  looking  for  a  bright, 
aggressive  person  with  a  proven  track 
record  in  client  management  and  sales 
person  motivation.  Salary  commensu¬ 
rate  with  experience.  This  position 
offers  an  excellent  group  benefits  pack¬ 
age.  Send  letter  of  application  with 
resume  to  Bobbie  Engelstad,  Human 
Resources  Director,  Missoulian,  PO  Box 
8029,  Missoula,  MT  59807.  By  Nov.  4. 


TELEMARKETING  SALES  MANAGER 
We  have  25  aggressive,  talented  tele¬ 
marketers  selling  advertising  space  who 
are  looking  for  a  sales  manager  to  lead 
them  on  to  higher  sales  achievements. 
You  could  be  that  person  if  you  have  five 
years  of  advertising  sales  experience 
with  two  years  in  a  supervise^  capacity 
preferably  with  a  newspaper.  Some  tele¬ 
marketing  experience  required. 

You  will  work  with  our  telemarketing 
manager  in  developing  and  implement¬ 
ing  new  sales  programs,  encouraging 
employee  productivity  and  develop¬ 
ments  through  training  and  on  various 
other  administrative  assignments.  Are 
you  ready  to  move  up  to  the  Sun-Times? 
Send  your  resume  to  Chicago  Sun- 
Times,  Telemarketing  Dept.,  Room 
212,  401  N.  Wabash,  Chicago,  IL 
60611. 


Mockery  is  often  the 
result  of  a  poverty  of  wit. 

Jean  de  La  Bruyere 
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HELP  WANTED 


ADVERTISING 


RESEARCH  SALES  MANAGER 
Staff  position  reporting  to  ad  director 
requires  experience  in  fv/Radio  compe¬ 
titive  sales  presentation  development. 
Send  resume  and  salary  history  to  K. 
Gause,  Personnel  Director,  Yakima 
Herald-Republic,  PO  Box  9668,  Yaki¬ 
ma,  WA  98909.  EOE. 


SALES  (Telemarketing  Mgr.) 
for  classified  advertising  phone  dept, 
with  large  weekly  publication.  Send 
resume  to:  Publisher,  37365  Central- 
mont  PL,  Fremont,  CA  94536. 


THE  BAKERSFIELD  CALIFORNIAN  is 
looking  for  a  new  Classified  Advertising 
Manager.  This  82,000  daily/89,000 
Sunday  paper  is  in  a  growing  communi¬ 
ty,  two  hours  from  Los  Angeles.  Highest 
market  penetration  in  the  state  for  size 
of  paper.  One  paper  town.  An  exciting, 
state  of  the  art,  innovative  work  environ¬ 
ment,  new  printing  facility  in  1983, 
Mac  Plus-supported  ad  graphics  depart¬ 
ment,  positive  and  professional  mana¬ 
gerial  culture.  Environment  demands 
and  fosters  creativity  in  its  employees. 
Successful  candidate  will  have  an 
undergraduate  degree,  at  least  2  years 
Classified  or  Retail  management  experi¬ 
ence  and  4  years  other  newspaper 
experience,  have  strong  managerial 
skills,  have  creative  sales  ideas,  have  a 
proactive  vision  tor  the  Classified 
department  and  the  ability  to  transition 
the  organization  towards  that  vision. 
Excellent  people  skills  a  must. 

Please  send  resume  and  cover  letter  tO: 
The  Bakersfield  Californian,  PO  Box 
440,  Bakersfield,  CA  93302,  Atten¬ 
tion;  Personnel  Department.  EOE. 


WE  ARE  LOOKING  FOR  YOU  -  that 
special  person  who  combines  ambition, 
enthusiasm,  business  savvy,  aggres¬ 
siveness,  creativity  and  people  skills 
with  a  proven  track  record  in  retail 
advertising  sales.  You  can  sell,  you  love 
to  sell,  and  you  enjoy  motivating  your 
sales  staff  to  reach  high.  We  are  an 
award-winning  small  west  coast  news¬ 
paper  group  on  the  move  in  a  highly 
competitive  growth  market.  If  you  thrive 
on  this  particular  challenge  and  have 
already  proven  successful  at  it  some¬ 
where  else,  we  want  to  hear  from  you. 
Send  resume  with  cover  letter  and 
salary  history  to  Box  3301,  Editor  & 
Publisher. 


HELP  WANTED 


ARTIEDITORIAL 


GRAPHIC  NEWS  ARTIST 
Experienced  artist  needed  to  put 
together  black  and  white  and  color 
detailed  informational  graphics,  maps 
and  charts.  Macintosh  experience  a 
must.  Daily  newspaper  experience 
preferred.  Illustration  ability  a  plus. 
Please  send  resume  and  cover  letter  to 
The  Times  Journal  Company,  Human 
Resources,  Attn:  Graphics  News  Artist 
EP281,  6883  Commercial  Drive, 
Springfield,  VA  22159.  EOE. 


ASST.  MANAGING  EDITOR/GRAPHICS 
We  are  looking  for  a  graphics  leader  to 
help  us  take  full  advantage  of  4, 
10-unit  TKS  Off-set  presses  in  a  new 
plant  now  under  construction.  The 
Columbus  Dispatch  is  just  beginning  to 
paginate,  about  to  redesign  the  paper, 
and  will  begin  printing  on  the  new 
presses  in  late  1989,  or  early  1990.  We 
are  looking  for  a  person  who:  has 
demonstrated  skills  in  personnel 
communcations,  graphics  concepts  and 
implementations;  is  intimately  familiar 
with  technological  changes  taking  place 
in  the  news  industry;  can  organize, 
guide  and  manage  a  talented  and 
award-winning  staff  of  photographers 
and  artists;  can  be  a  newsroom  leader  in 
the  initiation  formation  and  publication 
of  effective  graphics;  can  help  us  take 
full  advantage  of  the  latest  in  color 
system  and  critique  finished  pages  for 
style  and  graphic  content.  The  winning 
candidate  will  be  a  key  member  of  the 
editorial  team,  a  highly  dedicated, 
motivated  and  skilled  individual.  Super¬ 
visory  experience  is  required.  Interested 
parties  should  send  a  letter  and 
resumes  to  The  Columbus  Dispatch, 
Department  of  Employee  &  Labor  Rela¬ 
tions,  34  South  Third  Street,  Colum¬ 
bus,  OH  43215.  An  Equal  Opportunity 
Employer  M/F. 


GRAPHIC  ARTIST 

The  Lansing  State  Journal  is  seeking  an 
artist  with  a  strong  background  in 
graphic  design  and  use  of  color.  Chal¬ 
lenging  job  responsibilities  include 
creating  color  illustrations  tor  features 
section  and  informational  graphics  for 
news.  The  State  Journal  is  an  aggres¬ 
sive,  award-winning  newspaper  in  a 
vibrant  and  growing  university  and  state 
capital  community.  Send  resume  and 
•  clips  to  Tom  Callinan,  Editor,  Lansing 
State  Journal,  120  E.  Lenawee,  Lans¬ 
ing,  Ml  48919. 


IT’S  A  CLASSIFIED  SECRET! 


We^ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  newspapers  or 
companies  you  do  not  want  the  reply 
to  reach.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  dis¬ 
card  your  reply. 

S  Ecilor&PubBslier  ^abp 


HELP  WANTED 


ARTIEDITORIAL 


CHANGES  are  being  made,  artists 
needed  now!  We  are  expanding  our 
editorial  art  department  to  include 
dynamic  informational  graphics 
specialties.  Macintosh  expertise  is 
mandatory.  Send  resume  and  samples 
to  Susan  Barber,  Editorial  Art  Director, 
Box  4747,  Houston,  TX  77001-4747. 


CARTOONIST 


CARTOONIST 

Opening  for  student-cartoonist  who 
wishes  to  work  and  develop  under  direc¬ 
tion  of  international  syndicate  based  in 
NYC.  Please  call  (212)  980-0855 
between  9- 10AM  only. 


CIRCULATION 


ASSISTANT  CIRCULATION  DIRECTOR 
We  are  an  aggressive,  growing  and  well- 
managed  105,000  daily  and  140,000 
Sunday  newspaper  seeking  a  goal- 
oriented  Assistant  Circulation  Director 
with  a  proven  track  record.  Our  Assis¬ 
tant  Director,  who  reports  to  the  Circu¬ 
lation  Director,  is  responsible  for 
managing  all  circulation  and  transporta¬ 
tion  operations.  The  person  we  seek 
must  be  an  excellent  communicator, 
devoted  to  good  service.  We  are  looking 
for  a  circulator  experienced  in  single 
copy,  home  delivery,  promotion, 
systems  and  budgeting.  We  have  high 
standards  and  are  willing  to  pay  for 
outstanding  performance.  Advance¬ 
ment  is  certain  for  anyone  who  meets 
our  needs.  Opportunities  also  exist 
within  other  newspapers  in  our  rapidly 
growing  international  newspaper  group. 
New  Haven,  Connecticut  is  on  beautiful 
Long  Island  Sound,  just  an  hour  from 
New  York,  and  two  hours  from  Boston. 
New  Haven  is  the  home  of  Yale  Univer- 
isty  and  offers  a  broad  range  of  cultural 
and  recreational  activities.  Send  cover 
letter  &  resume  including  salary  history 
&  requirements  to  Kirk  A.  Davis,  Circu¬ 
lation  Director,  New  Haven  Register,  40 
Sargent  Dr.,  New  Haven,  CT  06511. 


CIRCULATION  MANAGER 
17,000  6-day  daily  is  seeking  a 
circulation  manager.  We  are  a  growth- 
oriented,  sales  and  market  driven  news¬ 
paper  in  zone  2.  Our  ideal  candidate  is 
a  good  people  manager,  outstanding 
leader,  and  our  best  salesperson.  We 
are  looking  for  someone  to  help  us  grow 
to  25,000  circulation;  provide 
outstanding  service;  and  maintain  our 
record  of  excellence  in  collections.  We 
will  provide  a  good  salary,  401(k)  plan, 
MBCi  bonus  program  and  benefits.  Send 
resume  to  Box  3318,  Editor  & 
Publisher. 


CIRCULATION  SALES  MANAGER 
The  News-Press,  located  in  beautiful 
Southwest  Florida,  is  seeking  an  aggres¬ 
sive,  creative,  and  energetic  manager. 
If  selected,  you  will  oversee  a  large  tele¬ 
marketing  program  in  one  of  the  fastest 
growth  markets  in  the  country,  be 
involved  in  direct  response  sales  and 
develop  and  implement  single  copy 
marketing  plans.  NIE  and  budgeting 
experience  required.  We  offer  a  compe¬ 
titive  salary  of  between  $30,000  and 
$40,00  plus  bonus  incentive  and  an 
outstanding  benefits  package.  If  inter¬ 
ested,  send  your  resume  to  Jo-Ann 
Bradley,  Human  Resources  Director, 
News-Press,  2442  Anderson  Ave.,  Fort 
Myers,  FL  33901. 

CIRCULATION  MANAGER 
Competitive  Northern  New  Jersey  daily 
seeking  aggressive  circulation  profes¬ 
sional.  The  successful  candidate  will 
have  a  background  of  varied  experience 
in  the  circulation  profession.  We  offer  a 
challenge  with  unlimited  growth  poten¬ 
tial.  Send  cover  letter  and  resume, 
salary  history  in  confidence  to  Harry 
McAlpin,  Circulation  Director,  Daily 
Record,  629  Parsippany  Rd.,  Parsip- 
pany,  NJ  07054. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER  for  free 
distribution  bi-weekly  newspaper  in 
West  Pacific.  We  are  located  on  a  beau¬ 
tiful  tropical  island  that  is  an  American 
territory.  The  ideal  candidate  will  have 
experience  with  a  TMC  publication  of 
17,000-20,000  circulation.  This  is  an 
excellent  opportunity  for  a  young  mana¬ 
ger  wanting  to  advance.  Salary  range 
will  be  $25,000  on  up,  depending  on 
qualifications.  Send  resume  to;  Joe  F. 
(jillespie.  The  Guam  Tribune,  PO  Box 
EG,  Agana,  Guam  96910.  Include 
references,  please. 


CIRCULATION  MANAGER 
Afternoon  daily  with  24,000  circulation 
in  western  Massachusetts.  Hands-on 
position  which  requires  a  thorough 
knowledge  of  marketing  and  distribu¬ 
tion.  The  person  we  are  seeking  will  be 
strong  in  field  management  and  DM 
supervision.  Competitive  salary,  bene¬ 
fits  package  and  bonus  plan.  Send 
resume,  and  salary  requirments  to  Fran 
Smith,  Circulation  Director,  The 
Transcript-Telegram,  120  Whiting 
Farms  Road,  Holyoke,  MA  01040. 


LARGE  METRO  NYC  paid  weekly  group 
seeks  circulation  manager  with  sales 
and  marketing  background.  Must  be 
experienced  in  telemarketing  opera¬ 
tions.  Excellent  salary  and  benefits 
based  on  experience  with  heavy  empha¬ 
sis  on  paid-for-performance  bonuses. 
Additional  growth  opportunities  within 
corporation  for  right  individuals.  We  are 
serious  about  Circulation  Growth  and 
view  this  as  a  Key  spot  on  your  manage¬ 
ment  team.  Reply  in  confidence  with 
resume  and  salary  requirements  tO:  Box 
3296,  Editor  &  Publisher. 


NORTHERN  CALIFORNIA  community 
daily  seeks  experienced  person  for  posi¬ 
tion  as  circulation  manager.  Prefer 
someone  with  experience  in  competitive 
markets.  Computer  experience,  flexibil¬ 
ity,  strong  leadership  and  organization 
skills  a  must.  Our  circulation  is  ABC 
audited,  and  the  circulation  department 
is  well  organized  for  excellent  service 
and  future  growth.  Circulation  potential 
is  tremendous.  Number  of  households 
in  the  market  is  expected  to  double  in 
the  next  7  to  10  years.  Box  3325, 
Editor  &  Publisher. 


OUTSIDE  SALES  SUPERVISOR 
Zone  1  daily  looking  for  an  outside  sales 
supervisor  responsible  for  circulation 
sales  by  means  of  recruiting,  training 
and  supervising  a  crew  of  sales  reps. 
Compensation  package  includes  salary, 
commissions,  bonuses,  medical, 
dental,  401 K  and  vacation.  Send  letter 
and  resume  to  Circulation/Sales  Mana¬ 
ger,  c/o  Journal  Inquirer,  306  Progress 
Drive,  Manchester,  CT  06040. 


Young,  very  fast  growing  chain  of  mail¬ 
ed  weeklies  in  NY  and  CT  seek  dynamic 
Circulation  Manager.  Must  have  demon¬ 
strated  success  in  telemarketing  and 
promo  efforts.  Excellent  knowledge  of 
postal  regulations  essential.  Salary  high 
$20’s  with  excellent  bonus  plan. 
Growth  position.  Please  contact 
Jonathan  Silver,  Tucker  Communica¬ 
tions,  PO  Box  1000,  Cross  River,  NY 
10518. 


DATA  PROCESSING 


DATA  PROCESSING 
PROGRAM/ANALYST 
Southern  Alabama's  leading  newspaper 
with  a  circulation  of  over  100,000-plus 
needs  an  individual  with  one  to  three 
years  Hewlett-Packard  COBOL  program¬ 
ming  experience.  Candidate  must 
possess  strong  communication  skills, 
be  self-motivated,  and  have  Collier- 
Jackson  advertising  and  circulation 
experience.  Competitive  salary  and 
excellent  benefits  offer.  Send  resume 
and  salary  history  to  Box  3319,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  October  22,  1988 


59 


HELP  WANTED 


DATA  PROCESSING 


SYSTEMS  ANALYST/PROGRAMMER 
Requires  experience  analyzing  and 
developing  applications  on  RSTS 
systems.  Good  problem  solving  tech¬ 
niques,  oral  and  written  skills  neces¬ 
sary.  Excellent  salary  and  competitive 
benefits  package.  Please  send  resume 
to:  Times  Leader,  Data  Processing 
Dept.,  15  N.  Main  St., Wilkes-Barre,  PA 
18711  or  call  (717)829-7168.  EOE. 


Success  lies  in 
taking  your  bad  luck 
cheeifully,  and  in 
never  letting  your 
good  luck  go  by. 

B.C.  Forbes 


ALL  WE'RE  SEEKING  is  a  managing 
editor  to  fill  the  shoes  that  marched  our 
Zone  3  AM  to  awards  and  record  growth 
in  the  upper  40s.  That  pace  demanded 
total  excellence  in  writing,  photography 
and  graphics.  We  offer  key  responsibili¬ 
ty  for  news  coverage  and  projects,  a  role 
in  expansion  planning,  a  skilled  staff, 
the  newest  tools  and  the  chance  to  live 
in  a  region  judged  among  the  nation’s 
best.  From  you  we  expect  a  track  record 
of  news  skills,  layout,  managerial 
maturity,  organization  and  the  spirit  to 
run  in  a  highly  competitive  market.  Do 
the  shoes  tit?  Resume  and  non- 
returnable  clips  to  Box  3322,  Editor  & 
Publisher. 


ARTS/ENTERTAINMENT  REPORTER 
BUSINESS  REPORTER 
METRO  REPORTER 
If  you  have  writing  talent  and  are  eager 
to  work  at  a  top  quality  daily,  we're 
interested  in  hearing  from  you.  We  want 
people  who  will  become  the  definitive 
reporters  on  their  beats,  and  who  can 
tell  stories  in  a  way  that  will  matter  to 
readers.  Five  years  daily  experience 
preferred;  banking,  economics  or  real 
estate  reporting  experience  a  plus  on 
business  beat.  Send  resumes,  salary 
history  and  work  samples  to;  Human 
Resources,  Anchorage  Daily  News,  PO 
Box  149001,  Anchorage,  AK 
99514-9001.  EEO  employer. 


ASSISTANT  SPORTS  EDITOR 
Sports  editor  for  80,000  AM  needs  a 
right  hand  man/woman.  Assistant 
sports  editor  will  help  coordinate  cover¬ 
age  of  pro  and  college  sports  and  over¬ 
see  the  department  when  the  sports 
editor  cannot  be  there.  Applicants 
should  have  at  least  three  years  experi¬ 
ence  in  writing  headlines  and  designing 
pages  that  sing,  and  be  a  deadline 
enforcer  who  can  think  on  his  or  her 
feet.  Color  experience  a  plus.  Good 
benefits  package.  20  minutes  from  New 
York  City.  Send  resume,  and  your  five 
best  layouts  to  Rich  McSweeney,  The 
Herald  &  News,  PO  Box  1019,  Passaic, 
NJ  07055. 


HELP  WANTED 


ASSISTANT  EDITOR  Twice-weekly 
Maryland  Gazette,  Glen  Burnie,  36,000 
circulation,  120  plus  pages  weekly, 
needs  assistant  editor  to  work  with 
reporters,  edit  and  layout  pages.  Just 
over  Baltimore  city  line.  Write  or  call 
Edward  D.  Casey,  Executive  Editor, 
Capital  Gazette  Newspapers,  200(5 
Capital  Dr.,  Annapolis,  MD  21401, 
(301)  268-5000. 


ASSISTANT  EDITOR 
Cover  business  management  from  the 
information  systems  and  communica¬ 
tions  point  of  view.  General  assignment 
includes  press  conferences,  product 
introductions  and  interviews.  1  year 
reporting  experience  on  a  daily,  weekly 
or  wire  service  preferred.  Business  and 
technology  background  a  plus.  Rush 
resume,  clips,  salary  history  to:  CMP, 
InformationWeek,  Recruiter  G.  600 
Community  Drive,  Manhasset,  NY 
11030.  Equal  Opportunity  Employer. 


ASSISTANT  CITY  EDITOR 
Aggressive,  top-flight  reporter  or  editor 
who  wants  to  break  into  management  at 
one  of  the  best  mid-sized  papers  in  the 
South.  Will  be  directly  responsible  for 
coverage  of  several  beats  and  will  help 
plan  major  enterprise  pieces.  Must  be  a 
creative  wordsmith  who  pays  attention 
to  details,  with  great  people  skills.  Send 
resume,  references  and  work  samples  to 
Randy  Hammer,  Managing  Editor,  The 
Jackson  Sun,  PO  Box  1059,  Jackson, 
TN  38302. 


Take  a  GIANT  step... 

Place  a  Positions  WantetJ  ad 
in  E  <&  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  1001 1 


AWARD-WINNING  AM  in  major  metro¬ 
politan  area  searching  for  talented  news 
and  sports  desk  candidates  from  small¬ 
er  dailies  looking  to  move  up.  Solid 
language  and  layout  skills  a  must.  Reply 
to  Paul  Mowry,  Night  Editor,  Tribune 
Newspapers,  120  West  First  Avenue, 
Mesa,  AZ  85202. 

BUSINESS  EDITOR  -  You  understand 
the  importance  of  penetrating,  insight¬ 
ful  business  coverage  on  a  major  metro 
daily.  You  know  how  to  write  and  edit 
business  news  for  a  vast  readership,  not 
just  a  hciidful  of  CEO’s.  If  you  want  the 
challenge  of  directing  business  cover¬ 
age  in  one  of  Florida’s  top  financial 
centers,  and  if  you’ve  got  the  editing 
skills  and  get-it-done  know-how  to  run  a 
department  of  14  producing  a  business 
section  seven  days  a  week,  then  write  to 
Lawrence  McConnell,  Managing  Editor, 
The  Tampa  Tribune,  PO  Box  191, 
Tampa,  FL  33601. 


HELP  WANTED 


BUSINESS  REPORTER 
The  Pittsburgh  Press  wants  an  exper¬ 
ienced,  aggressive  business  reporter 
with  the  energy  and  ability  to  dig  stories 
out  of  a  conservative  business  commun¬ 
ity.  The  beat  is  heavy  industry.  Fine 
writing,  sensitivity  to  lifestyle,  work¬ 
place  and  industrial  trends  a  must. 
Send  resume  and  clips  reflecting  enter¬ 
prise,  insight  and  style  to  Matthew 
Kennedy,  The  Pittsburgh  Press,  34 
Boulevard  of  the  Allies,  Pittsburgh,  PA 
15230. 


BUSINESS  REPORTER 
Seeking  aggressive  reporter  with  2  years 
experience  covering  business  or  govern¬ 
ment.  Send  resume,  clips  and  3  refer¬ 
ences  to  Howard  Inglish,  Editor,  Wichi¬ 
ta  Business  Journal,  138  Ida,  Wichita, 
KS  67211, 


BUSINESS  WRITER 
For  major  metropolitan  daily.  Candi¬ 
dates  should  be  highly  productive,  self- 
motivated  and  interested  in  being  part 
of  an  issue-oriented,  hard-news  busi¬ 
ness  section.  We  cover  a  large,  diverse 
local  economy  through  daily,  Sunday 
and  Monday  sections.  Not  a  job  for  a 
beginner.  Send  resume,  clips  and  refer¬ 
ences  to  Jon  Talton,  Business  Editor, 
Dayton  Daily  News,  Fourth  &  Ludlow 
Streets,  Dayton,  OH  45402.  An  Equal 
Opportunity  Employer. 


BUSINESS  REPORTER 
The  La  Crosse  (Wis.)  Tribune  is  looking 
for  the  best  business  reporter  it  can  find 
and  is  extending  its  search.  The  Tribune 
is  a  Lee  newspaper  with  competitive 
salaries  and  benefits.  We  desire  an 
experienced  business  reporter  who  has 
demonstrated  skills  for  developing  sour¬ 
ces,  getting  important  “scoops"  and 
writing  everjdhing  with  clarity  and  style. 
Send  resume  with  references  and  10 
clips  to  Meribeth  Catania,  Human 
Resources  Manager,  La  Crosse  Tribune, 
401  North  3rd  Street,  La  Crosse,  Wl 
54601  by  November  4th. 


CITY  EDITOR 

The  Newport  Daily  News  seeks  a  city 
editor  to  lead  a  staff  of  nine  talented 
reporters.  We  seek  a  person  with  a 
strong  sense  of  the  immediacy  of  news, 
who  will  bring  a  consumer  approach  to 
issues  and  who  has  the  ability  to  move 
coverage  beyond  government  meetings 
to  things  that  really  matter.  He  or  she 
will  be  an  outstanding  copy  editor  and 
will  understand  libel  law  and  the  impor¬ 
tance  of  open  meetings  and  records.  He 
or  she  may  be  an  assistant  city  editor  or 
city  editor  now  who  seeks  a  new  chal¬ 
lenge  and  will  have  a  record  of  excel¬ 
lence  as  a  reporter  and  writer.  If  you 
want  to  help  us  become  the  best  small 
daily  paper  in  New  England  write  David 
B.  Offer,  Editor,  The  Newport  Daily 
News,  101  Malbone  Rd.,  Newport,  Rl 
02840.  Deadline  Nov.  11. 


HELP  WANTED 


CLASSICS  your  beat?  We're  looking  for 
a  reporter  who  can  be  both  music  critic 
and  reporter  of  other  fine  arts  in  Florida 
East  Coast  city.  Reporting  experience 
and  knowledge  of  all  fine  arts  essential. 
Send  resume,  clips  to  Box  3324,  Editor 
&  Publisher. 


COPY  EDITOR  -  Daily  News  of  Lebanon, 
PA,  seeks  Copy  Editor  who  also  will  do 
some  writing,  including  reporting  and 
local  editorials.  Experience  preferred. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Managing  Editor  Jim  Burchik, 
at  South  Eighth  &  Poplar  Sts,  1 7042. 


Editor  &  Publisher 
Classified  Advertising 
11  West  19th  St. 
New  York,  NY  10011 


COPY  EDITOR 

For  15,500  circulation  daily  in  scenic 
western  Massachusetts.  Must  hustle 
and  care  about  quality  and  Local  news- 
papering.  Accuracy,  precision  imagina¬ 
tion  all  important.  Involves  copy  reading 
and  page  design.  Will  train  but  prefer 
experience.  Send  resume  to  George 
Forcier,  The  Recorder,  14  Hope  Street, 
Greenfield,  MA  01301. 


COPY  EDITOR 

Eastern  Pennsylvania  daily,  in  rapidly 
expanding  market,  is  looking  for  solid 
professionals  with  at  least  two  years 
news  desk  experience.  Salary  $33,Q00 
plus.  Send  resume,  clips,  references  to 
Box  3290,  Editor  &  Publisher. 


COPY  EDITOR 

Wanted  for  exciting  Sunday  product  in 
beautiful  water  community  on  Chesa¬ 
peake  Bay.  If  you  are  talented  and  like 
creative  graphics,  send  resume  and 
sample  layouts  to  Tom  Marquardt, 
Managing  Editor,  The  Capital,  PO  Box 
911,  Annapolis,  MD  21401. 


COPY  EDITOR,  BUSINESS  REPORTER 
Small  Knight-Ridder  daily  in  competi¬ 
tive  south  Florida  market  seeks  busi¬ 
ness  reporter,  copy  editor.  Send  letter, 
resume,  to  Managing  Editor,  PO  Box 
580,  Boca  Raton,  FL  33429.  No  phone 
calls,  please. 


CORRESPONDENTS 
The  Nightly  Business  Report  is  seeking 
on-air  correspondents  with  television 
news  studio  presentation  experience. 
Minimum  five  years  of  strong  journalis¬ 
tic  background  with  broad-based  know¬ 
ledge  of  business  and  economics  and 
related  degree.  Send  resume,  audition 
tape  and  salary  requirements  to  Director 
of  Administrative  Services,  WPBT/ 
Channel  2,  PO  Box  2,  Miami,  FL 
33261-0002.  An  Equal  Opportunity 
Employer. 


THE  UNITY  AWARDS 


LOOKING  FOR  A  BETTER  JOB? 


MediaLine  can  help.  We  search  across  the  country  for 
the  freshest  job  openings  in  the  newspaper  business. 
Then  we  report  those  openings  to  you  every  day  via  tele¬ 
phone  or  computer.  If  you’re  tired 
of  stale  job  leads,  call  our  toll  free 
number  to  find  out  how  to  . 

put  your  job  search  into  -  ,  f  :u£j 

800-237-8073 

In  California:  408-296-7353 


Lincoln  University  of  Missouri 

The  36th  Annual  Unity  Awards  In  Media  will  recognize  contributions  in  media  of 
works  that  reflect  issues  impacting  the  rights  and  well  being  of  minorities  and/or  the 
disadvantaged.  Lincoln  University  of  Missouri  invites  entries  in  this  national 
recognition  of  outstanding  coverage  of  these  problems,  issues  or  concerns. 
DIVISIONS:  Print:  General  Audience;  Print:  Minority  Audience:  Broadcast;  Radio; 
Broadcast:  Television. 

CATEGORIES:  Reporting  of;  economic;  education;  politics;  public  affairs/social 
issues;  investigative  reporting;  editorial  writing. 

ENTRY  DETAILS:  Contact;  Dr.  Richard  Klepac,  Department  of  Communications, 
Lincoln  University  of  Missouri,  820  Chestnut  St.,  Jefferson  City,  MO  65101  or  call 
(314)  681-5437.  All  entries  must  be  received  by  January  6,  1989. 
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EDITORIAL 


EDITOR  WANTED 

Experienced  person  needed  to  lead 
young,  but  maturing  newsroom  staff  of 
a  family-owned  newspaper.  Paper  is 
located  in  a  county  seat  in  central  Ohio; 
11,000  circulation;  Monday  through 
Friday  PM,  Saturday  AM.  Management 
skills  and  news  leadership  important. 
Ability  to  write  editorials  and  columns 
needed.  Ability  and  desire  to  build  up 
local  and  regional  news  coverage  a 
must.  Send  resume,  salary  require¬ 
ments,  history,  clips  and  references  to 
Box  3295,  Editor  &  Publisher. 


EDITOR  and/or  ADVERTISING  MANA¬ 
GER  for  weekly  Catholic  newspaper  in 
Northeast;  BA  in  journalism  or  equiva¬ 
lent;  experience  preferred;  knowledge 
of  Catholic  Church  issues.  Salary  and 
benefits  competitive.  Send  resume  and 
salary  requirements  to  Box  3297, 
Editor  &  Publisher. 


ENTRY-LEVEL  position  for  sports  writer 
with  photo  skills  in  beautiful  Rocky 
Mountains.  Clips  and  resume  to  PO  Box 
370,  Rawlins,  WY  82301,  No  phone 
calls. 


MANAGING  EDITOR 


Computers 
in  4-color 


Digital  Equipment 
Corporation,  an  $11.5 
billion  Fortune  #38  com¬ 
pany,  ranks  #1  in  customer 
service.  Part  of  this  rank¬ 
ing  is  due  to  the  faa  that 
we  have  extensive  lines  of 
communication  open  with 
our  customers  to  ensure 
satisfaction  and  hee 
exchange  of  information. 

We  need  someone  who 
has  had  extensive  experi¬ 
ence  working  with  high 
level  business  executives  to 
produce  a  full-color 
magazine  aimed  at  this 
customer  audience. 
Although  the  m^azine 
will  not  be  technical,  it 
will  deal  with  technical 
topics  written  for  a  non¬ 
technical  audience.  The 
candidate  for  this  position 
must  understand  and  be 
able  to  discuss  the  business 
issues  that  ate  important 
to  those  at  this  manage¬ 
ment  level. 

Responsibilities  will  include 
interacting  with  a  variety 


of  marketing,  technical  and 
business  consultant 
resources;  coordinatir^ 
planning,  writing,  design, 
production,  and  distribu¬ 
tion  of  the  magazine  and 
conduaing  reader  surveys 
periodically. 

The  appropriate  candidate 
should  enjoy  a  start-up 
environment  and  have  a 
working  knowlec^  of  the 
issues  that  interest  top-level 
executives.  At  least  10  years 
writing/ editing  experience, 
including  2  years  experi¬ 
ence  managing  a 
periodical,  is  requited. 

For  consideration,  please 
send  your  resume  to  Jack 
Blake,  Employment 
Consultant,  Dept.  1022 
8509,  Digital  Equipment 
Corporation,  40  Old 
Bolton  Road, 
OGOl-l/Mll, 

Stow  MA  01775-1215. 

We  are  an  affirmative  action 
employer. 


Digital  has  it  now. 


EDITORIAL  PAGE  EDITOR 
41,000  circulation  A.M.  in  south  centr¬ 
al  Pennsylvania  seeks  a  well-organized 
editor  with  a  clear,  thoughtful  writing 
style  to  select  columns,  lay  out  pages 
and  write  daily  editorials.  Ability  to 
paginate  a  plus.  Send  resume  and  letter 
explaining  your  approach  tO:  Berl 
Schwartz,  Executive  Editor,  York  Daily 
Record,  1750  Industrial  Highway,  York, 
PA  17402. 


EDITOR 

Needed  for  a  group  of  suburban  week¬ 
lies,  in  Kansas  City,  Missouri  area. 
Good  supervisory,  writing,  photographic 
and  layout  skills  a  must.  Resume  and 
clips  to  Publisher,  Shopper  News  Publi¬ 
cations,  12  North  Main  Street,  Liberty, 
MO  64068. 


EDITOR 

We’re  growing.  We  need  experienced 
editors  willing  to  learn  to  edit  hard  news 
on  financial  market.  Jargon  takes  a 
week  to  learn.  Once  over  that  hurdle  it  is 
very  similar  to  investigative  hard  news 
on  a  big  city  government.  Resume  to 
Personnel  Dept.  CEE,  Crittenden  News 
Service,  Inc.,  Box  1150,  Novato,  CA 
94948. 


Energetic  News  Editor  sought  to  run  slot 
desk  and  be  responsible  for  layout  and 
design  of  progressive,  award-winning 
11,000  daily.  Only  experienced 
deskpersons  need  apply.  Good  benefit 
package  and  salary  for  right  person. 
Send  resume  to  The  Shelbyville  News, 
c/o  Jim  McKinney,  Executive  Editor,  PO 
Box  750,  Shelbyville,  IN  46176. 


FEATURE  REPORTER 
Award-winning  44,000  circulation  pm 
daily  seeks  experienced  feature  writer. 
Entertainment  and  arts  background  a 
plus.  Send  recent  clips  and  resume  to 
Stephanie  Piper,  Features  Editor,  Knox¬ 
ville  Journal,  PO  Box  59050,  Knoxville, 
TN  37950. 


FEATURES  EDITOR 
For  a  four-member  staff  of  medium¬ 
sized  Upstate  New  York  daily.  Must 
have  right  stuff  to  guide  talented  staff, 
work  creatively  with  graphics  depart¬ 
ment  and  produce  lively  features  pages. 
Competitive  salary,  great  location,  good 
opportunity  for  advancement.  Box 
3291,  Editor  &  Publisher. 


FEATURE  WRITER 

WE  WANT  a  writer  whose  features  have 
feelings  and  meat  to  them  -  someone 
who  can  make  readers  feel  like  they’re 
part  of  the  stories.  This  writer  already 
has  demonstrated  he  or  she  can  bring  a 
city  to  life  on  paper.  We  seek  an  exper¬ 
ienced  general  assignment  reporter  for 
our  11-person  feature  department.  We 
want  a  star  -  but  prima  donnas  need 
not  apply.  We  all  pitch  in  to  help  our 
peers.  The  New  Haven  Register  is  a 
100,000-plus  morning  newspaper  on 
Long  Island  Sound.  We  share  our  city 
with  Yale  and  sit  between  New  York  City 
and  Boston.  Send  clips,  resume  to: 
Dianne  Averill,  Feature  Editor,  New 
Haven  Register,  40  Sargent  Dr.,  New 
Haven,  CT  06511.  (No  calls,  please). 

FEATURE  WRITER/LAYOUT  PERSON 
for  20,000  circulation  daily  in  one  of 
Florida’s  fastest  growing  areas.  Immedi¬ 
ate  opening  in  lifestyle  department. 
Send  resume  and  clips  to  Gloria  Taylor 
Weinberg,  The  News  Tribune,  PO  Box 
69,  Fort  Pierce,  FL  34954. 


FREELANCE  WRITERS  Columnist  on 
newspaper  technology.  Monthly  pub. 
needs  regular  contributors  on  compu¬ 
ters,  printing,  pre-press,  other  tech 
areas.  Newspaper  experience  a  must. 
Resume,  samples  tO:  Dennis  DuBe, 
N&T,  603  Park  Point  Drive  No.  275, 
Golden,  CO  80401. 


GENERAL  ASSIGNMENTS. 

SPORTS  REPORTERS 
Exciting  challenge  with  growing  award¬ 
winning  weekly  in  Northeast  Indiana 
resort  area.  Must  be  proficient  with 
camera.  Good  benefits.  Box  3289, 
Editor  &  Publisher. 


GRAPHICS  EDITOR 
The  Long  Beach  Press  Telegram  is  look¬ 
ing  for  an  experienced,  aggressive 
graphics  editor  to  lead  a  27-member 
team  of  photographers,  artist  and  page 
designers.  State-of-the-art  pagination 
equipment,  increase  emphasis  in  color 
photography,  a  commitment  to  photo¬ 
journalism,  as  well  as  head-to-head 
competition  with  the  best  newspapers 
in  Southern  California  are  just  a  few  of 
the  challenges  for  the  right  editor. 
Resume  and  clips,  to  Rich  Archbold, 
Managing  Editor,  Long  Beach  Press 
Telegram,  604  Pine  Ave.  Long  Beach, 
CA  90844. 


Die 


NEWS  WRITER 

Dartmouth  College 
News  Service 

Responsible  for  developing,  writing,  placing 
stories  about  the  college,  especially  research 
stories;  developing  and  maintaining  media 
contacts;  answering  media  queries.  Minimum 
qualifications:  Bachelor’s  degree  and  4  years’ 
experience  in  journalism,  public  relations  or 
the  equivalent.  Knowledge  of  media  and 
news  writing  is  essential;  professional  experience 
in  higher  education  and  science  writing  is 
desirable. 

Send  resume  and  2  or  3  writing  samples 
to:  Search  Committee,  News  Service. 
Dartmouth  College,  3  Lebanon  Street, 
Hanover^  NH  03755.  The  Search  Com¬ 
mittee  will  begin  reviewing  applications 
November  2,  1988. 

DARTMOUTH  COLLEGE 

An  Affirmative  Action/Equal  Opportunity  Employer 
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EDITORIAL 

EDITORIAL 

LEGAL  JOURNALIST: 

The  nation’s  leading  daily  legal  news¬ 
paper  seeks  reporters/editors  with 
experience  in  both  journalism  and  law. 
Daily  newspaper  experience  and  legal 
education  preferred.  Send  resume  and 
clips  to  Editor,  Los  Angeles  Daily  Jour¬ 
nal,  PO  Box  54026,  Los  Angeles,  CA 
90054. 

METRO  EDITOR 

For  feisty  New  Jersey  AM  daily.  We  want 
an  aggressive  person  who  can  lead  and 
teach  a  talented  young  staff  of  reporters 
and  work  with  some  solid  pros.  Send 
cover  letter,  clips,  resume,  references 
and  salary  requirements  to  Bill  Blocher, 
Editor,  Ocean  County  Observer,  8 
Robbins  Street,  Toms  River,  NJ  08754. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
587-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

LIFE  STYLE  EDITOR  with  strong  organi¬ 
zational  and  writing  skills  needed  to  run 
:wo-person  department  at  25,000 
daily.  Must  have  flair  for  features  and 
dealing  with  public.  Experience  level 
flexible,  depending  on  talent.  Salary 
competitive.  Send  resume  to  Belinda 
McCoy,  Managing  Editor,  Port  Arthur 
News,  Port  Arthur,  TX  77641. 

LOCAL  MEDIA  ORGANIZER  and 
NATIONAL  MEDIA  positions  available 
for  generating  coverage  of  hunger 
issues.  Both  positions  require  three 
years  media  or  PR  experience,  excellent 
writing  and  communication  skills,  and 
knowledge  of  hunger  issues.  Christian 
faith  perspective  essential.  Salary 
based  on  need.  Write:  Personnel  Direc¬ 
tor,  Bread  for  the  World,  802  Rhode 
Island  Avenue,  NE,  Washington,  DC 
20018. 

NEIGHBORS  EDITOR 

The  Columbus  Dispatch,  which 
publishes  six  weekly  zoned  editions,  is 
looking  for  an  editor  for  its  inner-city 
neighbors  sections.  Minimum  five  years 
reporting  experience  and  some  super¬ 
visory  experience  required.  Copy¬ 
editing  background  a  plus  Reply  with  a 
compelling  cover  letter,  resume,  and 
five  clips  to: 

The  Columbus  Disoatch 

Dept,  of  Employee  &  Labor  Relations 
34  South  Third  Street 
Columbus,  OH  43215 

An  Equal  Opportunity  Employer  M/F. 

NEWS  COPY  EDITOR 

We  are  interviewing  qualified  applicants 
for  a  position  on  our  news  copy  desk. 
Two  years  daily  experience  preferred, 
but  will  consider  exceptional  beginners. 
Must  be  able  to  work  nights.  Color 
experience  helpful.  Send  resume, 
examples  of  best  work  to  Scott  West, 
Assistant  Managing  Editor,  The  Herald 
&  News,  PO  Box  1019,  Passaic,  NJ 
07055. 

MANAGING  EDITOR 

Our  top  newsroom  position  for  32,000 
Daily  Herald  in  Provo,  Utah.  Candidate 
should  enjoy  family  environment  and 
strong  LDS  cultural  influence  in  central 
Utah.  Good  management  and  editorial 
abilities  equally  important.  Looking  for 
creative,  hardworker  who  can  improve 
both  product  quality  and  efficiency. 
Salary  negotiable.  Excellent  benefits. 
Send  resume  to  The  Daily  Herald, 
Publisher,  PO  Box  717,  Provo,  UT 
84603. 

NEWS  EDITOR  needed  for  12,000 
circulation,  7-day  AM.  Demonstrated 
copy  editing  skills,  ability  to  make 
deadlines,  and  layout  interesting  pages 
essential.  We’re  looking  for  the  right 
person  to  carry  a  heavy  load  of  responsi¬ 
bility.  Serious  applicants  only,  please. 
Interview  required.  Send  resume,  tear- 
sheets  and  letter  explaining  qualifica¬ 
tions  to  George  Arnold,  Managing 
Editor,  News  Times,  PO  Box  912,  □ 
Dorado,  Ark.  71730. 

NEWS  EDITOR 

The  Odessa  American  has  begun  the 
process  of  identifying  quality  candi¬ 
dates  for  news  editor,  one  of  the  top 
jobs  in  the  newsroom  of  a  40,000 
Pulitzer  Prize-winning  west  Texas  daily. 
Supervising  supervisors  is  the  focus  of 
the  job.  Computer  literacy  and  graphics 
knowledge  are  sought-after  attributes. 
Contact  Managing  Editor,  M.  Olaf 
Frandsen,  PO  Box  2952,  Odessa,  TX 
79760.  No  phone  calls,  please. 

MANAGING  EDITOR 

For  award-winning  colorful  weekly  in 
Leesburg,  VA  near  Washington,  DC. 
Immediate  opening  for  skilled  news¬ 
room  manager  of  fast-growing  newspap¬ 
er.  Established,  reputable  company. 
Full  benefits.  Qualified  applicants 
should  rush  resume,  salary  require¬ 
ments,  clips,  etc.  to  Executive  Editor, 
Loutoun  Times-Mirror,  PO  Box  359, 
Leesburg,  VA  22075. 

WANTED:  “NEVER-EVER”  SKIERS 

Any  editor  or  freelance  writer  who  has  never  skied  but  would 
like  a  chance  to  learn  this  winter  and  write  about  the  experi¬ 
ence.  We  want  all  the  other  “never-ever”  skiers  out  there  to 
learn  more  about  getting  started  in  alpine  and  cross-country 
skiing  through  your  personal  experiences. 

If  you  have  an  assignment  for  such  a  story  in  hand  or  the 
strong  possibility  of  getting  one  based  on  this  arrangement, 
write  to  us.  We  will  help  coordinate  transportation  and  lodg¬ 
ing  to  the  ski  area  in  your  region,  ski  equipment  rental  and 
your  first  ski  lesson. 

If  you  have  any  children  who  are  also  “never-ever”  skiers 
and  think  your  story  could  include  information  about  children 
and  skiing,  let  us  know. 

Write  to: 

“Never-Ever”  Ski  Trip 

Dorf  &  Stanton  Communications 

1 1 1  Fifth  Avenue,  8th  floor 

New  York,  NY  10003 

HELP  WANTED 
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NEWS  EDITOR  needed  for  9,000  PM  in 
north  central  Indiana.  Layout  ability  a 
must.  Send  samples,  resume  and  salary 
requirements  to  Larry  Smith,  Peru 
Tribune,  PO  Box  87,  Peru,  IN  46970. 


NEWSROOM  OPPORTUNITIES 
Florida  Gulf  Coast  AM  daily  is  recruiting 
for  the  following  positions:  business 
editor;  assistant  features  editor;  copy 
editors;  military  reporter;  education 
reporter;  and  feature  writer.  We  are 
aiming  for  excellence  and  want  only  the 
best.  Resume  and  clips  to  Anne  Saul, 
Executive  Editor,  The  Pensacola  News 
Journal,  1  News  Journal  Plaza,  Pensa¬ 
cola,  FL  32501.  No  phone  calls, 
please. 


REPORTER 

The  leading  Jewish  weekly  in  the  U.S. 
needs  an  energetic  staff  writer  for  its 
award-winning  writing  team.  Interview 
Flenry  Kissinger  one  day  and  a  shofar- 
maker  the  next,  with  a  dash  of  commun¬ 
al  coverage  and  wire  editing  thrown  in. 
Enormous  growth  potential  on  a 
132-page  weekly.  Send  resume  to  Alan 
Hitsky,  Detroit  Jewish  News,  20300 
Civic  Center,  Southfield,  Ml  48076. 


REPORTER  needed  for  award-winning 
resort  weekly.  Good  salary,  benefits. 
Resume,  clips  to  Editor,  Coastal 
Observer,  PO  Box  1170,  Pawley’s 
Island,  SC  29585. 


REPORTER/PHOTOGRAPHER  for  large 
award-winning  Houston  area  semi-& 
weekly.  J  degree,  VDT  a  must.  Dark¬ 
room,  pasteup  ability  helpful.  Non- 
smokers  preferred.  Better  than  average 
salary.  Send  resume,  clips  and  work 
references  to  Christopher  Barbee,  El 
Campo  Leader-News,  PO  Box  1180,  El 
Campo,  TX  77437. 

REPORTER  -  The  Sanford  Herald,  a 
small  but  rapidly  growing  daily/Sunday 
newspaper  in  booming  area  of  central 
Florida,  has  an  opening  for  a  reporter. 
Demonstrated  ability  in  news  and 
features  in  fast-paced,  high-volume 
environment  preferred  but  will  consider 
recent  college  grads  with  excellent 
academic  record.  Clips  and  resume  to 
Ronald  W.  Hosie,  Executive  Editor,  The 
Sanford  Herald,  300  North  French 
Avenue,  Sanford,  FL  32771. 


REPORTERS 

The  Waterloo  Courier  expects  to  have 
two  openings  on  its  regional  desk  in 
January.  Each  reporter  would  be 
responsible  for  general  assignment 
duties  in  a  five  county  area,  but  would 
work  in  the  main  office.  A  midwest 
background  is  preferred.  The  Courier  is 
a  50,000  PM  daily  ser  mg  Northeast 
Iowa.  Send  resume  ano  ''ps  to  Dan 
Dundon,  City  Editor,  Waterloo  Courier, 
PO  Box  540,  Waterloo,  lA  50704. 


REPORTER 

Small  daily  seeks  experienced  reporter 
to  cover  a  busy  town,  meet  deadlines 
and  produce  clear,  correct  copy.  Beat 
includes  police,  fire,  city  hall,  schools. 
Layout,  camera,  AP  style  helpful.  We’re 
in  a  small  town,  but  we  practice  big- 
time  journalism  standards  of  thorough, 
fair,  aggressive  reporting.  Writer  must 
re-locate  to  healthy,  clean  area  on  the 
grow,  20  miles  west  of  Palm  Springs. 
Check  us  out!  Submit  resume,  clips  to: 
The  Record-Gazette,  218  N.  Murray 
St.,  Banning,  CA  92220.  Attn:  Charles 
Freeman,  Publisher. 


REPORTERS 

Immediate  openings  at  Leesburg,  VA 
award-winning  weekly.  General  assign¬ 
ment,  business,  sports.  Established, 
reputable  company.  Full  benefits.  No 
phone  calls,  but  qualified  and  exper¬ 
ienced  applicants  should  rush  resume, 
clips,  etc.  to  Executive  Editor,  Loutoun 
Times-Mirror,  PO  Box  359,  Leesburg, 
VA  22075. 

EDITOR  & 
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REPORTER,  local  government,  general 
assignment.  13,500  daily,  $250/week 
start.  Resume,  clips  to:  Tim  Zgonina, 
Editor,  Daily  News,  PO  Box  370,  Effing- 
ham,  IL  62401. _ 

SENIOR.'ASSOCIATE  EDITORS 
Positions  available  on  expanding  New 
York-based  trade  magazine  covering 
retail/real  estate.  Magazine  is  the 
dynamic  and  lively  voice  of  the  industry. 
Candidates  will  be  expected  to  develop 
retail,  real  estate  and  financing  stories 
for  a  sophisticated  readership.  Strong 
journalism  background  a  must.  Three  to 
five  years  on  a  daily  newspaper  or  trade 
magazine  preferred.  Send  resume  and 
salary  history  to  Box  3321,  Editor  & 
Publisher. 


SMALL  ZONE  9  daily  needs  managing 
editor,  reporter,  photographer.  Some 
experience  preferred.  Box  3317,  Editor 
&  Publisher. 


STRINGERS/CONTRIBUTORS  with 
business  writing  experience  sought  for 
new  magazine  covering  the  food  busi¬ 
ness.  Good  pay  for  timely,  accurate, 
news-worthy  articles,  analysis  and 
features.  Resumes  and  3  samples  to: 
Rex  Davenport,  News  Editor,  Food  Busi¬ 
ness,  301  E.  Erie,  Chicago,  IL  60611. 


SPECIAL  PROJECTS  REPORTER 
Pulitzer  Prize-winning  30,000  Zone  2 
PM  daily  has  opening  for  an  exper¬ 
ienced  self-starter  specializing  in  in- 
depth  reporting.  Successful  applicant 
will  have  a  proven  track  record,  excel¬ 
lent  clips,  and  strong  references.  Send 
clips,  resume,  and  references  to  Box 
3328,  Editor  &  Publisher. 

SPORTS  WRITER  for  12,000  circula- 
tion  daily.  Zone  8.  Box  3287,  Editor  & 
Publisher. 


THE  LEDGER,  a  New  York  Times-owned 
75,000  circulation  daily  in  Lakeland, 
Florida  needs  two  editors:  assistant  city 
editor  to  manage  6  reporters,  2  photo¬ 
graphers  and  a  news  clerk  in  the  Winter 
Haven  bureau.  Solid  editing  and  super¬ 
visory  skills  essential.  Copy  editor,  page 
designer  for  daily  feature  pages.  Two 
years  experience  and  expertise  in  using 
color  required.  No  phone  calls.  Send 
resume  and  samples  of  your  work  to 
Bruce  Giles,  Managing  Editor,  The 
Ledger,  PO  Box  408,  Lakeland,  FL 
33802. 


WEST  CENTRAL  FLORIDA  DAILY  is 
accepting  applications  for  General 
Assignment  Reporters  and  Desk 
Editors.  Box  3305,  Editor  &  Publisher, 

We  need  a  CITY  EDITOR  who  can  lead 
and  who  has  a  strong  sense  of  purpose, 
but  who  will  listen  to  his  staff.  Good 
salary  and  benefits  package.  We  are  a 
40,000  circulation  Zone  9  daily.  Send 
letter,  resume  to  Box  3309,  Editor  & 
Publisher. 


WORDSMITH 

The  Morning  News  Tribune,  a 
McClatchy  paper  in  the  competitive 
Seattle-Tacoma  market,  seeks  two 
skilled,  experienced  copy  editors,  one 
for  the  sports  desk  and  one  for  the  news 
side.  We’re  looking  for  editors  who  can 
compile  a  breezy  people  column,  turn  a 
stack  of  wire  files  into  a  column  of 
information-packed  briefs,  spot  and 
plug  holes  in  stories  and  write  headlines 
in  plain  English.  Send  resume  and  copy 
of  your  present  paper  to  Norm  Bell,  ME, 
PO  Box  11000,  Tacoma,  WA  98411. 

WRITER/EDITOR  Small,  active  national 
trade  association  in  Washington,  DC, 
needs  energetic  writer/editor  for  news¬ 
letters,  speeches,  special  reports.  Good 
writing  and  creative  skills  required. 
Prefer  newspaper  background.  Salary 
low-  to  mid-$20s.  Send  resume  to  Box 
3326,  Editor  &  Publisher. 
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MAILROOM  SUPERVISOR 
The  Cape  Cod  Times,  a  50,000  7-day 
morning  paper,  is  seeking  a  leader  for 
the  position  of  mailroom  supervisor. 
This  person  wil  be  in  charge  of  all  mail- 
room  operations;  primary  responsibili¬ 
ties  include  inserting  and  packaging 
daily  newspaper,  Sunday  features  and 
TMC  production.  Also  responsible  for 
departmental  purchasing,  budgeting, 
hiring,  scheduling,  preventative  main¬ 
tenance  and  supervision  of  7  full-time 
and  25  part-time  employees.  Excellent 
opportunity  to  be  a  leader  in  one  of  New 
England’s  most  automated  mailrooms. 
We  are  in  the  early  phases  of  moving 
into  a  newly  constructed  facility  hous¬ 
ing  all  new  mailroom  equipment.  We 
offer  this  with  an  attractive  salary  and 
benefits  program,  plus  Cape  Cod  living. 
Supervisory  experience  required,  GMA 
or  Harris  inserting  experience  a  plus. 
Send  resume  and  salary  requirements 
to  Peter  Meyer,  Production  Manager, 
Cape  Cod  Times,  319  Main  Street, 
Hyannis,  MA  02601. 


Read 

E&P 

weekly, 

for 

latest 

newspaper 

news. 


PHOTOGRAPHY 


PHOTOGRAPHER  for  North  Central  Illi¬ 
nois  daily.  Good  background  in  photo¬ 
graphy  and  basic  knowledge  of  develop¬ 
ing  black  &  white  negatives/prints. 
Send  resume  and  clips  to  Joyce  McCul¬ 
lough,  News-Tribune,  426  Second  St., 
LaSalle,  IL  61301. 


_ PRODUCTION _ 

Experienced  press/camera  person 
needed.  Right  person  can  step  into 
6-day  daily  with  growing  commercial 
operations.  7  unit  community  with  UOP 
and  Balloon,  color  stripping  and  Dead- 
liner.  $10/hr.  and  up.  EOE/DOQ. 
Marvin  Pillers,  Auburn  Journal,  Box 
5910,  Auburn,  CA  95604.  (916) 
885-5656. 


OPPORTUNITY  IN  FLORIDA 
Production  manager  for  commercial 
plant  and  daily  newspaper.  New  12-unit 
Goss  Urbanite  capable  of  producing 
quality  color  for  newspapers  and 
commercial  customers.  The  person  we 
are  looking  for  is  probably  a  RIT  gradu¬ 
ate  now  working  as  an  assistant  produc¬ 
tion  manager  at  a  USA  Today  or  Wall 
Street  Journal  plant  or  similar  operation 
with  high  performance  standards. 

We  are  looking  for  a  rising  star  ready  to 
run  his/her  own  show  and  own  a  piece  of 
the  action  in  Florida.  Must  have  good 
business  sense,  leadership  skills,  tech¬ 
nical  competence  and  a  proven  track 
record. 

Call  Dave  Bitner,  Vice  President,  at 
(813)  629-2511  or  Derek  Dunn- 
Rankin,  President  of  Sun  Coast  Media 
Group,  Inc.,  at  (813)  484-2611. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  1001 1 


PRESS  OPERATOR 

Southern  Oregon  company  desires 
person  experienced  on  Harris  V22  for 
immediate  opening.  Send  resume  and 
salary  requirements  to  PO  Box  4010, 
Medford,  OR  97501. 


SYSTEMS  DIRECTOR/PRODUCTION 
DIRECTOR  conversant  with  state  of  the 
art  newspaper  systems  and  production 
equipment,  to  plan  and  direct  systems 
and  production  departments  for  our  1 
daily  and  7  remote  weeklies.  Desirable 
Central  California  location.  These  two 
positions  may  be  combined  for  suitably 
qualified  individual.  Send  detailed 
resume  to  Box  3300,  Editor  & 
Publisher. 


PUBUC  RELATIONS 

ASSISTANT  ACCOUNT  EXECUTIVE 
Fast-paced  self-starter  with  2-3  years 
experience.  Good  writing  skills,  plan¬ 
ning,  client  contact,  coordination  and 
market-oriented.  Bonus  plan,  good 
starting  salary.  GROW  WITH  US.  Send 
resume  to  INFOCUS,  Inc.,  213  Nassau 
St.,  Princeton,  NJ  08540. 


PR  JOBS.  Twice-monthly  listings  tracks 
current  Calif,  openings  in  PR.  $30  for  3 
months.  For  free  sample,  mail  SASE  to 
Calif.  Communcations  Connection,  PO 
Box  186,  Carmichael,  CA  95609. 

Appreciate  people.  Nothing 
gives  more  joy  than 
appreciation. 

Ruth  Smeltzer 


_ RESEARCH _ 

RESEARCH  COORDINATOR 

The  Morning  News  Tribune  is  currently 
seeking  a  research  coordinator  for  our 
research  and  promotion  department. 
The  individual  will  be  responsible  for 
the  creation,  development,  execution 
and  analysis  of  research  pertaining  to 
advertising,  sales  and  marketing,  public 
service,  public  relations  and  new 
product  development  efforts. 

A  degree  in  Marketing  or  Advertising,  or 
appropriate  professional  experience  is 
required.  A  minimum  of  two  years 
research  experience  is  desirable. 

We  offer  a  competitive  wage  and  bene¬ 
fits  package  which  includes  company 
paid  medical,  dental,  retirement  plan 
and  matching  401(K)  plan  for  employ¬ 
ees.  Send  resume  to;  Human  Resour¬ 
ces,  The  Morning  News  Tribune,  PO 
Box  11000,  Tacoma,  WA  98411. 
Equal  Opportunity  Employer. 


POSITIONS 

WANTED 


ADMINISTRATIVE 

MAJOR  METRO  Ad  Manager,  with  small 
city  daily  publishing  experience,  look¬ 
ing  for  mid-size  daily  opportunity.  Over 
20  years  experience  in  sales,  promo¬ 
tions,  budgets,  marketing,  planning 
and  achieving  results.  Box  3303,  Editor 
&  Publisher. 


PUBLISHER/GENERAL  MANAGER 
Experienced  leader  ready  for  a  chal¬ 
lenge.  If  you  need  someone  who  knows 
all  facets  of  a  newspaper,  look  no  furth¬ 
er.  Excellent  record  for  producing  fine 
newspapers  and  top  profits.  Available; 
will  move.  Box  3294,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  October  22,  1988 


Successful  Publisher/CEO,  the  right 
person  to  lead  your  organization  to  new 
lengths  of  success.  Solid,  successsful, 
established  motivator  of  people  and 
ideas  who  achieves  record  breaking 
results  with  a  continuous  track  record  of 
success.  Box  3327,  Editor  &  Publisher. 


ARTIGRAPHICS _ 

I  have  the  education,  now  I  need  a  job. 
BA  in  Fine  Arts,  now  will  graduate  in 
November  from  La  Jolla  Academy  of 
Advertising  Arts.  Strong  in  graphic 
design  and  illustration.  Know  Mac, 
pasteup,  and  design,  some  newspaper 
experience.  Write  or  call  Susan  Lindsey, 
4850  Bella  Pacific  Row  #258,  San 
Diego,  CA  92109.  (619)  483-2114. 


_ EDITORIAL _ 

Accomplished  technology  writer  seeks 
position  requiring  research  and  analysis 
of  complex  topics.  Ten  years  experience 
in  business  and  technology  fields; 
nationally  published  computer  industry 
analyst.  Can  write  on  many  subjects/ 
with  many  styles.  Please  contact  Steven 
S.  King  (301)  964-5464. 


AT  THE  TOP,  10  years  to  retire,  but  no 
place  to  go.  Accomplished  reporter/ 
editor  looks  for  new  mountain.  Hard 
worker,  accurate,  prefer  Zones  3-4.  Box 
3314, Editor  &  Publisher. 


BEST  SPORTS  EDITOR  in  America 
seeks  move  to  mid-s  ze  or  major,  metro 
or  suburban.  Excellent  leader,  organiz¬ 
er.  Computer  and  people  oriented. 
Don’t  pass  me  by.  Contact  Chuck  (914) 
428-6111. 


COMMUNICATION  ARTS  GRAD-worked 
my  way  through  private  university  as  an 
intern  and  freelance  writer.  Also  worked 
as  an  investigative  'eporter  for  school 
paper.  Strong  background  in  features. 
Photography  skills.  Eager  to  land  a  job 
with  a  progressive  paper.  Desires 
feature  or  general  assignment  reporting. 
Will  travel  to  the  moon  for  the  right 
opportunity,  but  prefers  Zones  1-5.  Box 
3280,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

II  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


Articulate,  enterprising,  inquisitive 
newsroom  expatriate  seeks  return  as 
sports  writer/editor  for  small  daily. 
Zones  3-7.  Call  Blake,  213-666-7917. 


EDITOR-REPORTER  -  Seeks  reporting 
job  on  daily  or  suburban  weekly.  6  years 
daily,  1-1/2  years  suburban  weekly. 
Had  long  time  care  of  mother,  now 
deceased. 

Ready  and  eager  to  get  back  to  news- 
paper  business.  J-school  grad. 
1986-87  courses,  reporting,  editing 
modern  newspaper:  All  American 
modern  newspaper.  1988,  new  75,000 
circ.,  monthly  newspaper  for  disabled, 
asst,  to  Editor.  Cheryl  A.  Spencer,  718 
N.  32nd  Ave.,  Hollywood,  FL  33021. 

FIVE  YEAR  VETERAN  book  reviewer  tor 
Hartford  Courant  seeks  position  as  book 
editor  in  New  York  City  Area  or  Zone  1. 
Call  Chris  Patsilelis  (203)  579-6924  or 
Box  3310,  Editor  &  Publisher. 


REPORTER/EDITOR  with  14  years  of 
big  city  and  suburban  newspaper  and 
wire  service  experience  seeks  editing  or 
reporting  position  with  newspaper  in 
Northeast.  Excellent  news  judgement. 
Strong  editing  skills.  Will  also  consider 
public  relations  position  with  govern¬ 
ment  or  public  service  agency.  Write 
Box  3265,  Editor  &  Publisher. 


SPORT  WRITER/LAYOUT 
Seven  years  covering  preps  through 
pros.  Workaholic.  Writng/layout/ 
columns  background.  Dailies  only.  Any 
zone.  Call  nights:  (603)  898-7777. 


THE  WINNING  TOUCH 
Sports  writer  with  8  state  and  national 
awards  in  past  four  years  seeks  to  bring 
talents  to  daily  pa^r.  Layout,  photo, 
headline  skills.  Will  relocate.  (Jail 
Gregory  Mellen  (408)  335-7053. 


PHOTOGRAPHY 

PHOTOJOURNALIST.  World  class 
talent.  Prefer  daily  in  Chicagoland  area 
(within  50  miles)  but  will  consider  all 
offers.  Contact  Paul  (312)  423-2940. 


_ PRODUCTION _ 

PRODUCTION  MANAGER  with  20  years 
of  proven  achievements,  responsible  for 
budgets,  operations,  acquisitions,  capi¬ 
tal  plans  with  bottom  line  performance. 
Box  3304,  Editor  &  Publisher. 


PRODUCTION  MANAGER  with  20  years 
experience  looking  to  relocate  in  Zones 
1  &  2.  Experience  includes  negotiating 
contracts  and  planning  and  designing 
new  production  facilities.  Excellent 
people  skills.  Box  3279,  Editor  & 
Publisher. 
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SHOP  TALK  AT  THIRTY 

Media  gain  greater  access  to  Soviet  Union 


By  Paul  Steinie 

U.S.  newspapers,  magazines  and 
other  news  media  willing  to  enter  into 
exchange  agreements  with  Soviet 
media  should  be  able  to  gain  greater 
future  access  to  the  Soviet  Union. 

This  conclusion  is  the  outcome  of  a 
series  of  bilateral  talks  between  key 
leaders  of  Soviet  media  and  a  group  of 
l9representativesof  U.S.  media.  The 
increased  opportunity  to  exchange 
reporters  and  reports  with  the  Soviets 
is  the  major  fallout  of  three  days  of 
talks  at  the  headquarters  of  the  Soviet 
News  Agency,  Novosti,  in  Moscow 
Sept.  26  to  28. 

The  discussion  on  “print  issues” 
was  part  of  a  larger  series  of  talks 
during  this  period  which  were  orga¬ 
nized  by  the  United  States  Informa¬ 
tion  Agency  and  the  Soviet  govern¬ 
ment. 

During  the  three  days,  separate 
groups  discussed  motion  picture, 
exhibit  and  cultural  exchanges;  pub¬ 
lishing,  broadcasting,  and  govern- 
ment-to-government  information 
policies. 

The  three  major  subjects  discussed 
by  the  print  group  were:  access  for 
reporters  in  both  countries;  the  possi¬ 
bility  of  exchanges;  and  the  distribu- 


(Steinle  is  president  of  United  Press 
International.) 


T/ie  New  York  Times,  The 
San  Francisco  Chronicle,  The  San 
Francisco  Examiner,  USA  Today, 
and  Donrey  Media  Group  all 
realize  the  importance  of 
independent  contractor  bonding. 

(213)474-5594 

1754  WESTWOOD  BOULEVARD 
LOS  ANGELES,  CALIFORNIA  90024 
Originator:  Newspaper  Independent 
Contractor  Bond.  Carrier  Accident  Insurance 


tion  of  printed  materials. 

On  access,  both  sides  trotted  out 
their  horror  stories  about  problems  in 
obtaining  travel  permits  and  difficul¬ 
ties  in  obtaining  access  to  key  govern¬ 
ment  officials  on  both  sides.  After 
several  hours'  discussion,  the  group 
agreed  that  both  governments  should 
“lift  all  now-existing  unnecessary 
restrictions  on  travel,  accommoda¬ 
tion,  and  access  to  sources  of  infor¬ 
mation.” 


The  U.S.  delegation  pointed  out 
that  they  had  no  official  role  in  deter¬ 
mining  such  policies  and  were  speak¬ 
ing  only  as  private  citizens. 

Several  major  American  publishers 
also  attempted  to  break  new  ground  in 
order  to  increase  distribution  in  the 
Soviet  Union.  Representatives  from 
Time,  Newsweek,  the  Reader's 
Digest  and  the  International  Herald 
Tribune  agreed  to  accept  Russian  cur¬ 
rency  for  the  sale  of  their  products  in 
the  Soviet  Union  and  also  offered  pri¬ 
vate  assistance  to  Soviet  publications 
to  help  them  market  and  distribute 


That’s  why  they  use  the 
Weinberg  Plan.  Call  for  details 
about  Carrier  and  Dealer 
Bonding.  Ask  about  carrier 
insurance,  too. 

Deane 

WEINBERG 

INSURANCE  AGENCY,  INC. 


Soviet  products  in  the  United  States 
in  return  for  obtaining  more  circula¬ 
tion  for  U.S.  products  in  Russia. 

The  Soviet  representatives  were 
most  interested  in  pursuing 
exchanges,  and  this  new  emphasis 
represents  the  greatest  opportunity 
for  American  newspapers  and  broad¬ 
casters  who  want  a  closer  look  at  the 
Soviet  Union. 

Philip  Merrill,  the  publisher,  of  the 
Washinfftonian  Ma}>azine,  acting  as 


an  unofficial  representative  on  behalf 
of  the  American  Newspaper 
Publishers  Association,  told  the 
Soviet  publications  that  the  ANPA 
would  act  as  a  go-betweem  for  Soviet 
newspapers  and  news  agencies  seek¬ 
ing  to  exchange  reporters  with  Ameri¬ 
can  newspapers. 

United  Press  International  reached 
a  handshake  agreement  to  exchange 
reporters  with  the  Soviet  news 
agency,  Novosti,  to  prepare  a  series 
of  stories  about  life  in  the  Soviet 
Union  compared  with  life  in  the 
United  States,  which  would  be  dis¬ 
tributed  concomitantly  by  both  agen¬ 
cies  in  early  1989.  UPl  also  began  a 
dialogue  with  Tass  toward  the  goal  of 
exchanging  reports  on  key  topics  to 
compare  points  of  view. 

News  operations  seeking  to  estab¬ 
lish  a  private  dialogue  for  an  exchange 
might  wish  to  contact  two  key  offi¬ 
cials  directly:  Eugene  A.  Pazdnya- 
kov,  the  acting  editor  in  chief  for  the 
North  American  department, 
Novosti  Press  Agency,  4  Zoubovski 
Boulevard,  Moscow,  103786,  and 
Gennedy  A.  Shishkin,  first  deputy 
general  of  Tass,  10  Tverskoy  Boule¬ 
vard,  Moscow  103860.  Both  of  these 
officials  speak  English  and  appeared 
interested  in  promoting  direct 
exchanges. 

The  U . S .  print  delegation  was  an  ad 
hoc  group  comprised  of  19  represen¬ 
tatives  selected  and  invited  by  USIA. 
The  group  included  Brand  Ayers,  edi¬ 
tor  and  publisher  of  the  Anniston 
(Ala.)  Star,  George  Grune,  chairman 
and  CEO  of  the  Reader’s  Digest 
Association;  John  Guttenberg  Jr., 
(Continued  on  page  53) 


BONDING" 

PROTECTION 


The  U.S.  print  delegation  was  an  ad  hoc  group 
comprised  of  19  representatives  selected  and  invited 
by  USIA. 
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EDITOR  &  PUBLISHER  for  October  22,  1988 


In  your  race  against  r 
piintii^  deadlines,  success 
means  running  loiK^er 
with  fetio*  breaks. 


At  Kruger,  we've  developed  a  number  of  ways 
to  help  you  meet  your  deadlines. 

And  it  all  starts  with  a  stronger  sheet  that  gives 
you  far  fewer  breaks  per  100  rolls. 

Computers  continuously  scan  our  paper 
machines  to  help  us  locate  and  eliminate  weak 
points  in  the  sheet. 

Other  computers  calculate  the  K-Index,  a 
Kruger-developed  program 
that  continually  evaluates 
the  relative  strength  of  the 
newsprint 


Our  state-of-the-art  winders  produce  well- 
rounded  rolls  with  constant  tension  from  core 

to  outer  edge.  - 

Our^delivery  timetables  are  computer¬ 
generated,  and  our  rolls  are  shipped  in  vapour- 
proof  wrapping. 

If  your  pressroom  is  losing  the  race  against 
time,  perhaps  it's  time  to  talk  to  Kruger.  .  ^ 


Kruger 

We  re  making  news  in 
newsprint  technology. 


For  paper  samples  and  specifications, 
contact  a  Kruger  sales  representative 
or  our  riew  York  Sales  Office: 
489-5th  Ave.  Dew  York,  ri,Y,  10017 
(212)  697-9700 


RBCOOTira 

CFDraLENCE 


Journalists  put  thousands  and  All  material  must  have  been 

thousands  of  stories  in  print  each  ^  published  in  1988.  Winners  v\hll  be 

year.  Many  are  very  good  and  some  chosen  by  a  distinguished  panel  of 

are  great,  but  only  a  few  are  truly  out-  judges,  drawn  from  among  the  top 

standing.  Those  few  will  be  honored  newspeople  in  America, 

through  the  Scripps  Howard  Foun-  Fbr  entry  blanks  and  information 

dation  National  Journalism  Awards.  on  each  award,  write  to  Scripps  Howard 

Recognition  will  be  given  in  Foundation,  1100  Central  Thist  Ibwei; 

the  follovmg  categories:  human  Cincinnati,  Ohio  45202.  No  work  will 

interest  writing,  editorial  writing,  be  accepted  after  the  deadlines.  Each 

environmental  journalism,  public  entry  must  be  accompanied  by  a  corn- 

service,  v\n:iting  in  defense  of  the  pleted  entry  form. 


First  Amendment,  service  to  combat 
illiteracy  and  outstanding  college 
cartoonist. 


SCRIPPS  HOWARD 
i!i  FOUNDATION 

CMMITTED  TOEKCELLENCE 


AWARDS  AND  DEADLINES  The  Edward  J.  Meeman  Awards/Conservatlon  Jonmalism:  Feb.  6, 1989 

The  Charles  M.  Schulz  Award/CoUege  Cartoonist:  Jan.  9, 1989  The  Roy  W.  Howard  Newspaper  Awards/Public  Service:  Feb.  13, 1989 

The  Eniie  Pyle  Award/Human  Interest:  Jan.  23, 1989  The  Edward  Willis  Scripps  Award/First  Amendment:  Feb.  13, 1M9 

The  Walker  Stone  Award/Editorial  Writing:  Jan.  30, 1989  The  Charles  E.  Scripps  Award/Literacy  Efforts:  Feb.  20, 1989 
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